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ABSTRACT

It is virtually impossible to get away from adveitig, yet we know so little about it. The discouo$e
advertising is a complex phenomenon to comprehémdorder to understand the mechanics of
advertising, we need to comprehend how the vispadtdrial) and verbal (textual) elements in
advertisements mesh to send the appropriate messége target audience. Furthermore, we need to
comprehend the ethical/unethical divide; in otherds the subtle distinction between persuasion and
manipulation. In Bangladesh, it seems that privaigersities use specific discourse structurefiéir t
admission ads, comprising linguistic and semiotements to advertise to their target audience.
Furthermore, the concept of ‘selling’ educationrsedo be quite apparent in the private university
admission ads in Bangladesh.The data was collexteda period of three years, from four national
daily newspapers, two BanglRBrothom Alo and The Daily Ittefaq) and two EnglishThe Daily Star

and New Age). Furthermore, 100 personnel from 41 advertisiggngies were interviewed from
Dhaka (78), Chittagong (13) and Sylhet (09). Theadeas analyzed using a three-pronged discursive
model (TDM) to explain how the linguistic/semiotitscourse structures are employed to achieve
communicative goals, and raise questions regarthegtruthfulness of the claims made by the
concerned universities.Based on the finding, thguistic and semiotic discourse structure through
which communicative goal may be attained looks the following: Verbal + textual + layout + hook

+ comparative reference = Communicative goal. Very few of the collected admission ads emplay th
entire combination. Most of the (admission) adsallguuse visual and textual attention seeking
devices to attain communicative goal. The analgdighe admission ads suggests that various
attention-seeking devices are used to not onlg@tthe attention of the potential target audiebcg,
also to convince and influence them into taking @gdman into the respective private universities.
However, in order to convince and influence thgearaudience, sometimes the advertisers tend to
resort to particular choices of linguistic and setnai discourse structures that may at one levebbe
attain communicative goal by providing necessafgrination, but upon critical analysis, at another
level may be to attain communicative goal throughnipulative means. The findings from the
interviews and the discourse-ideological and coresumniented practices, along with the notion of
‘seeing is believing’, all seem to support the ootof manipulation. The socio-ethical implicatians

the choice of linguistic and semiotic discourseidures may be based on a number of factors: the
lack of awareness of the manipulative consumenpeiljpractices of the advertisers; the lack of
general and/or specific ‘Advertising Code of Ethitge lack of implementation of policies on behalf
of the Governmental bodies as well as the UGC;tardack of initiatives taken by the very weak
Consumer Association of Bangladesh (CAB) to protket rights of the common consumer.lt is
through a research of this nature that scholarscoatribute in amassing a volume of critical and
analytical communicative research that may sergariterest of the research community.
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BACKGROUND OF STUDY

1.0 Introduction

It may seem surprising that although some of theedising agencies likéitopi, Asiatic
(previouslyEast Asiati¢ andinterspeedpreviouslylnterspar) were in existence even before the
birth of Bangladesh, advertising still does notnse® enjoy the recognition of a full-scale
professional industry in its own right in our cogn{see Anwar, 2003). Prior to independence,
there was very little advertising practice in tloenetry due to inadequate industrialisation (Anwar,
2003). What is more perplexing is that though 3@rgehave elapsed since our independence,
there is hardly any documentation in relation te tievelopment of advertising in Bangladesh.
The few studies that have been conducted from suroar perspective are hardly accessible even
to academic researchers; there certainly seeme to dearth of research from a communication
perspective. The rationale for academic researthigpoint in time seems pertinent, more than
ever.

It is virtually impossible to get away from adveitig, yet we know so little about it. It is a form
of communication, which varies from culture to cud, context to context and target group to
target group. In order to understand the mechanfiaglvertising, we need to comprehend how the
visual (pictorial) and verbal (textual) elementsanivertisements (hereafter ads) mesh to send the
appropriate message to the target audience. Fotmer we need to comprehend the
ethical/unethical divide; in other words the subtigstinction between persuasion and
manipulation. It is through such understandingofais can contribute in amassing a volume of
critical and analytical communicative research thazy serve the interest of the research

community.

1.1 Research Problem

Advertising is an unavoidable fact for a consumeind) in this era of information explosion.
From a linguistic point of view, advertisementsrae® constitute a genre with distinct features
whose function is not only to inform but also tague&de and influence. By using the linguistic
system as a tool kit in a creative manner, advegidiscourse has become a type of public and
coexistent communication, manifesting and media@ngiass folk culture (Koll-Stobbe, 1994).
Bangladeshi advertisements too have unique stestyratterns and features, which have been
evolving over the years in order to keep pace wite changes in consumer culture,

communication technology and media industries i3 tiegion. One such change, based on



consumer culture is quite apparent in educatioda) aspecially in private university admission
ads.

It seems that in general, private universities an@adesh use specific discourse structures in
their admission ads, comprising linguistic and s#imi elements to advertise to their target
audience. Such structures need to be analyzedratetatood so as to be able to comprehend how
the ads communicate their message to its readedoihg so, we need to deliberate, on the one
hand, whether the advertisers breach the ethiaahdaries of moral conduct, and on the other
hand, whether such infringement is a consciousnmomscious choice. From a Machiavellian
perspective, it could be said that we need to berakened whether the ads are based on the
concept of ‘the ends justify the means’ (see Madlig 1985). This is important because many
universities tend to use unethical discursive sgias in their admission ads to lure student to
their respective institutions under questionabletgxts for the sake of commerce, that is, profit,
without trying to improve their quality of educatio Bok (2003: 6) agrees with the
commercialization of higher education, however, arder “to keep profit-seeking within
reasonable bounds, a university must have a céesesof the values needed to pursue its goals
with a high degree of quality and integrity”. Orethther hand, the ‘discursive techniques from
advertising’ (Fairclough, 1995: 6-7) seem to rajgsestions regarding the ‘quality and integrity’
of education in private universities. Faircloug9s: 9-10) feels that there should be some
degree of “accommodations and compromises betweding’ and ‘selling’, reflecting the
dilemmas of professionals in various domains faggd commodification and marketization and
the pressure to use associated discourse techhiqliess concept of ‘selling’ education seems to
be quite apparent in the private university adroissids in Bangladesh.

Once called the ‘Oxford University of the East’, dda University was established in 1921, five
decades before the birth of Bangladesh (Miah, 2@63; Haque 2009). In the last 89 years, 31
public universities were established in this countihe first private university was established in
1993, with the enactment of the Private Univergitt 1992 (see Haque 2008). Since then, 56
private universities (approved by the Bangladeshve@ument and the University Grants
Commission or UGC), were established, with wellro¢@® of them in Dhaka alone (see UGC
Profile, 2008). In addition, UGC identified 56 djal private universities, which may also get
governmental approval in the near future; and mab#tose universities are also situated in Dhaka
(see ‘56 Private’, 2007; ‘Bangladesh Will Allow’0@8; ‘New Ordinance’, 2008). Due to the
mushrooming of so many private universities in Badgsh, especially in Dhaka, it seems that
intense rivalry and competition may prompt privaméuitions of higher learning to publish

admission ads, which to a certain degree may bleadisg in nature.



This research analyzes the private university asionisads using a three-pronged discursive
model (TDM) to explain how linguistic/semiotic daase structures are employed to cater to the
target audience, and why such structures coul@ @®stions regarding the truthfulness of the

claims made by the universities.

1.2 Purpose Statement

When considering the discourse structure of aduegi from a professional and academic
perspective, one of the fundamental inquiries mayirbrespect to the linguistic and semiotic
strategies. The relevance of discourse structumenines the significance of grasping the
contemporary trends in consumerism and consumerreul

The purpose of this research is to explore, froso@o-cultural and ideological perspective, the
textual and contextual characteristics of contermporBangladeshi advertising styles. More
specifically, this study is an attempt to examihe discourse(s) structure of advertisements
especially in the print (newspapers) media, and Weays they are socio-culturally and
ideologically constructed. In doing so, the studiends to explain the marriage of linguistic and
semiotic elements through particular discourse catres, as well as make apparent the
ethical/unethical dilemma in educational advertiseta in Bangladesh, especially in university
admission ads. To this end, university admissianagpearing in our newspapers were surveyed
and their content analyzed in this research.

The secondary purpose of this investigation is kenthe research community, students, and
policy makers aware of the manipulative discourkerroversity admission ads, and how such

amoral practices could have dire consequence®ilotig run.

1.3 Central Research Questions
This study seeks to understand from a socio-culaurd ideological point of view:
1. How do advertisers attain a communicative goalugholinguistic and semiotic discourse
structures?
2. What are the socio-ethical implications in the ckaf linguistic and semiotic discourse

structures?
1.4 Significance of Study

A study of this nature has great potentials and sEme as a significant resource reservoir of
knowledge and information that may be tapped inyothee research community as well as

students and advertising industry professionals.



As there is hardly any documented information owvestising in the Bangladeshi context that
may be accessed by the public, this research caulee as an invaluable reference source. It
will enrich the almost non-existent research litera in this field.

The mechanism by which advertising serves the comicative goal of the advertisers,
thereby enhancing trends in consumer culture nieels explored, explained and understood.
The focus of this research along the lines of listitiand semiotic transitions in Bangladeshi
educational advertising is pertinent in realizinige tsociolinguistic and socio-cultural
transitions that have contributed in determining thscourse of advertising in this country,
since her independence.

Without any specific advertising code of ethicsethical constraints, it seems that advertisers
have the monopoly in determining the discourse afedising, irrespective of the fact
whether such discourse may have disruptive repsgians on the socio-cultural environment
of the community. It should be pointed out thattlms age of information, language has
become very significant in the functioning of aisdg the ability to control the discourse of a
society can help people position themselves as mamhipowers in the hierarchy of the social
system, and it is through ideology that they bataaod / or maintain the unequal power
relations in a society (Haque, 2006). Hence, itMiportant to explore the social and ethical
constraints in determining the discourse of adsing in Bangladesh.

The findings of this research would benefit theibess and marketing as well as linguistics,
advertising, and mass communication students, tiacoémbers and researchers, to become
aware of the various strategies adopted in adiregtie attract the target audience.

Based on the findings of the study, a new coursidexhintroduction to Copywritingould be
introduced. The findings will also help (Englisimduistics students to become conscious of
the linguistic and semiotic elements that are ime@dlin advertising to cater to the needs of the

changing market.



LITERATURE REVIEW

2.0 Introduction

In general, ads are supposed to perform basic coneative tasks, that is, relay a message from
the advertiser to the consumer or target audidncg@romotional and / or informational purposes.
Ads that perform this simple task, adheringrtterpersonalandintrapersonalconducts, may be
perceived as ethical ads; on the other hand, thusedefy such conducts are considered as
unethical ads (see Spence and Van Heekeren, 2005).

From a communicative perspective it could be shat the basic notion of ‘advertising’ means
‘drawing attention to something’ or notifying orfamming somebody of something (Dyer,
1982:2). On the other hand, a more advanced canagpiefined by the Institute of Practitioners
in Advertising, suggests ‘advertising presentsrtitest persuasive possible selling message to the
right prospects for the product or service at tbwelst possible cost’ (Jefkins, 2000:5); this
definition may be perceived from a consumer comimkperspective. Dyer (1982: 4) says that
commercial consumer advertising is probably thetposvalent type in our society, commanding
more expenditure, space and professional skill #rgnother type and is directed towards a mass
audience. Jefkins (2000: 33) identifies seven mategories of advertising—consumer, business-
to-business, trade, retail, financial, direct resmand recruitment. It should be mentioned that in
this study the main focus will be on print (newspa), electronic (TV) and outdoor (billboard)

consumer commercial advertising.

2.1 Advertising in Bangladesh

The academic understanding of advertising in Bategh is vague in the sense that there has
been hardly any major studies on the discourseleéréising from a sociolinguistic perspective.
In fact, with the exception of one private insiibut (American International University
Bangladesh), which started its ‘B.A. in Advertisimgogramme in 2007, no other institution of
higher learning in Bangladesh, public or privatiers any specific programmes in the field of
advertising. In most BBA and MBA programmes, adgery is a small component of
‘marketing’ or ‘principles of marketing’ course($j. some Mass Communications programmes, it
may be offered as an independent course, but tnseaontents primarily focus on themes from

Western books. There are hardly any academic phdadisnaterials on advertising in Bangladesh.

As there is hardly any documented information owesiising in the Bangladeshi context that

may be accessed by the public, this research aula as an invaluable reference source. It will



enrich the almost non-existent research literatuthis field. The findings will also help students
(of linguistics, mass communication, business adtration and marketing), researchers, the
academic community and copywriters to become consciof the linguistic and semiotic
elements that are involved in creating ethical atisements, as well as paving the ground for the

necessity of a specific advertising code of ethics.

2.1.1 Scarcity of Local Resources

The literature on advertising is vast. Just to namiew, authors like Tolson (1996), Myers
(1994), Cook (2001), Vestergaard and Schroder (1988ddard (2001), Tanaka, K. (1994) have
focused on the linguistic and semiotic aspectsdvkdising from a communicative perspective.
However, in the local context there are so few ghield studies on advertising from a
communication perspective that the volume of waokld be thought of as almost negligible.
Such studies are difficult to access as the publligersity libraries are not open to outsiders. The
private universities are so new on the educatisnahe that they have yet to come up with any
significant academic output.

The only means of accessing any information on iddugy is when news articles are published
in the daily newspapers. But even then the pulidicatare not solely on advertisipgr seor
advertising in Bangladesh, but on topics such eseastyping (Islam, Ahmed, Karim and Amin,
2006), negative influence of cigarette ads (Carlz03), banning or lifting of ban on certain
controversial advertisement(s) (“Ban on telecastigust 30, 2005), and so on. Sometimes
articles are also written on the achievements dfaie people in the advertising business, who
have passed away (Haque, June 24 2003), seminpregmammes organized by the Advertising
Club Dhaka, and so forth.

There are a number of studies conducted by theusamedia houses, advertising agencies for
their clients. However, these are strictly off lismto the public, in order to serve the interests o
the clients. Such studies are very rarely publistfedew of the advertising agencies have in-
house publication, but again, such publications rave accessible to the public. For instance,
Expressions Limited brings out a limited circulatimonthly ‘house’ magazine callgtWatch
Bangladesh Brand Forum (BBF) was established irv 2@Mich later on launched its monthly
magazine—Bangladesh Brand Forum Magazine (AkterMa&rch 2008). However, such
publications promote advertising from a commerpiaispective, and usually do not empirically
analyze advertisements, nor do they critique andlaticize unethical advertisements or

advertising strategies.



Despite the scarcity of local resources, some stutiave been conducted in the Bangladeshi
context, but not specifically on advertisipgr sefrom a discourse perspective rather from a
marketing perspective. Meher (1989) looks at tHe af advertising firms in marketing, with
special emphasis on some firms in Chittagong, wkdshem and Rahman (1994) considered the
ethical criteria of advertising by exploring the Irpgactices in Bangladeshi advertising. Hasan
(1989) looks at consumer response to advertisingadtitude towards products. A similar study
of this nature was conducted almost a decade Igtehlam and Rahman (1997), where they
investigated students’ attitudes towards advegignBangladesh. Even though their (Alam and
Rahman, 1997) research was similar in orientatioa previous study, they justify the reason for
doing a similar research by saying:

Seventeen years ago Bureau of Business Reseaita&é University published a

study of what consumers think about advertisings@étaS.R. 1989). Because of

changes that have occurred since then—such as nidtreasing volume of

advertising, the emergence of consumerism, andvieplregulatory patterns ...

updating information is needed regarding the ading ...

(Alam and Rahman, 1997: 161)

So far, Al-Azami (2008, 2004) is the only who hampéically analyzed Bangladeshi
advertisements from linguistic and ethical perspest He looks at commercial ads and shows
how certain linguistic persuasive strategies ar@leyed to manipulate consumers. However,
despite focusing on linguistic and ethical perspestin Bangladeshi ads, he does not mention
anything about the need of a specific advertisiogecof ethics, nor does he focus on the analysis
of educational ads.
The lack of academic research, documented mateaatk publications that are accessible to the
public imply the relevance for research to be catell on advertising in Bangladesh, with the
intention of documenting and publishing the histangl the changes in advertising in our country.
Taking such a measure would open avenues for thertéglng industry to flourish even more and

build bridges between the industry and the public.

2.2 Concept(s) of Advertising

Advertising is inescapable; it is everywhere, ia #treets, in newspapers, in the media, in books,
on transports, on buildings, and so forth. Becaugeeverywhere, we probably do not pay that
much attention or take the time to appreciate tmeuwat of creativity that goes into creating
effective advertisements. Ads reflect society imgnavays, visually, textually, culturally, and so

forth; they represent the society that they weaslpced in. In this respect, ads can be considered



as modern art of that society, created by highgcidized artists and copywriters who are skilled
in understanding the human-condition. By considgdds as a form of social communication, we
can understand our society in novel ways. Willig&#99) reflects a similar thought:
Advertising is also, in a sense, the official afrtnmodern capitalist society: it is
what ‘we’ put up in ‘our’ streets and use to fip to half of ‘our’ newspapers and
magazines: and it commands the services of peithapsrgest organized body of
writers and artists, with their attendant managamsl advisers, in the whole
society... taking advertising as a major form of modgocial communication ...
we can understand our society itself in new ways.
(Williams, 1999: 421-22)
Trends in modern advertising suggest there has deeajor shift of focus from the ‘quality’ of a
product to the ‘image’ that the product represethiat is the image becomes more prized than the
quality, and in some instances the product it§difs is how brands are created. Davidson (1992:
23) says that “All brands are products, but notpmdducts are brands, and the difference is
advertising.” ldentity and image in advertising amgerative. The pattern in which the image
entices and captivates the audience is enchamicign@smerizing. Williams (1999) suggests that
this pattern isnagicand implies that this captivating notion of adigéng as the magic system:
A short description of the pattern we have is magichighly organized and
professional system of magical inducements andfaations, functioning very
similar to magical systems in simpler societieg,rather strangely coexistent with
a highly developed scientific technology.
(Williams, 1999: 422)
However, not everyone tends to consider advertiamd) advertisements in this way. Williamson
(1978) thinks that ads are very deceptive and eglaiyn that ads make somehow deviates from
truth and reality prompting us to lead superfitiiags:
Advertisements obscure and void the real issuesooiety ... Advertising refers
only to consumption ... It emphasises what Yty ... into ‘meanings’, ‘images’,
‘lifestyles’, to be bought witlproducts not with money ... Real objects are lifted
out of our physical reality and absorbed into asetb system of symbols, a
substitute for reality and real emotions.
(Williamson, 1978: 47)
Geis (1982), who tends to perceive things from gicll point of view, implies that TV

commercials are likely to digress from reality. fwstance, regarding a cereal ad that opens with



the line ‘Mother Nature sweetens apples for two dgweasons’ he comments, “Everything
claimed is false, for there is no such thing asiMonature” (Geis, 1982: 88).
When Hall (1999) talks about ‘encoding’ and ‘decwgliin terms of television programmes, he
says:
A ‘raw’ historical event cannoin that form be transmitted by, say, a television
newscast. Events can only be signified within theabvisual forms of the
television discourse. In the moment when a histébmwent passes under the sign
of discourse, it is subject to all the complex fatnfrules’ by which language
signifies. To put it paradoxically, the event mbsicome a ‘story’ before it can
become @ommunicative event
(Hall, 1999: 508)
Even though Hall (1999) talks about television digse, the fundamental concept of an event

becoming a “story’ before it can become@mmunicative evehalso applies to contemporary
advertising, in the sense that advertisers veslyadvertise a raw product on its own. In order to
make an advertisement into a ‘communicative evdéinguistic / semiotic strategies and discourse
structures play a role in making the ‘advertisingcdurse’ appealing to the target audience by
associating the product with common societal mytdence, a product liké-air & Lovely
becomes appealing to societies where dark compieisicconsidered as a sign of ugliness as
opposed to fair complexion. The myth is used tolyntpat white skin is more desirable and
people with white complexion are sought after andcessful. Without the myth, the product is
insignificant; it cannot sell by itself. Barthe9{3) implies that myths enable particular images to
reinforce our prejudices. Advertisers tend to emmommon social myths to sell their products,

and in the process, myths are kept alive.

2.3 Advertisements: A Reflection of Society
Despite the pervasiveness of ads, the creativaigehat goes into making them and the money
that is spent on advertising, we deliberately makepoint or even go out of our way to avoid ads
in general:
. it is strange that many people are reluctantagp attention to ads. An ad is
never the programme they are watching, never ther lihey are waiting for, never
the website they are seeking, nor the part of dvespaper they are reading.
(Cook, 2001: 1)

On the other hand, ads are interesting in the sdmsea careful analysis could reveal the

contemporary thoughts, inspiration and the cultfra society. Ads may be transient and have a



short life-span, but within the fleeting period yheairror contemporary social life, even if in a
rather exaggerated or overwhelming manner. Analyzhrese fleeting moments can reveal a
world of introspections, myths, hopes, values, diteons, and so forth, the reflection of which
may leave a lasting impression on the socio-cultustory of a society. On this theme, Goddard
(2002) is somewhat likeminded:

Although advertisements are ephemeral in that eaehs short-lived, their effects

are longstanding and cumulative: they leave tradethemselves behind, which

combine to form a body of messages about the euthat produced them. These

messages can then function both to reflect andticaniscultural values: they can

reflect the values of the powerful groups in socigho produced the texts, but the

reflection itself can then harden to become thehstone for everyone.

(Goddard, 2002: 4)

However, at the same time, it can reveal the stgpes that are prevalent, to some extent
adopted, and practiced in a particular society.e®tgping often arises from the generalization of
a group of people based on a singular feature. Syesteralization is usually considered
discriminatory, marginalizing and exclusionary iature and can lead to the practice of racism,

sexism, elitism, and so forth.

2.4 Ethics in Advertising

The concept of ethics could vary from context toteat, individual to individual or society to
society. The criteria of ethical conduct might eefl one’s personality or the ideology of an
organisation, a culture, a society, a nation omexgyroup of nations. From a basic level, it can
simply be defined as a set of prescriptive rules)cples, values, and virtues of character that
inform and guidenterpersonalandintrapersonalconduct: that is, the conduct of people towards
each other and the conduct of people towards tHeessESpence and Van Heekeren, 2005: 2).

In terms ofuniversal public moralityKant’s Categorical Imperative and Gewirth’s Prineipf

Generic Consistency suggest that the concept ofetsality applies universally to everyone
without exception in all places at all times undgevantly similar conditions; this being the case,
universal public morality claims that unethical adising is universally wrong, both locally and
globally, and not morally wrong relative to locaistoms, or to cultural, religious, social, or
political norms (Spence and Van Heekeren, 200512)1-Hence, advertising practices that

deceive consumers about the products or serviceste®d would count as unethical irrespective

10



of the idiosyncratic and specific cultural, sociadligious, or political norms of the country in
which the deception takes place (Spence and Vaketier, 2005: 12).
Arens (2004) considers three levels of ethical sasjbility and apply them to advertising; he
talks about the ethics of ‘the group’, ‘the indival,” and ‘ethic definition’. He argues that when a
group or individual cannot resolve an ethical dikeay they must redefine the issue in dispute. He
guestions whether the concepts such as good, lwghd, wrong, duty, integrity, and truth are
absolute, universal, and binding or relative, deleem on situations and consequences. However,
Arens (2004) does not offer a conclusive answesteld he (2004: 74) opines that a person’s
moral and ethical philosophy, influenced by religiosociety, and individual values, will
determine their answer.
It is without question that advertising is invathalgriticised—both for what it is and what it is
not—and one of the most frequent criticisms of atisieag concerns ethics, either ethics of the
marketers or ethics of particular advertisement®ii8, 2004: 14). The innate benefit or harm of
advertising is debatable. Simply put, advertisimgild be merely thought of as a vehicle for
conveying a message; however, how this messagmigeyged and what lies behind the message
may challenge local and universal ethical norm&wing advertising with an open mind, it is
simultaneously an instrument and a mechanism traiserve and at the same time harm society
and its members on individual and social levelonira religious perspective, the Pontifical
Council for Social Communication thics in Advertising2002) are of a similar mind-frame:
There is nothing intrinsically good or intrinsigakvil about advertising. It is a tool, an
instrument: it can be used well, and it can be usadly. If it can have, and sometimes
does have, beneficial results ... it also can, anenofloes, have a negative, harmful
impact on individuals and society.
(Pontifical Council for Social Communication, 2002,
From a social perspective, the Consumers’ Assaciatif Penang (CAP) in their publication
Selling Dreamg1986) also acknowledge that,
Advertising in itself is not necessarily bad. Pised fairly and responsibly, it serves a
useful function, informing the public ... To play agitive role advertising must be
truthful and informative ... Playing this positive leois an important social
responsibility of producers and advertisers.
(Consumers’ Association of Penang, 1986: 9)
In Basic EthicsBoylan (2000) talks about the notion of ‘worldviewhere ‘all people must
develop a single, comprehensive and internally ettevorldview that is good and that we strive

to act out in our daily lives’ (Boylan, 2000: 28pence and Van Heekeren (2005: 18), in their
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book Advertising Ethicg2005), talk about developing the notion of a faay consistency—
personal, organisational, professional, and samialommunal—to develop a notion of integrity
that is also in keeping with the principle of wasilelw as well as with our principle of ethical self-
regulation. They argue that it is only on the bafisonsistent and comprehensive view about the
world, one that is both ethically right and godthttpeople can develop and sustain their personal,
organisational, professional, and social integ(ibyd.). It seems that until such a consistency
develops in everyone, there are bound to be uratpmactices in advertising as well as other
realms of the society, irrespective of whateverdand policies might be in existence.

2.5 Persuasive Language of Advertising
If advertisements are designed to publicize a prbdu service in order to sell it, the desired
response that the advertiser looks for would Webily that'. This function of persuasion in
advertisements is realized through a text lader wértain linguistic, semiotic, and societal
signals. In other words, commercials often explodth the aesthetic features of verbal
communication and fashion of the day dominant ipadticular culture in order to promote a
product.
Seen in a sociological perspective, advertisingl witly flourish in a community where
individuals live above subsistence level and tetdgioal advancement makes mass-production
possible (Vestergaard & Schroder 1985). Over-prodacand under-demand often lead to a
competitive market where advertising is justifisfry much in line with this, Fairclough (1989)
discusses ‘consumerism' as a by-product of theoatiornsystems in which private ownership of
wealth is cherished. He holds the view that:

Consumerism is a property of modern capitalism whiwolves a shift in ideological

focus from economic production to economic consumnptand an unprecedented

level of impingement of economy on people's livesConsumerism is a product of

mature capitalism when productive capacity is sinett an apparently endless variety

of commodities can be produced in apparently utdichquantities.

(Fairclough, 1989: 199)

From a linguistic perspective, the language of dibiag (i.e., standard advertising English) is,
according to Leech's (1966) classic treatise, cdtarnaed by a number of preferred linguistic
patterns and techniques:

(a) Unorthodoxies of spelling and syntax, and sdmanldities are common to attract

attention.
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(b) Simple, personal, and colloquial style and miliar vocabulary are employed to

sustain attention.

(c) Phonological devices of rhyme and alliterataord sheer repetition are utilized to

enhance memorability and amusement. Repetitiosuslly of two types: intra-textual

and inter-textual. In the former, the product's eaand certain highlighted features are

repeated several times. In the latter, a singlgasias consistently used in different ads

for a single product or manufacturer.

(d) An intimate, interactive addressing of the ande and a conversational mode is

employed.

(e) Abundant use is made of superlatives and hygpeib characterizing the product,

with often indirect reference to rival products.

(Leech, 1966: 27)

In the same vein, following Habermas (1984), Fairgh (1989:198), advertising is an instance of
strategic discourse oriented towards instrumergalsgand getting results. Strategic discourse is
then broadly contrasted with communicative discewhich is fundamentally oriented towards
reaching a common understanding between interlogu8p, the fact remains that writers of ads
exploit all these devices and strategies not tagedn communication, but to promote products
only. Toolan (1988) believes that the discoursead$ in the press fundamentally carries the
following macro-structural components:

* Headline

*  Body

e ILLUS - Signature line -STRATION

e Slogan

» Standing details

(Toolan, 1988: 55)

In the framework of the press ads, a headline @&@n introduction to discourse in news. In the
TV ads, however, a picture, or a brief scenaridher first few utterances play this introductory
role. To attract attention, some headlines arewlsand ambiguous, like crossword clues, to be
disambiguated by the body- the actual presentaifathe product and its attributes. Besides, in
the TV ads, since time is a determining factor, riddle should be solved in the twinkling of an
eye. Slogans seem to be the same both in the gmesEV ads. And in contrast to the structure of
the press ads, signature line and standing detegloften missing in the TV ads. Furthermore,
unlike press advertising, writers of TV commercidésnot depend on readerships. They deal with
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a mass and indeterminable audience, potentialigtiam Therefore, they should be more careful
not to offend any sizeable or influential groupsieBey (1995) and Goddard (1998:80) suggest
that if advertisers attempt to promote a singledpod in different cultures, they cannot use the
same strategy. That is to say, the dominant culualaes of a particular society greatly shape the
way people in that society respond to an ad. Wiithin mind, the present study sets out to offer a
descriptive account of the sociolinguistic / socidtural features of advertisements in

Bangladesh, and to consider their content as isd€@leological values.

2.6 Marketization of Discourse
When talking about marketization of discourse wigspect to higher education, technologized
words or phrases such as ‘Commoditization’ or ‘MaoBldization’ of education cannot be
avoided (Daniel, 2002).It is through this McDonaldization of education tthanany
businesspersons are turning the institutions didnidgearning into a thriving industry, which has
much appeal in the developing nations:

Higher education has always been an importantipyrion the public agenda as it is

considered an investment with economic return batindividuals and society... The

demand for higher education thus keeps growing dwide and especially in third

world countries.

(Cheung 2003:1)

Marketization of discourse, in order to sell ediuargtseems to be using “discursive techniques
form advertising” (Fairclough 1995: 106-7). By emyihg such discursive techniques the
university prospectus is going through a kind ablationary process, as is quite evident from the
consumer discourse that is prevalent on the websitesarious institutions of higher learning,
especially private universities in the case of Badegsh. In general, the marketization of
discursive practice of universities is merely origh@ dimensions of higher education and with
the increasing demand for university education they operating “as if they were ordinary
businesses competing to sell their products towoess” (Fairclough 2002: 78). For instance, on
the Internet, various private universities, by magkuse of consumer rhetoric and commercial
(visual) images, instead of trying to inform potehtstudents about the institutions and the
programmes they offer, actually try to persuadentihegarding what programmes (degrees) they
should pursue and why they should pursue such gnmuges at those particular institutions. In
other words, private institutions of higher leagizontemporary societies seem to be resorting to
the consumer practice of treating students astsliand endeavouring to sell education to them.

Fairclough (1995) reflects this notion of consursiriand expresses that earlier, the prospectus of
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an institution only informed people regarding itedemic programmes and entry conditions and
considered itself as the ‘authoritor’ with the aarity to admit or reject applicants according to

entry criteria. However, now, the prospectus seémsell courses and due to a “consumer

oriented relationship being forced upon universitiyy the economic position they have been
placed in, where the applicant is the authoritasoding (as consumers do) among the range of
goods on offer” (Fairclough 1995: 107). The earlersion the prospectus focused on giving

information about courses and conditions of ertinyt,the later version centred on selling courses
(ibid.).

2.7 Tertiary/Higher Education in Bangladesh

The first public university of Bangladesh came ibting before the birth of this nation. Dhaka
university was established in 1921, and Banglades$ born in 1971 (see Kariet al, 2008;
Chowdhury, 2003). The growing number of student® wianted higher education could not be
accommodated by the 11 public universities; assaltestudents went abroad, and among them
75,000 students went to India each year (see Katial, 2008; Haque, 2004). As a result, the
Private University Act (PUA) 1992 was implementgtVing rise to 56 private universities within
the next 17 years (Private Universities: some aéthoughtsThe New Nation29 Oct. 2003).
Since the birth of the first private universityett®rivate University Act (PUA) was amended
twice—in 1998 and 2010.

2.8 University Grants Commission (UGC) of Bangladés
The University Grants Commission (UGC) of Bangladess established in 1972 (Karigh al,
2008). It is the government body, which monitore #itademic and financial functions of the
public and private universities of Bangladesh, regp@nd gives advice to the Government
regarding various issues pertaining to higher eiilucén Bangladesh:
The UGC is the apex and statutory body of the usities of Bangladesh
including the private universities. The primary etijves of instituting the UGC
were to promote and coordinate university educatimonitor, and maintain
standard of university education; assess the riadgdsns of funding for the public
universities; and advise the Government on varigsues related to the
universities. The arrangement was also designedateguard the autonomous
character of the universities.

(Karimet al., 2008: 1)

15



Universities in Bangladesh need permission to thioe, implement or change any course,
programme or syllabus. Higher educational instingi are required to follow the rules and
regulations of UGC.
Since 1992, UGC has been dispensing its dutiesrutiee leadership of various Chairmen.
However, no one seems to monitor the UGC regardingther it is doing its job efficiently and
ethically. Based on the discourses published orwgbsite, and publications lik&niversity
Grants Commission: A Profile2008), which describe its history, function andpensibilities, it
seems that public rather than private universiies favoured by UGC. The UGC website (see
below) and its publication (see below) tend to shpmeference for public universities by
mentioning particular privileges that governmenivarsities are entitled to, but do not mention
such privileges with regard to private universities

UGC PhD and M.Phil Fellowships 2012

Applications are hereby invited in the prescribedfs from thdeachers of public

universities and _government colleges for UGC Ph.D. and M.Phil Fellowships

under some terms and conditions.
Postdoctoral Fellowships
Applications are invited in the prescribed form nfrothe teachers opublic

universitiesin Bangladesh for the UGC Post-Doctoral Fellowship Programme.

Guidelines & Application Form for post doctoralléeliship 2012
(Retrieved from UGC website on 01.04.2012: httpswugc.gov.bd/fellowships/)

d. Senior Research Felowship: The Senior Research Fellowship is meant
basically for promoting and raising the standard dceative research by those
public university teachers who have substantial original contribution in Eashes

and who are engaged in some research works whichldweequire the

uninterrupted devotion free from their normal teagHoad to complete it within a

period not exceeding twelve months.

(University Grants Commission: A Profjl2008: 17)

At times, its rules and regulations are not alwéowed properly by the universities it is
supposed to monitor. So far, UGC has done hard§gharg regarding the half-truth claims of
private universities in their admission ads. Aseautt, private universities keep on publishing
such ads without any obstruction from UGC or thee€3oment.
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2.9 Public vs. Private universities
One of the main attractions of public universitissthe very low tuition fee, which can be
considered as almost negligible. The other sigafidacilities may be summarized below:
» Hostel facilities: Students are not charged fortélogcilities—they only have to pay for
their own meals, and hardly anything for accommiodatlectricity or water
* Campus: All public universities have huge campuses, most of them have adequate
infrastructure—libraries, playgrounds, auditoriumggmnasiums, etc.
» Teachers: Public universities generally have qealiteachers, with sufficient teaching
and research background
As a result of the above facilities, the competitfor public universities is very intense. Public
universities do not need to publicize and/or matketnselves. There is already a great demand
for public higher education.
However, the scenario of the private universitgequite different from the public. Among the 56
UGC and Government approved private universitidsare local, while two are international. The
54 private universities vary in terms of dispensjuglity education; only a handful of them meet
the standard set by the UGC, while the others deguate or below the standard (see A&ral,
2007; Sultana, 24 June, 2009; Naser, 2009; Agdraf, 2009; Monem & Baniamin, 2010; Huda
et al, 2010). Those offering quality education have datinand are sought-after, while others
hardly get any studentsb{d.). Consequently, there are great rivalries amorg phivate
institutions of higher learning. The competitiornvexy apparent in the admission ads, which try to
claim that their respective universities are uniqUiee rivalry is so intense, that sometimes the

claims made in the admission ads are based on esatgms and half-truths.

2.10 Contributions of Private Universities

Criticisms against private universities were quiévere in the 1990s up to the 2000s. However,
such scenario perception of private universitiegredually changing. Though the criticisms are
still there, they seem to be more balanced, asartedids to highlight the positive and negative
aspects of public and private higher education.s€éhwho teach in both public and private
universities highlight some positive dimensions aodtributions of private higher education in
Bangladesh in the media. The medium of instructibavery private university is English, where
Basic English language skills—reading, writing, @&gdag, and sometimes listening—are taught to
all the students of every department. Besides, skifts like pronunciation, public speaking,

presentation are also taught in private univessitiet not, to a greater extent, in the public
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universities. Furthermore, students can graduateénos if not sooner, from private universities.
On the other hand, students in public universtigesl to graduate two to three years behind their
academic calendar/schedule due to campus polidssassion jam. In other words, there is no
session jam in private universities.

The private universities tend to follow specificademic calendar, and results are mostly
published within a few days of the final exam. Hoe® the situation is very different in public
universities, where due to the double checkingesystf exam scripts, results are often published
seven to eight months, and sometimes ten monthsth# final exam. Furthermore, the classes of
the graduate programmes in every single of thedsdllprivate universities are held in the
evening, which provide opportunities for studemisvork fulltime during the day. The graduate
students of public universities are mostly unablevork, as majority of the graduate courses are
held during the day, that is, mornings and aftensodespite all the criticisms, the private
universities have, to a grater extent, stoppedestisdfrom travelling abroad for higher education,
as almost half of the tertiary level students témcpursue higher education in the 56 private
universities; thus saving outflow of currency, initing brain-drain (see Alarat al, 2007; Naser,
2009; Hudeet al, 2010). This is how the private universities asatabuting to our society.
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METHODOLOGY

3.0 Research Design

The study followed a non-experimental, exploratagscriptive research paradigm. In doing so,
the research endeavoured to describe the lingdisemiotic discourse structures in Bangladeshi
educational advertisements. The data was collemteda period of three years (September 2007
— August 2010) from four national daily newspapdfsrthermore, 100 personnel from 41
advertising agencies were interviewed from Dhal@),(Thittagong (13) and Sylhet (09). The
data was initially compiled, selected and subsetip@nalyzed according to a three-dimensional

discursive model (TDM) (see Figure 3.1).

3.1 Theoretical Framework

This study sought to understand the discourse wéréiding from a socio-cultural and ideological
point of view. In order to do that a three-dimemsibdiscursive model (henceforth, TDM) was
developed to analyze the date (Figure 3.1). Thisehwas devised to analyze the data of this
research, as other existing models do not compsaredy cater to the nature of data under
investigation. The TDM comprises three phases—iiy&isve, analysis, and comprehension (see
Figure 3.1). The investigative phase consists oéehstages, each with its own investigative
elements. The analysis phase has three stepsudiscanalysis, ideological analysis and societal
analysis. The last phase comprises two levels wipcehension, that is, communicative level and
empowerment level. This is a trans-disciplinary elpdvhich has various stages, phases and
levels, but one should keep in mind that all ofsthdi.e. stages, phases and levels) work

simultaneously.
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Figure 3.1: Three-DimensionalDiscursive Model (TDM)

The first stage of TDM consists of two steps—‘dd&e’ and ‘correlation’. The first step
dissects a piece of discourse into its basic compisn In this study, the ads are from private and
public institutions of higher learning, more spaxfly university admission advertisements. The
ads are dissected in terms of attention-seekingcegv-image, verbal text (linguistic features),
layout, hook, comparative reference, and so on Gasidard, 2002; Cook, 2001). Once the ads
are dissected, the correlation among the dissatismburse elements can be explained; that is
how the image, verbal text, layout, hook, compsaeateference, and so on are connected with
each other to convey the message of the ad.

‘Apparent’ and ‘aberrant’ ideologies constitute thecond stage of TDM. ‘Apparent ideology’
deals with the set of values that are responsdslereating positive images of universities that th

advertisers (universities in this study) wish tojpct to the target audience. ‘Aberrant ideology’ i
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based on the set of values that the advertisermtiwish to project to the audience, because such
values may raise questions as to the claims matie iadmission ad.

The third stage is probably the most important lbfo&them because it explains the ongoing
practices of the society. In other words, it deaith the societal practices, more specifically the
‘discourse-ideological practice’ and ‘consumer-gtétpractice’. The discourse-ideological phase
explains how discourse (in this case advertisirsgalirse) is strategically employed to create the
anticipated ideologies in order to manufacture eahsrom potential target audience. The
consumer-culture practice is dependent on theioreaf a good or perfect consumer through
advertising, which Fairclough (2001) feels is basedhe amalgamation of economic conditions,

technological conditions and cultural conditions.

3.2 Sampling

The private and public university admission adsjecimg a period of three years, that is, from
September 2007 to August 2010, was collected fraun prominent national dailies. The dailies
comprised two BanglaPfothom AloandThe Daily Ittefag| and two EnglishThe Daily Starand
New Agé¢ newspapersProthom Aloand The Daily Ittefaqwere selected because they are the
most prominent Bangla newspapers with the mostaadsreadership (see Rahman and Chapal
2009). Among the English newspapérle Daily StamndNew Agewere selected, as they are the
preferred English national dailies for publishirdsaA sampling population of over 1000 ads was
gathered, from which one forth samples, that i§) ®8re selected via lottery (see Kumar, 1996)
for critical analysis. It should be mentioned tlia¢ total number of university ads published
during the data collection period would have farce=ded 1000, because many ads were
repeatedly published. Such, ads were not considesquhrt of the data. It should be mentioned
that the official duration of the East West UniwgrsCentre for Research and Training
(EWUCRT) funded research project was supposed tisdme September 2007 to August 2008.
Therefore, the print educational ads were collectaitially over a period of eight months (i.e.
September 2007-April 2008), but subsequently wimendata collection period was prolonged,
the collection of ads continued for another 28 rheni.e. May 2008-August 2010). Thus, the
entire data (i.e. university admission ads) washeyad over a period of three years, more
specifically from September 2007 to August 2010.

Interviews were conducted with 100 personnel frofn atlvertising agencies from Dhaka,
Chittagong and Sylhet. Among the 41 agencies, 2@ \rem Dhaka, 7 from Chittagong, and 5
from Sylhet. From a total of 100 media personnebwlere interviewed, 78 were from Dhaka

agencies, 13 from Chittagong and 09 from Sylhenveaience sampling was used to select the
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agencies; that is the agencies were selected loasinir accessibility and the availability of thei
personnel. The media personnel comprised 52 copnarill art directors, 5 creative directors, 4
producers, 4 photographers, 3 media planning masagenanaging directors, 3 chief executive
officers, 2 vice presidents, 3 general manageranetlia researchers, 3 customer service
employees, and 4 human resources executives. Tieeviews were sometimes short and
sometimes elaborate, depending on how much timeinteeviewees could spare. However,
between small talk, certain key questions reletaiie present study were asked (see Appendix-
A).

3.3 Data Collection and Analysis Procedures

A two-pronged approach was employed to collectddwa—print ads and interviews. As already
mentioned the data was collected over a periothrefet years (i.e. from September 2007-August
2010). The educational ads from the newspapé&he (Daily Star The New Agelttefaque
Prothom Alg were selected, cut out and scanned on a dailis.bAfter 250 samples were
selected by means of a lottery from a sampling [ajmn of over 1000 ads they were ready for
analysis.

In the meanwhile, interviews were conducted in haKhittagong and Sylhet. In Dhaka,
appointments were rescheduled on many occasiontodhe hectic and unpredictable schedules
of the advertising agency personnel. Before gomg@hittagong and Sylhet the appointments
were confirmed; as a result, three days in eaghwe#s enough to conduct all the interviews.
Some of the advertising agency personnel gave psion to record the interviews while others
did not. In such cases, notes were taken for leter

The data was analysed using the three-dimensias@ldive model (TDM). The model has three
stages. At the first stage, the public and privateersity admission ads were analyzed; initially
they were dissected into various elements and tberelation among those individual elements
was established. The second stage, comprising eqipdeology and aberrant ideology, involves
the analysis of the findings from the first stagel ghe data from the interviews. The third stage,
consisting discourse-ideological and consumer-cellpractices, is more theoretical, in the sense
it tries to explain the practices of a capitalististy. This stage associates the findings of itisé f
two stages, the responses of the interview datasanil-ideological practices in a consumer-
oriented society. At the ‘analysis’ and ‘comprehens phases (see Figure 3.1), ‘discourse
analysis’ and ‘ideological analysis’ help to expldow communication is taking place with the
target audience. In other words, how the advegisdtain a communicative goal through

linguistic and semiotic discourse structures of pheate and public university admission ads is
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explained at these phases (see Figure 3.1). Fortiner the ‘ideological analysis’ and the
‘societal analysis’ explain how empowerment canetgace if people are aware of certain
consumer-oriented ideologies.

The findings based on the three-dimensional diseairmodel (TDM) helped to answer the
central research questions, which focused on tredegies that advertisers employ to attain
communicative goal through linguistic and semidligcourse structures, as well as determine the

socio-ethical implications in the choice of lingigsand semiotic discourse structures.
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RESULTS AND DISCUSSION

4.0 Introduction

As already mentioned in Chapter 1, very little egsh, if any at all, has been done on the
discourse of advertising in the Bangladeshi conté&dvertising is an emerging industry in
Bangladesh, which has grown tremendously in the dasade or so. Data for this study was
collected from two sources: two BangRrgthom Aloand The Daily Ittefag) and two English
(The Daily Starand New Agé national newspapers and interviews with ad agerergonnel.
Private education, especially tertiary educatienncreasing in the country, and advertising plays
a major role in its growth and sustenance. Singepatition is so intense, it is interesting to find
out what linguistic and semiotic attention seekdeyices discourse structures they employ in
their advertisements, especially the print medigedtsements. In order to do this, this study
looked at the strategies advertisers employ tonata&ommunicative goal through linguistic and
semiotic discourse structures, and identify thecsethical implications in the choice of linguistic
and semiotic discourse structures.

This investigation attempted to explain the abowestjons from a socio-cultural and ideological
point of view. The study analyzed the data usinthr@e-pronged discursive model (TDM)

consisting of three stages—discourse analysisJadaal analysis and societal analysis.

4.1 Stage 1: Discourse analysis—dissection / comagbn

If we analyze the ads, we can see two general engepgitterns—one from private university ads
and the other from the public university ads. Bagedhe collected data, the findings seem to
suggest that public university admission ads doseeim to publish coloured admission ads. In
other words, they seem to publish black and whitg, avith lots of text providing necessary
information, as mentioned above, required by paeapplicants to sit for the admission test (see
Appendix B: Ad 87-Ad 103). The language is predamihy Banglg written in black with white
background. The layout is very formulaic, with tieame of the university or institution on the top
written in large font along with the logo, and trest of the information below in smaller font.
Sometimes, private medical colleges, under théaiftin of Bangabandhu Sheikh Mujib Medical
University tend to use black and white pictureshefir campuses. From the findings, it seems that
public universities never publish the images ofrthampuses.

In the public university admission ads, they nexefler to their faculty members, libraries,
cafeterias, or even anything regarding scholarstopkire the students. They merely give the

relevant information with reference to admissiostsethat is, with reference to:
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» Details regarding various units, e.g.Unit’, *  Unit’, * Unit’, etc.

* Where the admission forms are available/sold

e How much they cost

* When is the deadline for the submission

* When will the admission test be held

*  When will the results be published
On the other hand, most of the private university are coloured but the public university ads are
never coloured. The private university admissios ad the one hand, like the public university
ads, are informative, as well as communicativdnerdense they appear to be more interesting. On
the other hand, after critically reading the add emerpreting them in terms of the apparent and
aberrant ideologies (see Stage 2 of TDM), it sedrasimplied patterns of deception, half-truths,
and commodification / commercialization of highdueation appear. Such patterns are discussed
in detail in ‘Stage 2'.
The first stage comprises dissection and correlatipon dissecting the data (i.e. admission ads),
it was found that the private and public univeesitused specific attention seeking devices to
attract and inform the target audience:

» textual elements

* visual elements

* layout

* hook—problem-solution format

comparative reference

Some of the attention seeking devices seem gefoenemon), suggesting that they are employed
more frequently that others, while others are mogeneric (uncommon), as can be seen from
Table 4.1.

Table 4.1: Generic (common) and non-generic (uncomom) linguistic and semiotic

attention seeking features (private university adnssion ads)

Sl. LINGUISTIC (AND/OR NUMERIC) FEATURES SEMIOTIC F EATURES
Common (Generic) attention seeking Uncommon (Non-generic) Common Uncommon
features attention seeking features
1. | Scholarships: ISO 9001: 2000 Colour combination Different
* 5% students will be awarded full freecertification: coloured internal
studentship « First and Only ISO 9001: baubles & shapes
» Chancellor scholarship 2000 Certified University (e.g. IUB)
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« University president scholarship
« 100% IUB Merit Scholarship:
—GPA of 4.8 (withoutsubject) at
HSC
—Two ‘A’ grades in minimum
2A’level
D

in Bangladesh

Tuition waiver/discount:

* Tuition Fees Waiver: 10%-100% or
HSC GPA

« One of the two siblings 50% tuition
fee waiver

 Special waiver for brothers/sisters,
husband/wife (25%)

« Full tuition fee waiver for top ten
students in admission test

* 10% to 100% tuition waiver for
meritorious students

» 10% special tuition waiver for
female students

* 10%-100% tuition waiver based on
semester result

* Tuition Fee Discount:
—100% tuition fee discount for top 3

students in I[UB Admission Test
—30% tuition fee discount for

students having GPA 5.0 in both SS(

&

HSC (with # subject)

—50% financial discount for siblingg

Rating/ranking:

» Rated as the best private
university in Bangladesh b,
Television Dorshok Forum

« Graded as one of the top
universities in Bangladesh
by Govt.

* Ranked No. 1 Private
University in Bangladesh

by “Webometrics”-Spain

yconvocation, etc.

Pictures/images of | Pictures/images

campus(es), of people

equipment, etc.

List of graduate and/or undergraduat

programmes

eQuestions

Layout

Sometime only one particular

programme is highlighted

Questions-answer of

problem-solution format:

* Want world class
education?

Want excellent

Different fonts & Size of the ad—

typefaces full page

(Stamford)
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environment?
Want to be taught by
renowned Professors?
UlU-the right answer to
all your questions.
* Want to have a degree in
Business Economics ju
on time for a very

modest price?

Uy
—

University Grants Commission (UGC]
of Government approval:

* UGC & Government Approved

» Govt. & UGC Approved

* Gov. & UGC approved since 2003

« Government Approved

Explicit logo(s)

Implicit logo(s)

Accreditation with foreign universitieg

Qual@gucation:
 Quality Education At
Affordable Cost
Guaranteed
* Quality Education
Ensured Career
 Quality education at
affordable cost
 Everyone promises
quality...
Who keeps it truly?
Visit UIU before you take
a decision...
(Paralinguistic features to

appeal to out emotion)

Guarantee seals
for (quality
education,

ensured career)

Foreign trained faculty members /

academics

Pictures of foreigners

Guest lecturer

Programme fee

Prominent public university

academics/professors

Tag lines:
« We bring out the best in
you

« Discover a good degree
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accepted all over the
world...

» Education for tomorrow’s
world

* Future will be better than

thy past
10. | Narrative/descriptive passage: Cafes:
Explore a job-oriented degree in + Lake-view cafe
English.
Designed in North American model,
this degree boosts you career in a
number of ways. With this degree you
can become a business executive,
liaison officer, banker, teacher, editor,
interpreter and many more.......
11. | Features: Separate campus:
« Computer labs for each « SEPARATE & SECURE
school/Digital Electronic FEMALE CAMPUS
12. | Approval: Hostel facilities:
* Government and UGC approved | « HOSTEL FACILITIES
FOR BOTH MALE
FEMALE STUDENTS
13. Sense of urgency:

e LIMITED SEATS —
HURRY UP!

Textual elements are based on not merely, whaaids dut more importantly the ‘font’, ‘font
size’ and the ‘style’ of the written text. Goddaf2001), who does not categorize the three
elements, but uses the general term ‘typographioagxplain the different type faces in written

texts, which she refers to as ‘verbal text’. Thasan why the ‘font’, ‘font size’ and the ‘style’ar

important is that these factors prioritise whiclxtt@l information are more significant than

others. Hence, these textual elements determinertte in which a reader or potential consumer

will read/interpret an advertisement.
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dtappy New Year 2008
We Bring Out The Best In You

Discover A Good Degree Accepted All Over The World...
© Bachelor of Architecture © Bachelor of Environmental Science
©B. Scin Civil Engineering © B. Scin Micrabiology

©B. Sciin Electrical & Electronic Engineering| | © Bachelor of Pharmacy

©8B. Scin Computer Science & Engineering || © Bachelor of Laws (4 Years LL. B Hons.)

©8B. Scin Computer Science & Information || © B.S. S in Economics
©M. Scin Computer Science & Engineering || © B. S. § in Journalism for Electronic & Print Media

i it ©B. Ain Film & Media (4 Years)
e gl AR (NCK) 5\ 3Pt ek (2200

© Bachelor of Arts in English (4 Years Hons.) - e
© Master of Arts in English (Final) © Bachelor of Business Administration (BBA)
© Master of Arts in English (Preliminary & Final) | @ Master of Business Administration (MBA)

Non-conventional Features of Stamford:

< Largest campus among all private universities <

© Well equipped labs, high speed campus backbone network | [LU Ui RAVENL I el 1T

@ Six modern & rich libraries with sufficient stock of books | | EEEESyyEF S T=sE—

® Visiting professors from renowned North American universities Dhanteadl Dt

< Nationally renowned professors of our own and from Dhaka University & BUET, Tel: 9124161, 9124569,

© Non-smoking and non-political environment < Free doctor's service ‘ 8156122-3, 8153168-9

@ Credit transfer facilities i (Ext- 110, 118, 119, 120, 124, 125,
Only Private University In _Ban?ladesh Having 126, 128, 129, 294 & 462 )

Membership of Top Two International Accreditation Bodies 31

ax:
Mobile: 01713082401-03

|
+5% will be full free i, TR ST MR GRS
< Chancellor Scholarship | Siddeswari Campus:
5 Il 57, Siddeswari Road, Dhaka
4 Rated As The Best Private University in Bangladesh By Television Dorshok Forum (Behind Monowara Hospital)

- 4 I . 355626, 8355596, 8354577, B355512-13
<xFirst & Only ISO 9001 : 2000 Certified University In Bangladesh [t R IR IR PRI RSN XL 2}

|+~ Graded As One of The Top Universities in Bangladesh By Got. | Mobile: 01713082404-05

STAMFORD UNIVERSITY
BAN G LAD E S H (Govt. Approved)

.ac, Web Page: www.stamforduniversity.info

Ad 1

Figure 4.1: Prominence of textual elements— ‘font’ifont size’ and the ‘style’

All ads tend to use textual elements to a greatdesser extent to draw the attention of the
potential target audience. Figure 4.1 (Ad 1) isoadgexample, from where all the three textual
elements (‘font’, ‘font size’ and ‘style’) can bestnguished. This advertisement uses six

different types of font—Fimes New Roman, Arial, Arial Black, Ariel Narrow, Albertus Extra

Bold, Monotype Corsiva. These fonts have been used in different sizefisnparticular ad the font
sizes range from approximately 20-8. The text heenbwritten in different styles—for instance
‘Normal + Monotype Corsiva, 20 pt, Bold, Orangdéldrmal + Arial Black, 20 pt, Bold, White’;
‘Normal + Arial Narrow’; ‘Normal + Albertus Extra &d, 14 pt, White’; ‘Normal + 20 pt, Bold,
White’; ‘Normal + Ariel Narrow’; ‘Normal + Arial, # pt’; ‘Normal + Arial, 8 pt’; ‘Normal +
Arial, 14 pt, Italic,’ and so on. Apart from variewcombinations of the three elements (‘font’,
‘font size’ and ‘style’), the text can adopt varsocases—Ilike Sentence case, lower case, UPPER
CASE, Title Case. Furthermore, the texts may bé&eawriin bullet points, complete sentences with

or without appropriate punctuations (Figure 4.1).
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In early period of modern print advertising, ther@s more emphasis on text and less on visuals.
However, in the last couple of decades with advarece of the media technology, predominantly
due to the fast pace of life and increased comgetivisuals have become a vital component of
commercial advertising. This may be because gooepected, shocking visuals, and sometimes
images unrelated to the dominant themes of adslcaost instantaneously draw the attention of
the target audience, as well as the common audifiime strategy of using visuals or images is
quite common in the private university admissios adBangladesh, while public university ads

never use them.

@ z‘m (TR ufm

3 Adm:ssaon Gom On Summer 2008
TIARA @ ! |

Evéning & Friday Classes For Service }Mdus 100% Tuition waiver CGPA 4.5 - 5.0

Ad 2

Figure 4.2: Image that is not directly related to ducation

In Figure 4.2 (Ad 2), the image of thiatio Smriti ShoudhdNational Martyrs' Memorial)
symbolizes the courage and the sacrifices that lBdegh made in the 1971 Liberation War, in
order to be free from the then West Pakistar” ®arch 1971 is considered the official
Independence Day of Bangladesh. Since Ad 2 (Figitewas published in the month of March,
the concerned authority of the university decidedyd along with the theme of nationalism to
show its patriotic responsibilities; such awarenasd concern of the country is commendable.
However, how isJatio Smriti ShoudhdNational Martyrs' Memorial), Independence Day of
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Bangladesh or the theme of nationalism relateditation, more specifically tertiary education?
If the university had an image &uddhijibi Smriti ShoudhdMartyred Intellectuals’ Memorial)
commemorating the genocide of intellectuals of Badesh in 1971, this could have been

indirectly related to

Vision of Excellence
"Moving Teaching Excellence from Good to Great"

We Bring Out The Best In You

‘What did
Socrates

Know
About 21st Century?
Probably nothing. But he was right about the skill needed for it, when he said,
Them| onvy one good, knowledge. And one evil, ignorance.”
think, are those words today? Vrvaeagree As the
taehn Iugkal pace continues to 2ccslerate, your personnel need even more
knowledge than skills Tachinery and software, in new

ith
‘the appropriate prospect to Cover these diferent

Ent l: Smmlord University. We haven't been around as long as the wisdom of
tes, but we do have o long history of global academic and corpora

tra!nng rograms from 1641 to the presert day and beyond, r of

intemation Ily reputed Stamford educatio nal group since 1954 Bangladsh

continuing academic end wraining programs with the

¥ adopt mzywexoec d train the latest in techniques by using
logies.

ide range of programs designed
e aset, W have Schagis h 2l ma] " e of bus\ 5
and computer education. Each sch

voding Sas i e
ntly. Courses that work-

ore, you can dictate the syllabus. Custom made courses can be

nd tailored to precisel fit your training requirements. Save money

e by precision targeting of fearming needs. Cal us today for 2
ext millennium. But we can help

i @ Bachelor of Laws (LL. B) (4 years Hons.) © B.Scin Computer Science & Engineering (CSE)
H it e e eaicon
© Bachelor of Arts in English © B.Ain Film & Media (4 years) © M. Scin Computer Science & Engineering (MCSE)
© Master of Arts in English (Final) © M.Ain Film & Media (2 years) © Masterin Computer Application (MCA)

@ Master of Arts in English (Prefiminary & Final) @ B.A in Theatre & Music © B.Scin Microbiology

© B.Scin Architecture © M.A in Theatre & Music © Bachelor of Pharmacy (B. Pharm)

© Bachelor of Environmental Science © Bachelor of Public Administration (BPA) © B.S.Sin Economic

© B.Scin Civil Engineering © Master of Public Administration (MPA) (exsastve)  © Bachelor of Science in Business Administration(BBA)
© B.Scin Electrical & Electronic Engineering @ Bachelorof Joumalism For Eectronic & PrintMedia  © Master of Science in Business Adrministration (MBA)

...............................................................

Graded As One of The Top Universities i in Bangladesh By Govt.

Ad 3

Figure 4.3: Image that is indirectly related to edeation and directly to knowledge

education and the sacrifice that was made by defléstuals. The big colourful image détio
Smriti Shoudhpwhich takes up more than three quarters of theréidement, would draw the
attention of the audience. The image in Figure(A® 3) is indirectly related to education and
directly to knowledge. Socrates was a Greek phigbeo and the embodiment of knowledge.
Then again, one should keep in mind that not evexyo our country might recognize Socrates
merely from the image, without the written discaitsxt. Nevertheless, like Figure 4.2 (Ad 2),
the big black and white sketch of Socrates’ busaetis the attention of the audience.

Besides textual and visual elements, layout ish@ramportant attention seeking device that is
used especially in commercial creative advertisegsnemdraw the attention of the audience. In

public university admission ads, very formal andheyetrical layout is used (see Appendix-B—
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Ads 52-68). Private university admission ads in egah are formal and symmetrical, but
occasionally do use asymmetrical layout to standirowrder to be noticed. For instance Figure

4.4 (Ad 4) uses seven different shapes with varamlsurs,

Undergraduate Programmes
Business BBA

A ing, Finance,

Management Information Systems (MIS)
& Human Resources Mgt (HRM).

Engineering BSc \

Computer Science, Computer Information Systems (CIS) .

Computer Engineering, Electrical & Electronics Engineering
v ik decnlar it

Environmental Science BSc
Environmental Management
Population Environment

Land & Water Resources Management
Media BSS

Media & Communication

Economics BSc
Economics

~ Student with m ox in any of the ab ve
ip:tizl Consideration ,sutg‘f&ts other than ‘Engl neering may sigh-up
Students with minimum 1250 in SAT 1 and minimum | rc or Soci ir min
550 (213 Computer based) in TOEFL or 5.5 in [ELTS TorANFRRRody B BaNalo0y s their m G
will be exempted from admission test -
Full Tuition Waiver to Student with
B Grade point average of 4.8 (without 4th subject) on a
scale of 5.0
B Two “A” grades in minimum 2 "A” level subjects

Financial Assistance § ail: info@iub.edu.bd
B Discount on tuition based on performance durin bsite: http://www.iub.edu.bd

the 1st semester ampus: Minhaz Complex.
B 50% Financial discount for concurrently 12 Jamal Khan Road, Chittagong

admitted siblings on entry | | Tel: 031611262, Fax: 031-611263,
B Campus job & other financial assistances 2 . Emall: info@etg.ub.edubd

Ad 4

Figure 4.4: Layout containing seven different shape with various colours containing
different information

containing different information. The different gles take up more than three quarters of the
advertisement. Due to their unique shapes andhalteolours, the ad becomes more prominent in
catching the eye of the audience. Figure 4.5 (Adh®ws two rectangles overlapping each other.
The bigger rectangle contains the information réigar the university, the tuition fee waiver
criteria, admission date, while the smaller reclanghich overlaps the bigger one, provides the

information regarding the graduate and undergradmieigrammes of Eastern University.
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o ® -
= Eastern University
o UGC & Gavernment Approved

Admission
Spring 2010

Fee Waiver

 10% to 100% tuition waiver for
meritorious students®

+ 10% special tuition waiver for
female students

« Special waiver for brother/sister,
husbane/wife (25%)

& 10%-60% tuition waiver based
on semester result*

+ Special waiver for
physically disabled/acid victims

A Leader in Quality Education

Programs - [& |

" IFaculty of Arts

- B.A.(Hons.) in English

- M.A.in English

- M.A. in English Language Teaching(ELT) 1-yr

A, in English Language Teaching(ELT) 2-yr

culty of Business Administration -

- BBA

- MBA (Regular)

- MBA (Executive)

aculty of Engineering &Technology
Sc.in Computer Science & Engineering (CSE)

- B.Sc.in Electrical & Electronic Engineering(EEE!

. B.S.in Electronics & Telecom, Engineering(ETE)

% 3.year for Diploma Holders

B Facultyoflaw

- LL:B.(Hons.}

< LLM. (1-yr.)

Vice Chancellor
Professor Dr. Rahim B.Taluk

Former Director, IBA, Bhaka

14 Dac, 2009, 21

Pro-Vice Chancellor -~ 7 "%
Professor Dr. AbdurRab =
Former Director, 1BA, Dhaka U_r_:iversity

#Conditions apply

Admission Test for
Bl Undergraduate Programs |
on 19 December, 2009

Ad 5
Figure 4.5: Layout—Admission ad using overlapping ectangles

Even though Ad 5 (Figure 4.5) is a simple black amite advertisement, the unusual shape (i.e

the overlapping of the two rectangles) could helpmake it stand out from the other ads and
attract the attention of readers.

2| SPRING 2008

B.Sc.inCTE

sscoet | ADMISSION OPEN ...
Mﬁ(. in [sE NATIONALLY RENOWNED PROFESSORS
MSnce | Admission Test on fst February 2008 POk S et

Founder VG, Khulna Universiy & UIU
Prof. Dr. M. Rezwan Khan (Vice Chancelor)
Former Professor, Dept, of EEE, BUET

i Prot . Chowdhury Mofzur Rahman (Po-/C)

Former Professor & Head, Dept. of CSE, BUET
! CCNA ¢ Prot. Dr Habibur Rahman (Dean, Schoolo Busiess)
f Adnisslon an £ 4 i Fomer Professor of Marketng, DU & NSU
[ ok qu Ev“yone P' i qua’ity—-. PIFO'. Dr. M. Musa (Professor, School of Business)
] i i omet ProVC, EW
. ::::i ;:O\Eih | Who ittruly? :M- e
{ o ey, Forne B34 Prgen, EN
© Uploden 10,2008 | FIRE 0 I Sl iy
Lt ofAdnission R o
i Vs is X e
| wnam } isit UIU before you take a decision .. el
Former Director (Callege & Admin.), DSHE, MOE.
2 UNITED i
UIU Bhaban:
") INTERNATIONAL

UNIVERSITY

Local Academy

www.uiv.achd

Ad 6

flgure 4.6: Implicit hook—Admission ad using employng an indirect a problem-solution
ormat
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The ‘hook’ uses a problem solution-format to adgerta product, service, organization or
institution. Figure 4.6 (Ad 6) raises the issueqaglity education, which a number of private
universities have been accused of not dispensinmaintaining. Ad 6 (Figure 4.6) makes a
statement ‘Everyone promises quality...” and thersé&ble question “Who keeps it truly?”. By
asking this question, the reader is presented avighoblem, to which the answer is obvious. The
answer is United International University. In otlesrds, the university raises the issue of quality
of education (‘Everyone promises quality...”) by maga question (“Who keeps it truly?”), and
presents itself as the indirect answer or solutioth the words “Visit UIU before you take a
decision ...” (Figure 4.6). The hook or problem-smintformat is even more obvious in the
admission

Ad 7

Figure 4.7: Explicit hook—Admission ad using employng a direct a problem-solution

format

advertisement published by the same university wpleoof years back, which can be seen in
Figure 4.7 (Ad 7). This is an example of an explmoblem-solution format because the answer
has been explicitly suggested by the ad. The adeestor the concerned university asks the
reader(s) a series of questions and then giveartswer by suggesting its own name:

Want a world class education?

Want excellent environment?

Want to be taught by renowned professors?

UIU — the right answer to all questions.
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The advertisement also tries to create a sensgyehay by using a seal, which has been stamped
onto the ad, saying ‘LIMITED SEATS — HURRY UP’. Bysing a hook, the advertisers are not
only arousing the curiosity of the readers, buwailsdirectly positioning the name of the
university into the minds of the readers.

Comparative reference refers to ads using linguatention-seeking device to compare a product
or service with other products and services, bthaut making any direct or specific comparison.
For instance words like ‘brighter’, ‘cheaper’, ‘hter’, and so on, may be used to compare a
particular product or service being compared with test of the products/services in the market
(see Goddard, 2002). In Ad 8 (Figure 4.8), the carafve reference is implied. The responses to
the question Why study ELT in East We%i# Ad 8 (Figure 4.8) suggest an implicit comparns
with the other ELT programmes in the market. Ineotiords, the question prompts a comparison
between EWU and the other universities, and jestithe reasons for studying the “MA in ELT”

programme in this university than the others.

niversity HE*EM WesT UNIVERSITY

II'I E"T” ng‘l‘lll'l Aim for the Best by Applying to East West!

litty:
BA in English (43 years)
At least BA/BSc/BCom or equivalent in any
discipline or BA (Pass Course) with substantial
teaching experience

WHY STUDY ELT IN EAST WEST 7

# Our MA in ELT classes are offered in the evening

and on weekends, and are idea| for teachers and
working people full-time elsewhere.

The Department organizes regular seminars and

conferences and is at the forefront of ELT

# Classes will be taken by leading ELT experts of the

country
# Owur curriculum balances theory and practice
perfectly and supplements classroom work with *

practice teaching while teaching research
technigues systernatically.

# Ouwr library subscribe to some of the most
Important ELT journals published anywhere and
stock the |atest ELT books and teaching
BCCessSories.

#* EWLU semesters run smoothly and results are
always published on schedule and before the

end of every semester.

For information about admission eligibility & [renrents visit s
at www ewubed. edu

Forsign students may apply directly to admissions b eelu

research and knowledge.
#* EWU fees are reasonable and great value for the
money; EWU itself is a non — profit organization.

# EWU offers a number.of scholarships; MA

students with outstanding results also have
scope to work as Teaching Assistants.

hpplir.lﬂnn Deadline: 16 April m

F al

EAST WEST UNIVERSITY 42 MohakHall ©/#; Dhaka 1212,
Bangladesh Phone: SEEXI08, 9887969

Fauc BE0-7-881 2336 E-mail: admissions@ewubd.edu

Ad 8

Figure 4.8: Comparative reference—Admission ad usopimplied comparative reference as

attention seeking device
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4.2 Stage 2: Ideological analysis—apparent ideolotaberrant ideology
Different intellectuals have defined ideology irffeient ways. In general, ideology is a set of
beliefs believed or adopted by a group of peoptgamization/institution, community, country,
and so on, to express or project a certain viewfimiage (see Haque and Khan, 2004). This part
of the analysis looks at the apparent ideologias dhe projected and the aberrant ideologies that
are not projected by the universities. Each unitsergants to project a positive ideology in order
to attract the target audience; it does so througfious types of media discourse, be it the
electronic media (television & radio), the new nafinternet—web-based discourse) or the print
media (newspapers, magazines & brochures—adveytidiacourse of admission ads). This
positive ideology, in the context of this studyrégerred to as ‘apparent ideology’. The ideology
that a university may not want to project, as iilddoe misread or misunderstood is referred to as
‘aberrant ideology’.
Based on the data, it seems that some of the vii@yptivate universities in Bangladesh try to
create a positive image are by offering scholasshipd tuition waiver/discount. Majority of the
universities try to suggest that they offer quaktyucation. This is done through a formula that
Haque (2004) has pointed out in his earlier ingasibn of private university web pages:
International atmosphere + state-of-the-art-facdi = quality education
A critical analysis of the admission ad data sutggtdse emergence of this formula. International
atmosphere is explicitly and implicitly implied annumber of ways (see Appendix B—Ads 8, 9,
10, 21). Sometimes it is explicitly stated throutte accreditation with different foreign
universities, as can be seen from some of theviotip examples:

 Membership of International Accreditation Bodies—®@8B International; The
Association of Advanced Collegiate of Schools osBess; The Association of Collegiate
Schools and Programs, Kansas, USA (Appendix B-A&d920)

e COLLABORATION WITH: Winona State University, MN & University of Texas,
Dallas, USA; TAFE, South Western Sydney Institutédustralia; AIT & SIAM
University, BangkokThailand; JUN Delhi & IlIT Allahabad, India. (Appendix B- 12,

Ad 15; Ad 38)

» Academic collaboration maintained with many repléadgbreign universities ( Appendix

B- Ad 21)
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* Academic Collaboration: The University of Michigan-Flint, USA; The America
University in London; Bangkok University; Kingstddollege, Canada; College of Hotel
& Tourism Management, Cyprus (Appendix B- Ad 25)
* Overseas credit transfer facilities to UniversityBedfordshire, University of Worcester
(Appendix B- Ad 40)
International atmosphere is implicitly stated thgbuthe names of universities, which are
predominantly written in English, without any Baagkquivalents. In total there are 56
Government and University Grants Commission appiqre/ate universities in Bangladesh (See
UGC Profile, 2008). In the collected data, the a$ion ads of all the private universities are not
present. Even then majority of the ones that haenlrollected, have English names as can be
seen from Table 4.2 (Appendix B—Ads 1-86):

Table 4.2: Private universities with English name$®ased on the collect data

Sl. Private Universities with English Names

1 Prime University

2 Eastern University

3 Northern University, Bangladesh

4 Primeasia University

5 Victoria University of Bangladesh

6 The University of Asia Pacific

7 American International University, Bangladesh
8 North South University

9 Independent University Bangladesh

10 Stamford University

11 International University of Business, Agricuu8 Technology (IUBAT)
12 World University of Bangladesh

13 University of Information Technology & ScienddITS)
14 ASA University of Bangladesh (ASAUB)

15 University of Liberal Arts Bangladesh

16 Presidency University

17 The People’s University of Bangladesh

18 United International University

19 East Delta University

20 Leading University
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21 BRAC University
22 Bangladesh University of Business & TechnoldgiyBT)

23 Daffodil International University

24 Uttara University

25 Shanto-Mariam University of Creative Technology

26 Primer University

27 International Islamic University Chittagong
28 University of Science & Technology ChittagondS(LC)

29 Manarat International University (MIU)

30 Bangladesh University

31 The Millennium University

32 City University

33 Green University

34 State University of Bangladesh

35 Southeast University

36 Uttara University
37 East West University

38 Darul lhsan University

39 Asian University of Bangladesh

40 Royal University of Bangladesh

41 University of South Asia

42 Sylhet International University

43 Dhaka International University

44 Eastern Medical College
45 East West Medical College
46 Central Medical College, Comilla

47 Central Women’s University

Furthermore, some universities try to create therimational atmosphere by advertising their
accreditation with foreign universities, foreigraitred faculty members / academics, prominent
public university academics/professors, rating/magklSO 9001: 2000 certification, state-of-the-

art-facilities, and so on (see Appendix B: Ad 53-86

4.3 Stage 3: Societal analysis—discourse-ideolodigaactice/consumer-oriented practice
The third stage, that is, societal analysis commqyighe discourse-ideological and consumer-
oriented practices, of the three-dimensional m@@dBIM) is more complicated than the previous
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two stages. This stage combines the findings ofitbetwo stages to explain how in a consumer-
oriented society we become the perfect consumasgo become gullible enough to be attracted
by admission ads of private universities, which rhaypbased on half truths.
In Bangladesh, even though majority of the peoptepmor and the gap between the rich and poor
is wide (see Kharet al, 2011), the affluent few are predominantly theyéaraudience of the
private universities. It is true that various typEsscholarships, tuition waiver, and/or discounts
are being offered (see Table 4.1):
Scholarships:
* 5% students will be awarded full free studentship
» Chancellor scholarship
 University president scholarship
* 100% IUB Merit Scholarship:
—GPA of 4.8 (withoutsubject) at HSC
—Two ‘A’ grades in minimum 2A’level
Tuition waiver/discount:
* Tuition Fees Waiver: 10%-100% on HSC GPA

* One of the two siblings 50% tuition fee waiver
» Special waiver for brothers/sisters, husband/w2fg%)
* Full tuition fee waiver for top ten students in agson test
* 10% to 100% tuition waiver for meritorious students
* 10% special tuition waiver for female students
* 10%-100% tuition waiver based on semester result
* Tuition Fee Discount:
—100% tuition fee discount for top 3 studentdJiB Admission Test
—30% tuition fee discount for students having GFAIN both SSC &
HSC (with & subject)
—50% financial discount for siblings
However, all the scholarships, tuition waiver, amddiscounts that are being offered by the
private institutions of higher learning in Banglabeare conditional. These conditions are not
mentioned in the admission ads, which give a davtew to the parents or guardians who are
going to finance their children’s/word’s educatidm.general, the scholarships and tuition waiver
are never for the entire duration of studentsmpmhny instances, students who cannot afford to

study in private universities, enter such instdn§ as they have been offered scholarships based
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on their secondary and higher secondary resultsjissibn test results or freedom fighter
scholarships. However, after a couple of semedteey, loose such scholarships because they are
unable to maintain a particular CGPA, which is acpndition of such scholarships. However,
such conditions were never mentioned before adamssi
In a consumer-oriented society, almost everythiegns to be packaged and can be purchased
with money. Before such a transaction is madeutheersities endeavour to build a relationship
between themselves and their clients, and try tant@a this through customer satisfaction,
which in due course ensures continuous flow of imeoln other words, a symbiotic relationship
needs to be established and sustained over pralgregeod. The private universities establish this
relationship through admission ads, where they aheertising discourse to try to project a
positive image about themselves by means of vaappsrent ideologies. At the same time, they
try to assure their potential consumers, qualitycation through the following formula:
International atmosphere + state-of-the-art-facdi = quality education
Coupled with these strategies, the universitiesufin their admission ads try to address some of

the fears and concerns of their potential clieagarding private higher education in Bangladesh.

Sometimes, parents and guardians have concerngdirggathe legitimacy of particular
institutions. To quash their fears, majority of frévate universities make it a particular point to
mention in their admission ads that they have amrérom the Government and University
Grants Commission (UGC) of Bangladesh. This is donget rid of the fear that they are not one
of the 56 illegal universities (see, 56 privatarsities...illegal, 12 May 2007, New Nation Online
Edition), which was published in the national dssliby the UGC. In order to address another
concern that private universities do not have ehanglified teachers and operate with part-time
public university teachers, in the admission adscgig statistics is provided by some (private)
universities regarding the following (see AppenB)x

* the number of full-time and adjunct teachers

* the number of Ph.D. holders

» the number of Professors, and sometimes Assoaiatédssistant Professors

» the countries from where higher degrees were obdaiwith specific reference to North

America, UK, and Australia

The competition for ranking has become a globahpheenon. Since there has been no official
ranking by the Government of Bangladesh or the UGtain universities try to come up with
their own version of ranking to magnify the imadeheir respective universities. Few tend to use

texts like ‘First private university in Bangladed®.g. Appendix B— 21, 51), ‘The first Private
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University in Bangladesh established in 1989 byuD#rasan Trust’ (e.g. Appendix B—Ad 42).
In such a situation when two private universitiesthbclaim that they are the first private
universities in Bangladesh, one might become simcas to which one has the right to claim
such an honour, and which one is lying. Few unitiessmight employ ‘research’ as a selling
point like ‘Leading 14 years in teaching and reskafe.g. Appendix B—Ad 47), which is
legitimized by claiming the top honours for reséa(c.. is ranked the top private university in
Bangladesh’). Some will highlight their ranking gas according toWebometricsa Spanish
based global univerity ranking website. Howeveer¢his a serious concern regarding the criteria
that Webometricsemploys to rank the universities. It tends to ramikversities based on the
number of web pages and not on research citatmrdjcations, number of foreign academics
and students, and so on that are related to tH#ygolastandard of education:

The Webometrics University Ranking is a rankingtsysbased on university web

presence, visibility and web access. This rankiygjesn measures how strongly a

university is present in the web by its own web dom sub-pages, rich files,

scholarly articles etc. The central hypothesishef approach is that web presence

is a reliable indicator of the global performancel @restige of the universities and

as such, is an indirect way to measure all the arsity missions (teaching,

research, transfer). Although the Web is univeysatognized as one of the most

relevant tools for scholarly communication, it t8l ¥ery rare these indicators are

used for the evaluation of the scientific reseant the academic performance of

universities.

(Webometrics Ranking, 2012, http://en.wikipedia/prg

The problem with such a ranking system is that someersities will come up with their own
ranking system/format that has no legitimacy, likRated as the best private university in
Bangladesh by Television Dorshok Forum’ (see Adri}the Bangladeshi context, those who are
socially conscious and are aware of quality edooawill know that the university which claims
that it is the best according to ‘Bangladesh byeVision Dorshok Forum’ is not even one of the
best in Bangladesh, let alone the best. Howevdy,afew intellectuals will have this knowledge,
especially those who have glocal (global and loeadareness about university education and
global ranking. Majority of the people in our cognwill be influenced by the discourse-
ideological and consumer-oriented practices, that lsased on the concept of ‘seeing is
believing’. When they see that a university hasnbemked the best by some sort of body or
forum, they will hardly investigate or try to firmut the legitimacy of that ranking body or forum.

For those common people, ‘seeing is believing'.
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The universities which tend to use manipulativealisse do so because in Bangladesh there is no
specific ‘Advertising Code of Ethics’, a documeant protecting the consumers/common people
from malicious, manipulative, discriminatory advegtnents. This seems to support the responses
of majority of the 100 personnel from the 41 adgery agencies. A few have mentioned that
Bangladesh Television (BTV) has an advertisinggyolbut not even a single advertising agency
could produce the hardcopy of such a policy. lioliqy is not made available to the advertising
agencies, how will they abide by the rules of sagiolicy when making an advertisement? Based
on the interviews, it seems that the Bangladesht priedia has no ‘general’ or ‘specific’
‘Advertising Code of Ethics’, as a result of whiadvertisers have the liberty to print whatever
manipulative discourse they choose. Furthermore, ititerviews revealed that the Consumer
Association of Bangladesh (CAB) is almost invisilled seems to have very little leverage or
power in challenging advertisers and protectingritjiets of the common consumers.

The advertisers are quite aware of the local aodajlconsumer practices. They are also aware of
the lack or improper implementation of certain pi@é to protect the average consumer. It seems,
that based on the evidence from the analysis ofitineersity admission ads and the responses of
the interviewees, the advertisers are well versigd @onsumer ideologies and societal practices,
especially in the Bangladeshi context. With thiswiledge, they seem to be taking advantage of
the ignorance of the common people, that is, peapie are not aware or are uninformed of
certain social practices. Due to the lack of prgpaicies of advertising in Bangladesh, they also
seem to be taking advantage of the negligence efldwmakers as well as the UGC of

Bangladesh.

4.4 Findings in terms of the central research quesins
This study sought to investigate two central resdeguestions:
1. How do advertisers attain a communicative goalugholinguistic and semiotic discourse
structures?
2. What are the socio-ethical implications in the ckaf linguistic and semiotic discourse
structures?
In terms of the first central research questionseéems that the advertisers use a number of
linguistic and semiotic attention seeking devicgbjch combine in different combinations to
form various discourse structures. These structirégrn help to attain communicative goal. In
general, the linguistic and semiotic discoursecstme through which communicative goal may be

attained looks like the following:
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Verbal (attention seeking device) + textual (ati@mtseeking device) + layout + hook +
comparative reference = Communicative goal

Very few of the collected admission ads employdh&re combination. Most of the (admission)
ads usually use visual and textual attention sgett@vices to attain communicative goal.

In order to answer the second central researchtiqneseveral factors need to be amalgamated
and understood. These factors include the findiraya the university admission ads, the findings
from the responses of the advertising agency pesoand the discourse-ideological and
consumer-oriented practices in the context of tlendkadeshi society. The analysis of the
admission ads suggests that various attention+sgede@vices are used to not only attract the
attention of the potential target audience, bub ats convince and influence them into taking
admission into the respective private universitiéswever, in order to convince and influence the
target audience, sometimes the advertisers temdstwt to particular choices of linguistic and
semiotic discourse structures that may at one legdb attain communicative goal by providing
necessary information, but upon critical analyatsanother level may be to attain communicative
goal through manipulative means. The findings ftbm interviews and the discourse-ideological
and consumer-oriented practices, along with theonobf ‘seeing is believing’, all seem to
support the manipulative theory. The socio-ethiogblications in the choice of linguistic and
semiotic discourse structures may be based on dewai factors: the lack of awareness of the
manipulative consumer-culture practices of the dtbers; the lack of general and/or specific
‘Advertising Code of Ethics; the lack of implemeta of policies on behalf of the
Governmental bodies as well as the UGC; and thle ¢tdanitiatives taken by the very weak

Consumer Association of Bangladesh (CAB) to protieetrights of the common consumer.
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CONCLUSION

5.0 Contribution to Research: Relevant Theory Releant Practice

As already mentioned, since the beginning of tl@stary, the advertising industry has been
flourishing tremendously in Bangladesh. This suofjenterest in advertising has led American
International University Bangladesh (AIUB) to opthe first BA in Advertising programme in the
country. Very little research on advertising hasrbdone in our country, and the ones that have
been done are mostly from marketing perspectivied,aafew from economic and sociological
perspectives. Empirical research in the area dfctlirse of advertising’, in the Bangladeshi
context is so negligible that it can be considestonexistent. The findings of this research will
contribute in a significant way to fill that void.

In general, theories tend to be theorize in a syate manner how things function or work in
society or the universe. In order to analyze thea déthis study in the most appropriate way that
could explain the finding so as to answer the egmagsearch questions, it was very difficult to
come up with a single theory that could be emplalyederve the purpose of this investigation.
Hence, a three-dimensional discursive model (TDMaswformulated to explain how
advertisements achieve a communicative goal, amktdify the socio-ethical implications in the
choice of linguistic and semiotic discourse struesu

It may be generally assumed that the literaturéerevthe theorization of the three-dimensional
discursive model (TDM) to analyze the data, thealifigs of the study, all will contribute to
enhance the literature that in the field of ‘diss®uof advertising, particularly in the Bangladeshi
context. Furthermore, the theorization of TDM waillovide a platform for students, academics,
and researchers to use the model to not only amalgizertising discourse but could also pave the
way for them to other types of discourse, for insegg media discourse, political discourse, gender

discourse, and so on and so forth.

5.1 Further / Future Studies

Since there is hardly any research in the arealistourse of advertising’ in the Bangladeshi

context from a linguistic/semiotic discourse stunat perspective, this study delimited its scope
by looking at a particular category of advertisetagthat is, educational ads. Future or further
studies on this theme (i.e. discourse of adveg)stan include advertisements from other sectors
in the Bangladeshi context such as telecommunitdtitobile phones, pre-paid/post-paid offers,

etc.), cosmetic (skin whitening products, creams,),ebeauty products (shampoo, soap, hair oil,

etc.), fashion (attire, footwear, fashion accessorietc.), real estate (plots, apartments, etc.),
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banking, airlines (package holidays, reduced raes), fast food (local and foreign food chains,

special offers, etc.), and so on and so forth.

5.2 Retrospection

In one of the poorest countries of the world, thhadé between the haves and the have-nots in
terms of the education system may seem blatanharapt to the onlooker: the ‘haves’ go to
private schools, colleges and universities, whitestrof the ‘have-nots’ who seek education avail
the public education system. For some people siscemario, especially at the tertiary level, is so
crystal-clear that they will go to great lengths d@ohance this black and white portrayal, by
suggesting that all private universities have mosimed, in the awake of capitalism, to con the
rich and suck the hard earned bread from the conpeople. In other words, money is the name
of the game, and it has to be spent in exchangehi®rso-called imported, processed, and
packaged education. In a McDonaldized society @Rrit2007), where university degrees seem to
be grown in pods, packaged on an assembly linesy@mbelt, and delivered to your doorsteps in
return for the right amount, a proper monitoringlp@s needed to regulate and ensure the quality
of education offered by some private universitigsiversity Grants Commission (henceforth
UGC) has taken on the role of safeguarding thetsggraf public and private higher education in
the country. According to thEniversity Grants Commission of Bangladesh: A Beof2008),
UGC is supposed to act as the “spokesman and tegulaody for the universities” and play a
“pivotal role in presenting the problems and densaoidthe universities to the Government” (see
Karim et al, 2008: 1). Here the phrase ‘the universities’ nsedoe public and private institutions
of higher learning in Bangladesh. However, it sed¢hat until now the UGC has not done much

in curbing the exaggerated and/or unethical adonssads of private universities.

5.3 Conclusion

The discourse of advertising is a complex phenometm comprehend. In other words,

advertisements are not so easy to decipher as pem@e may think. Advertising has many

layers which can be of interest to common/targetsamers, capitalists, students, academics,
researchers from different disciplines, just to eam few. Advertisers tend to use various
strategies to cater to the target audience, whah vary from common audience to target
audience, community to community, country to coyntr

Based on the empirical evidence of this studye&nss that the linguistic and semiotic discourse
structures in various combinations facilitate ttaiat communicative goals in the private and

public university admission advertisements. In ottverds, the attention seeking devices (i.e.
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image, verbal texts, layout, hook, etc.) in diffdareombinations act as catalysts to cater to the
anticipated ideological needs of the potential comers, for instance parents and their children or
guardians and their wards, who are subconscionfilyenced by the linguistic/semiotic discourse
structures of the admission ads and are subseguaatle to feel that quality education is being
offered by the private institutions of higher leam in particular. The analysis of the public
university admission ads seem to suggest that th&ntion is to merely inform the target
audience regarding the application formalitiestf@ admission tests in the various disciplines of
the concerned universities. In terms of binary s, it appears that while the private
universities try to sell education by means of carialization and commodification of higher
education through their admission ads, the pubtivarsities provide informative instructions
regarding the admission procedures.
Haque (2004) in an earlier study based on the aisabyf the web pages of the private universities
revealed that they (i.e. private universities) ewgpbtrategic use of discourse in order to
ideologically create an ‘international atmospherghich when combined with the discursive
construction of ‘state-of-the-art-facilities’ resulin ‘quality education’ being offered, as is
claimed by majority of the so-called top or leadipgvate universities in Bangladesh. He
encapsulates the findings by suggesting a formula:

International atmosphere + state-of-the-art-facdi = quality education
This formula is implicitly apparent in the discoerstructures of university admission ads, in
particular private university ads. This simulatioh quality education through the discourse
structures of private university admission adsassible because there is hardly any restriction on
the part of the advertisers regarding the sociaetimplications in the choice of linguistic and
semiotic discourse structures. A number of reasonfsced as a result of the interviews with the
advertising agency personnel. Among them, the remficant ones that were identified could
be due to the lack of media specific and/or genadakrtising code of ethics, an almost invisible
Consumer Association of Bangladesh (CAB), lack @isumer awareness regarding the quality
education.
The accommodation of the attention seeking devgiesh textual elements, visual elements,
layout, hook/problem-solution format, comparativeference in admission ads that make
consumers interested in a particular university alculated and strategic measure employed by
the universities/advertisers to not only ensurd #ffective communication is taking place, but
more importantly to guarantee that the advertiset®nded message is being conveyed to the
target audience. However, in order to accommodaenteds of the potential target audience,

guestions need to be raised regarding whether netinads is being breached, and on the other
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hand, whether the claims made by the private usities in the admission ads are based on half-
truths and exaggeration. The findings seem to sighat the socio-ethical implications in the

choice of linguistic/semiotic structures are basecconsumer satisfaction. In order to satisfy and
accommodate the needs of consumers, private uitigsergr general tend to adopt questionable
linguistic/semiotic discourse structures, which pafate the consumers into believing what may

not be accurate or authentic.
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APPENDIX — A

Interview Questions

. What is your opinion regarding the advertising isttly in Bangladesh?

. How do you think advertisers or advertising persdriry to communicate with the target
audience though their advertisements?

. What sort of constraints or problems do you facenviiou try to come up with a good
concept for an advertisement?

. In Bangladesh, do we have any general or specifiecetising Code of Ethics, which

provides guidelines regarding what should be awbidieen creating an advertisement?

5. How influential is Consumer Association of BanglsldéCAB)?

6. What is our general opinion regarding private andblis university admission

advertisements?

. Do they display any notions of commercializatiorcommodification of education?
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APPENDIX B

UNIVERSITY

..... (Govt. Approved)

MBA Programs

S MIBA (Regularx) B Finance & Banking @ MIS ®m HRM
# Marketing 8 Industrial Management

o VIBA (Executive)

Special Scholarship for Fall Semester - 2007

> 70 % tuition fee waiver for three 15t classes / divisions holder (from
SSC to Degree level).

3 55% tuition fee waiver for two 15t classes / divisions & 50 % marks
in Hons. / Degree level.

3 50 % tuition fee waiver for 15t class Govt. Officer / Executives of
Bank / Financial Institutions / College Teachers / Member of Law
enforcement agencies.

» Every student will get certain tuition fee waiver.

Distinguished Faculty NMembers

Prof. Dr. M. A. Jalil, Dean, PU ||Prof. Dr. Khondoker Bazlul Hoque, DU
Dr. M. Abul Hossain Sikder, PU || Prof. Dr. M. Abul Hashem, DU
Dr. ML.A. Kamal, PU

Prof. Igbal Ahmad, IBA, DU
Mr. M. Zillur Rahaman, Chairman, BBA, PU | | Prof. Dr. Ataur Rahman, DU

Prime Also Offers

eBBA ® MA in English
®B.Sc in ETE (3-yr. For Diploma Engg-)|le MCA

®B.Sc in CSE (3-yr. For Diploma Engg.) ® LL.M (Regular)
eILLL.B (Hons) . g- e
®BA (Honus) in English o LL‘\/I (Pl‘:ell & F.m.al)
oL I.B (Preli & Final) e Diploma in English

Contact Address =

2A/1, North East of Darussalam Read, Mirpur-1, Dhaka-1216
Tel: 8051782, 8031810, 8014045(Ext: 102), Mob: 01715-658485, 01712-675595

Eastern University

UGC & Government Approved

Admission XA AlbeaderinQualityEducaton

Fall Semester

§ 2

Programs : .:.
E-BBA Y
F-LLB. (Hons) -
£-B.5c.in CSE *
[E—B.Sc.in EEE (Regular) &
£~B.Sc.in EEE (for Diploma Holders)
£-B.Sc.in Telecom v
£-B.A. (Hons.) in English
£-MBA (Regular)

[E—MBA (Executive) (Classes on Friday & Saturday only)
[E—M.A.in English Language Teaching (ELT) 1-yr
£—M.A.in English Language Teaching (ELT) 2-yr

Fee Waiver:

® 10%-100% waiver on GPA.

1 10%-100% waiver on Semester Results.
1 Special waiver for female students.
 Special waiver for i

® Interest free study loan.

Special Features :

# All programs are approved by UGC.
# Full time VC, Pro-VC & Deans.

® All MBA teachers are Ph.D. holders.
# Visiting foreign faculties.

ice
jssion O d‘uv
nge nEvery

Main Campus : ” N PR Ao
House 15/2, Road 3, Dhanmondi R/A, Dhaka-1205.Tel : 9676031-5, Mobile : 01818-212493

Ad1l

Ad 2

NORTHERN UNIVERSITY

B ANGLADES SH

uctrol g (B, Pharm) “F"a'ﬂi;::]“,"
Admission Requirements:

 Minimum GPA 300 n both S5C and HSC few seats are available
¢ (Physics, Chemistry, Biology & Math with

T ST S VR QT ICESN Classes will start : November 01, 2007
 examinations or ‘O’ Level in five subjects

- and X Levelin two subjects with minimum  Prof. Dr. Choudhury Mahmood Hasan
. Cyradeincach. Advisor, Department of Pharmacy

Other Programs at NUB Dr. Md. Harun Ar Rashid
BBA |BAMons)inng | | @S| Head, Department of Pharmacy
MBA | MAin Eng (Prel+final

MBM | MAin Eng Language M For more information please contact:

¢
N7
LBy & ELT e | %@ | 3118, Iqbal Road,Mohammadpur Dhaka-1207
; Dhaka Campuses: 9667237-40, Ext: 0, 301-304, 8153437-9, 9128122
MPH | MAin Engteat 9134729, Ext: 108/109/110, 8152736-7, Ext 011011215
C8E |LLM(tvr.&2Yr) Fax : 9135562, Cell: 01552320558, 01719313263

e-mail: info@nub.ac.bd web: www.nub.ac.bd

Admission Fall 2007

Special Waiver

1. 100% tuition fee waiver for CGPA 5.00 in
both HSC & SSC.

. 75% tuition fee waiver for CGPA 4.5 or
equivalent in both HSC & SSC.

. 50% tuition fee waiver for CGPA 4.1 or
equivalent in both HSC & SSC.

. 25% tuition fee waiver for CGPA 3.1 or
equivalent in both HSC & SSC.

15% tuition fee waiver for CGPA 3.1 or
equivalent in HSC or SSC.

U

U Tuition fees ©
PROGRAMS (in taka)

MBA (Regular) 1,04,080/-

)

MBA (Executive)

w

M.A.in English (I- year)

o~

M.A.in English (2-years)

| BBA

o

B.A.(Hons) in English

o

. 10% additional tuition fee waiver for
female/ tribal/ spouse/ sibling.

BTHM (Bachelor of Tourism & Hospitality Management)
7. Special waiver based on semester results, &

& Victoria Universityo bugides

~— Theonly UGC & Govt. approved Victoria University —
Ainision ornatin

Lst e ofAdnisson 1 Ocoher 207 [ et e

l
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ol - 2007 I A

Architecture Master of Business Administration
d H H BBA - MS Pharm. Tech. -
a m |S S I O n Business Administration Master of Pharmaceutical

B.Sc. Engg. (CE) - Technology

going on Civil Engineering MCSE -

B.Sc. Engg. (CSE) - Master of Science in Computer

Computer Science & Engineering Science & Engineering

|
B.Sc. Engg. (EEE) - MCS - |
(ORI VoAl E'ectrical & Electronic Engineering  Master of Science in Computer |
UGC and accreditated [[mmettiagel Science !
LL.B. (Preliminary & Final) LL.M. (Regular)- |
by IEB, IAB and B.Pharm. (Hons) - Master of Laws |
Pharmacy Council Priessmscy
B.Sc. (Hons) -
Mathematics

Fabulous Tuition Fee Waivers! Upto 100%!

Vice-Chancellor :

Professor Dr. Abdul Matin Patwari
Former Vice-Chancellor, BUET
Ex-Director General, IIT

‘The Un|ver5|ty' of Asia Pacific

| Committed to Excellence
| House # 73, Road # 5A, Dhanmondi R/A, Dhaka 1209 |
| Ph 9664952 or 01714088321, PABX 9664953 or 8629368 EXT-107 |
| web : www.uap-bd.edu |

HERE LEAD

MERICAN TERNATIONAL UN!VERSITY BANG[ADESH,

s £l Spring Semester
B5c Academic Year 2007-2008

e En i .

s busier SO Admission Exam : October, 27
B.Asch

Boche'or of

basre Engrisesing
maprster bebormaton Sy

© Mousers of Computer Sciense

| | Faculty of Arts and Social beiences

S—— e

| f:(l.lly of Business Administration

. BHA

House 838, Road 4, Kemal Ataturk Avenve, Banani, Dhaka 1213
Phone: 8815387, GBO4229, 8B11749; Ext. 100, 200; Webs waww.alub.edu E-mall: Info@alub.edu
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 Admission

Applications are invited for admission into EMBA Program in
Spring ter starting in y 2008

Executive MBA Program

Majors: Marketing, Finance, Management & HRM

This is a unique EMBA program exclusively designed for mid-level and senior
executives. Our EMBA program will enable you

a  to acquire latest knowledge and skills of business

o to enhance your career progression and

o to prepare yourself to compete in a global marketplace

Special Features of EMBA Program

Faculty members with Ph.D. from North American or equivalent universities or with long
industry experience from prestigious institutions
Holiday classes
Customized course offering .
Exclusive computer lab for EMBA students InteMew, 7 December 2007
Up-to-date curriculum I !
Extracurricular activities through MBA Club Applicahon Deadline- 4 Decemw 2007
NSU financial aid/tuition waiver
Academic collaboration with leading North American universities

Admis
+ A four-year Bachelor or a three-year Honors degree or a Master's degree in any discipline
+ Atleast Second Class in all exams or a minimum CGPA of 2.5 on a 4-point scale
+ Atleast five years of continuous work experience as executive (eight years for those with a
two-year Bachelor degree)

YVVVVVVY VY

n Requirements

O No written test but must pass an oral test for admission
Q Special course waiver based on academic background
O Classes on Thursday, Friday and Saturday

NORTH SOUTH UNIVERSITY|

For information, please contact: MBA Program Office (Sunday - Thursday)
12 Kemal Ataturk Avenue, Banani, Dhaka 1213

Phones: 988561120 ext: 140/158/274, Fax: 8823030

E-mail: edu; Web: www.nor .edu

T3 rams 1

Independent University, Bangladesh

Admissions : Spring 2008
MSc in Environment Management
SPECIAL FEATURES

Financial Assistarice:

AD SSION REQUIREMENTS ® 15% discount for IUB Graduates

h assistantship on merit.

® 50% financial discount for concurrently admitted

iblings/spouse

leritorious students on the basis of their academic

‘ performance in 4 year Bachelor’s degree or

~“equivalent (CGPA>=3.6) will get 15% discount of
their tution fees on entry.

Payment : By installments.

Faculty: Highly qualified full time faculty

members mostly Ph.D's from renowned

universities of the world.

Research Lab: State-of the —art research

laboratory equipped with modern instruments

nd computer fa with internet connections.

egree Recognition: Degrees from (UB accepted

baoks, pvoceedxngs, journals, magazines,
wspapers and photocopies.

Application Deadline : 14 January 2008
Interview : 15 January 2008 at 10 am
Registration : 16-17 January 2008
Classes begin : 20 January 2008

Contact: :
School of Environmental Scnence and Man‘a‘gément

Rcad # 12 Hnuse #27 (2nd Floor, Room 309)

Baridhara,Dhaka- 1212
u Phone - 9884498, 9881681 9881917an 9862386-90 Ext : 228 Fax: 880-2-8823959
www.iub.edu.bd
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"ADMISSION - SPRING 2008 ~ A .
Areyai secking Toisrmationally recogrized w IUBAT - International University of

BA} Business Agriculture and Technology

(Founded 1991 by Md. Alimullah Miyan)

degree? .
STAMFORD offers internationally recognized wm v 20
Regular & Executive MBA P 9

Membership of International Accreditation Bodies

5D | e associaton to Agvance e Programs |8 RN el iy Choose [UBAT
Collegiate Schools of Business "TS8, Kansas, U.S.A Maser o Busiess Administa g orl o -7 )
(AACSB International is the premier accreditation body of the world in business education.) MBA + Master of Business A H(im]‘mllon E Wﬂk“ RERE | o Pt Canps ’?n) 3 awres of and
P ;. + Bachelor of Business Administration b on the bank of nver Turag
Specialization Areas: Mode of Study: BBA 'Bm\hdm fBus . . ‘&E'_ _ g @ msﬁﬂmm ekl AN
A Marketing Fall Time & Part Time BCSE: Bachelrof CompuerScience & Engneeing = T i | Bedeind m;ma{umm iy
A Finance Class Time: BSCE  + Bachelor of Science in Civil Engineering S e T Inemaonaly eeogied having lnks
” il r . ¥ . . St UL L g 0 p J ¥
R e e (rmy < Evening Class BSEEE : Bchelorof S n Bl & Becoics Egieerng. gy ———— wilh 7 insions abroad inchcing
& Bank Management (from 6:30 p.m.) BVE B gt g | e & thos in Ewope, USA, Cands, Ausialia
A sy achelor of Science in Mechanical Engineering z Ll
telorof Ao Sp | omsa e | withoredi vansfr s
4z Special Batch For Students With BBA Background BA Beon + Bucheloof Ars n Ecoonics 7 N o Affodale fes and frencial suoport
b 25029 B U
<< Graded As One of The Top Universities in Bangladesh By Govt. BSAg : Bachelorof Scence in Agiculure 2 through scholarships, grents
2 ) ¢ . 0 . 151 19, gl dill
= = — — BATHM : Bachelorof Art n Tourm & Hospitality Management 2

15 % special scholarship |, Assistance in practicum & job placement

®Last Date of Admission: January 24, 2008 BSN ¢ Bachelor of Science in ang ‘ g forgis | yhomeandsbiod

DCSE : Diplomain Computer Seience & Engineering g o Fre ansor fom et s f iy o

STAMFORD UNIVERSITY Cati S campus & shute service within Utara
E"‘:Ingla(:es’:« (ICT; :t'TA PIyss Worid e e S o Inexpensive housing & hose inthe localy
Contact /\I:lilie;: - < emorrow's e 4 Embankment Drve Road (OFf Dake-Ashulia Road) 5 Bvening & Friday classes. o A vl 1 U8 dey.

- ctor 100t Mode Town Dk 1230 A oeerine ) A2

Head Office & D di Campus | Siddesiwari Campres Sm1]“IHIT.‘]I;’%:TF;”\E;,hﬁ;w i sf::’lxm&:o&;ofﬁce "P;: g m‘:ﬁ; :I:?f‘;‘;;z;em’g placementof 000 mrs n USA

LIS oad, i 51, Siddeswari Road, Dhaka L Bl 30 2800 pm evervday ¥ ! . ks T
v S e (Bening Monowara Floapiten 25, admissions Gubatedu info@iubitedu p ! 4 * Only non government universiy having

Tel: 9124161, 9124569, 8156122-3, 8153168-9 | Tel: 8355626, 8355596, 8354577, 835551213
(Ext- 110, 118, 119, 120, 121, 124, 125, 126, 127 & 128) | Ext - 114, 116, 119, 121, 122, 191 & 192)
Mobile: 01713082401, 01713082402, 01713082403 | Mobile: 01713082404, 01713082405

Agriculturedegree program

o Professor Dr M Alimulah Miyan wiw.ubat.edu

E-moil Stamforg@stamiorduniversity W= Web Page: Www Stamiorduniversity inio
e St o SOmERON

Ad9 Ad 10

B WORLD UNIVERSITY

BANGTLADTESH

ADMISSION

faatyorsnessuds o IPRING 2008 |

P U I T S UNIVERSITY OF INFORMATION
is TECHNOLOGY & SCIENCES

Future will be better than thy past

Admission Snrmg 2008

E é
g S(BBA LLB (Hons.) 4 years i
> Special fee Waivers for HSC/A' Level ' - .
MBA (Regular) LLB 2 years p , _ Tk d
> = s 1 Tk. 1420 Per Credit

PR (2 B (Brecutive) LLM 1 year holders or Equivalent EC I'OI\ICS ﬂ 1K
(9 | S| Faculty of Engineering Faculty of Arts & Humanities HHE gr g I3
b | | BSCin Mechatronics Engg. ~ BA Hons. in English HEIE I

, . . 3% bt
& E BScin Electrical &Electronic ~ MA in English- 2 years 3125z RIE15 4
I~ " . P E-3 =1¢ .
< 3 Engg. MAinEnglish- 1 year HE g gt HH 0
OB (| BScin Civil Engg. Master of Business Education (VBE) |4 | HE g S : b4 -BScin CSE
=/ pc 5153 IENS b
o /85 CE B TyerME-Tyer 3121581818810 -BScin ECE
= RS P 4011 Jakir Hossan Road
g|7iT 8 i FRE ® -BScinIT . South Khuis Chittagong
Vice-Chancellor: Prof. Dr. Abdul Mannan Choudhury gic17 28180 | Kakrail Campus  Tek 2854036 2854057
o Former Academic Dean FSMS, BUK, Nigeria; Proctor (DU); § g gg 8 ;;l“ g s - LLB Honors m]/ﬂp:::[y;;,ﬁ; - 01727.235799‘

. Provost SM. Hall (DU); Chairman of Management Studies Deptt,; ; 21313 1: EI -BA Engllsh Honors o xxw:«su‘fo waw;smss Rajshahi Campus
- Founder Chairman of MIS Deptt; Founder Director of Evening MBA A g ERraP N Hatem—l;:‘a[olieza‘rglzi)‘gapham
> Program in Management Deptt. & Selection Grade Professor of DU. ek siole E 9" -MBA(EXECutIVE),MBA (Regular) Gulsl;;r\TCampns ORI e

D <2 0w Towier ‘
0 v HINEIEE 5 7 - elecom, ear&2 I L UNohGusancA  Motijheel Campus
@it y years,
V) Why Mechatronics Engg./IIs{ IR FSE AR AT | Guhan-2,Dhak- 1212, Fadu Rahman Center (20d Floor
WUBis the first university in Bangladesh to offer the very demanding Mechatronics i 2 “ g - LLB (2 years) Tel:9892755, 8850010 72, Dilkusha C.A, Dhaka- 1000.
Engineering Program. A graduate from this discipline will have enough knowledgein | 10 g H i LLM (1 car & 2 ears) 01715064566 Tel :9565388,018 17542800
E the fields of Electrical & Electronics, Mechanical, Industrial & Production, Information & | 3. ;—' Y' V |
1 Communication Technology,System Control & Robotics, PLC, Industrial Automation, | & g = M A Enghsh (1 year & 2 years)
4 Quality Control.Therefore, graduates will ot search the job,rather the jobs will chase them. | 21| S
35 HEE | COLLABORATION WITH:
9 3 COntaCT : Winona State University, MN & University of Texas, Dallas, USA
£5 DHANMONDI UNIT-1_House-20,Roac7, ARA Center (on Mipur Roac),Dhaka-1205,Tel8144631-2;01813930223,01552339%06 | * TAFE, South Western Sydney Institute, Australia
4_3 § DHANMONDI UNIT-2_House-13/A, Road-5, Mehar Plaza (on Mirpur Road), Dhaka-1205; Tel:9667435-6;01915466952 | , AIT & SIAM University, Bangkok, Thailand, JNU Delhi & IIIT Allahabad, India
£ LALMATIA CAMPUS_5/5, Block-E, Lalmatia, Dhaka-1207, Tel: 8155308; 8142046; 01724307349 4 e
u § BANANI UNIT_House-16, Road-27 Block-, Banani Dhaka-1213, Tel: 8827131; 01915466952; 01719289151 ' a concern Of PHP Group WWW.uits
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in each (onthe scale cfi),may ipplyfarldmlssron For'A' level studer
least 5 subjects in 'O’ level with minimum GPA 2.5 and 2 subjects in
with mmlmum GPA 2. S (A=S, E=4 C=3,D=2 & E=1. Qnty one

lQuaIrtyhlghereduahthe ssion and
umvafshylnthscoumrylsﬁe ision

+ Westem standard physical classroom (centrally
andamderrnnstawdard aianMiheos!

 Most efectve Engl v, nmms"
 coledinit Ewmwmmm s

Discover the future

. ULAB's unique curriculum is designed to help students
A 'succeed in today's professional world, and also to have the
ability of lifelong learning and progress.

Our faculty, facilities and envi ensure an ed
fit for the globalized era, and graduates who will lead
. through excellence and service.

Future will be better than thy past

DI SUINY 2003

Ailimissi

GRADUATE PROGRAMS Taka UNDERGRADUATE PRO(.:RAMS Taka
Ms BBA of i 1,82,500
Telecommunications (1 Year) 60,000 ||| Finance, Banking & Insurance
Telecommunications (2 Years) 1,10,000 | || Management
MBA Economics
Executive 70,000 Information Technology (IT) .

Regular 1,10,000 BSc 2,12,000
Other Courses Electronics & Communication Engg (ECE)

MA English (1 Year) 50,000 Information Technology (IT)

MA English (2 Years) Computer Science & Engg (CSE)

LLM (1 Year) 40:000 Other Courses
LLM (2 Years) 72,000 LLB Honors 1,70,000
LLB (2 Years) 65,000 BA Honors English 1,44,000

P/ Govt & UGC
approved
\ since 20

Chittagong Campus
Woodland Center
40/1 Jaki Hossain Road
L South Khusi, Chittagong.
Kakrail Campus Tel: 2854036, 2854037

~ FacuLTy

Full-time faculty with

outstanding academic records P Tower 017 26817000,017 27238799
10772 Kaksail, Dhaka- 1000. Rajshahi Campus
N ASSURED Tel :8314674,017 27442592 Hatem-kha (Near PDB), Rajshahi

Career & employment guidance

~scHOLARSHIP
Financial awards based on merit &
performance from PHP Foundation

~ INTERNSHIP
n top-tier companies/organizations

N WORLDWIDE CREDIT TRANSFER

Tel :0721 812441

Gulshan Campus o7 1157741,017 12111391

PBL Tower 2
17,North Gulshan C.A Motijheel Campus
Gulshan- 2, Dhaka- 1212, Fazlur Rahman Center (2nd Floor)
Tel :9892755, 8850010 72, Dilkusha C.A, Dhaka- 1000.
017 15064566 Tel :9565388,018 17542800

Accepting upto 42 credit transfer a concern of PHP Group
COLLABORATION WITH:
Winona State University, MN & University of Texas, Dallas, USA

TAFE, South Western Sydney Institute, Australia
AIT & SIAM University, Bangkok, Thailand, JNU Delhi & IlIT Allahabad, India

for Diploma Engineers

U I T S UNIVERSITY OF INFORMATION *
TECHNOLOGY & SCIENCES

Ad 16
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{gj,THE PEOFLE'S UNIVERSITY OF BANGLADESH

© A University for middle income group ¢ A University free from Politics, Smoking and Drugs

UNDER GRADUATE PROGRAMS Financial Benefits

I :1 :’ i ! i 1,50,000/.I = Scholarships to 5% Students as per 1992 Act.
Accounting, Finance, HRM/ = 10% Tuition waiver for PUB Graduates
Banking/ Insurance and [Tsystem = 20% Fee reduction for female students

in Tourism and Hospitality 1,60,000/-| = 30% Discount for Executives (MBA Program)

Management (THM) = (Banker/insurance/Journalist/Teacher/
m (Hons) in English 1,00,000/- Army/Engineer/ Doctor/Govt. Gazetted officer)

B . . ) 40,000/ ® 40% Scholarships on the basis of Semester result
m {Hons) Inilelamic; Studies = 50% Tuition waiver for brother/sister/ spouse of
. 5

Em (Engr.) in Computer 1,50,000/- existing students

Science & Engineering e ; B
| T (Engr) in Electronics & 2,00,0001-4 uition Fee Waiver:

®"CGPA-5-100% CGPA 4.5-50%
Children of Freedom Fighters-25%

1,20,000%1 Admission Schedule

Telecommunication Engineering
GRADUATE PROGRAMS
LYW (Reguian) 2-Year

m (Executive) 1.5-Year 90,000/-1 = Application forms obtainable from Nov.15,2007
LYW 88A Degree Holder's) 1-Year 70,000/-] * Last dateof submission of Application Jan.15,2008
= Admission Test on anuary 17,2008
‘ LT W (i) in Engish 1-Year B000L) % ication of Resat_on _danuary 192008
‘ LW (Prei in siamic Studies 1-Year 120001 | agt gate of Admission: _February 07.2008
| (rina) in tstamic Studies 1-Year 12000~ o Commencement of Glasses: February 09,2008
| in Computer Science & Engineering  80,000/-§ Registrar, Pus

|
| Admission - Information Office: 3/2, Asad Avenue, Mohammadpur, Dhaka-1207
| '} "(Opp. to St. Joseph Schiool & College) Tel : 9127807, 9117454 Ext. (100, 113), 8128679, 9142670, 9130726,
" Fax : 88-02-9128009 e-mail : peoplesuniversity@yahoo.com 5/3, Block-C, Lalmatia, Dhaka-1207, Tel: 9123310

Spring 2008
Admission Test: 01 February 2008

Renowned Prof at School of Bl

Prof. Dr. Md. Habibur Rahman
Dean, SoB. Former Professor, DU & NSU

Prof. Dr. Mohammad Musa .
Former Professor, NSU & Pro-VC, EWU

Prof. Dr. Saleh Uddin
Former Professor, CU, EWU & VC, SUST

Prof. Dr. Md. Sadiqul Islam
Coordinator, MBA Program (PT), Professor, DU

Prof. Dr. Hasnan Ahmed
Director, BBA Program

Top Ranked Faculty ®

Curricula Based on AACSB Guideline
Befitting Campus e

Scholarships for 30% Students ©
Individual Care & Counseling

Career Guidance o

House - 80, Road - 8/A,
Satmasjid Road, Dhanmondi, Dhaka-1209.
Phone: 9125912-5 Fax: 9125916,

Mobile: 01914-001470 Web: www.uiu.ac.bd

Ad 17
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l!'ﬂ!i"ill

]sm&%semester ‘

20 % specinl
tuition fees

2 wdwefgjor all

v 20% sneclal tuition fees waiver for 2nd batch,
' 15% tuition fees waiver for female students ot

Polytechmc Diploma holders may éppl

Other Programs:
Undergraduate Programs: BBA, Bachelor of Hotel Management,

LL. B Hons.), BSc, (Hons.) in CSE, BA (Hons.)n English.
Gradluate Programs: MBA, Executive MBA, R

De :Jt of Architecture
DING UIIV!R{!}'::{ SYLHET
4 /mwue (i 7

ADMISSION - SPRING 20

Are you seeking internationally recognized

degree?
STAMFORD offers internationally recognized
Regular & Executive MBA
Membership of International Accreditation Bodies
AACSB International - A Association of Collegiate
The Association to Advance ﬁ Business Schools and Programs
Collegiate Schools of Business 2\ Kansas, U.S.A
(AACSB International is the premier accreditation body of the world in business education.)

Specialization Areas: Mode of Study:

Marketing Ferdl Timme & Part Time
Finance Class Time:

Management =
“* Evening Class
R (from 6:30 p.m.)

(Mmis)
Special Batch For Students With BBA Background

-*XGraded As One of The Top Universities in Bangladesh By Govt.

>

s

>k

kol

Y Bank Management

A £
=

mission: January 24, 2008

STAMEFORD UNIVERSITY

Bangladesh (Govt. Approve
Education For Tomorrow s Weorld

Siddeswari Campus

51, Siddeswari Road, Dhaka
(Bebmd Monowara Hospnal)

Ad 19
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Undergraduate Admission
SPRING 2008

Admiséion Test December 01,2007, Time
Tuition Waiver & Scholarship

W Students securing 1st or 2nd position in the
‘Admission Test would be eligible for 100% tuition

 Candidates fulfilling the following minimum

requirements would be eligible for 100% or 50% or
25% tuition waiver subject to their performance in the
admission test :

a) Students with 7'A’s at a time in O-level and 3 'A's in
A-level examination.

b) Candidates with GPA 5.0 (excluding 4th subject) in
either SSC or HSC and 2t least GPA 4.8 in the other
(excluding 4th subject),

inea G
b e .
W Qualifying at admission test.

Undergraduate Programs

% Bachelor of Architecture

# BBA (Marketing, HRM,MIS,
Int' Business, Business Policy &
Strategy, Finance & Accounting)

® BS in Biochemistry & Biotechnology

# BSin Computer Science

& BS in Computer Engineering

® BS in Economics

® BS in Electronic &
Telecommunication Engineering

= BA in English (TESOL, Linguistics,
Literature)

# BS in Environmental Science &
Management

% BS in Microbiology

® Bachelor of Pharmacy

North South University

N

The first private university in Bangladesh

:00 AM Application Deadline :November 28,2007

W Academic collaboration maintained with many
reputable foreign universities

W Credits completed at NSU are transferzble to
reputable foreign universities.

W 22 graduate and undergraduate programs being
offered under three different schools.

W 160 fulltime and 125 part-time highly qualified

_faculty members with degrees mostly from
reputable North American universities.

W Has the first fully automated and online digitized
library in Bangladesh with over 33,000 books,
5700 bound volumes of journals and magazines,
1269 CD-ROM, DVD and a good number of other
information resources.

B 17 labs,, including separate MBA lab.and around 800
PC's and highly equipped modern Architectural
Design, Electronics and Telecommunications,
Environment, Physics, GIS and Chemistry
laboratories.

W 14 different student activity clubs engaged in
extracurricular activities for students.

W Part-time student employment of up to 20 hours per
week available in various departments.

B 2 language and 2 research institutes : English
Institute, Confucius Institute, IDESS and CICT.

® Construction of a new campus on 17.5 bigha and at
Bashundhara R/A with all modern amenities of an
international university is underway and expected
t0 be completed by 2008

® Has a Department of Career and Professional

Development Services (CPDS) which brings

together employers, students and alumni to assist

employers to find the most suitable candidates
for available positions.

For Further Information, Please Cont<
NSU Admission & Information Offce (Sunday-Thursday)
12 Kemal Ataturk Avenue, Banani, Dhaka-1213
Tel: 880-2:983-5611~" 7=x: 880-2-882-3030
E-mail: registrar@nothsouth.edu

Web: www.northsouth.edu

115 (p.g;,(bui‘) oxnjo?

BRAC U

ty

niversli

Undergraduate

admission

spring 2008

Bachelor of Architecture (8. Arch)
of i ini: ion (BBA)
BSc in Computer Science and Engineering
Sc in Computer Science

BScin and C

ing
BSS in Economics
BA in English

LLB (Hons)

BSc in Physics

Eligibility Requirements s
Minimum GPA of 2.5 in SSC and HSC separately and a total

GPA 6.0 or O-Level in five subjects and A-Level in two
subjects with a GPAof 2.5 ateach level (A=5,B=4,C=3,D=2
&E=1).Onlyone E is acceptable.

required to take thy ission test.

Full tuition waiver for candidates having

GPAOf 5.0, without the fourth subject, in both SSCand HSC.
-7A'sin'O'levelin one silting anc 3A'sin'A'level.

Schdlarshlps ik '

Tuition waivers and scholarships are available in different categories

- Afull residential semester for all students at
its highly acclaimed Savar campus

- Unique English language program (EI-Pro)
for all students

- Access to BRAC facilities and programs all
over Bangladesh

- Wide choice of co-curricular activities

- Hostel with transport facilities for female
students

- Own ISP with 24 hour connectivity

- Rich library with access to online journals
- Career services guidance and placements.

Tel: 8824051; 8853948-9. Fax: 8810383. email: admission@bracuniversity.ac.bd

Ad 21
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IBAIS University

cossss s

| PROGRAMS cademlc Collaboratuon

10 Bchelor of s in English et The Unversity o Mihigan- Pl USA
1) Bachelor o At in Business English T Amercan Unversty n ondon
1)) BAin Tourism & HotelManagement yking Banghok Unversty
1) BScinCST Fingston College, Canada

N B.c.in CSE Maorin T ComprNertin/ o Engy) C[)uege o Tourim & Hol Ma]]ﬁgemeﬂt, CY]]rIlS

b B §c.in CSE(Evening Program for Dipoma Enginers| Accredltation
(Mgorn Teommoiatio Compter Neorin/ Sofre Engy)

) Bachelorof Business Administrafion pyenng
) Master of Businss Administraton pietEzecu
B M. in Computer Sience et

}) MBAin Healtheare Nanagement

}) WBAin Bank Nanagement

ASSOCIATION OF COLLEGIATE BUSINESS
N1 SCHOOLS AND PROGRAMS, KANSAS, USA

EUROPEAN UNIVERSITIES CONTINUING
= EDUCATION NETWORK
EUCEN (The Largest University Networks in Europe)

AUSTRALIAN EDUCATION INTERNATIONAL
National Office of Overseas Skill Recognition
(AEI-NOOSR), Australia

L . Ay b bl SEd
House#21/A, Road # 16 01d-27), Dbanmondi RUA, Dhaka-1209, Tel: 8127476, 8152325, 8156420, 8110531, 9121927, 9124064
Mobile: 01711021617, 015572-389834,Fax: 880-2-9121970, E-mail:acmision@ibisedu,registrar@ibaisedu e/ bais.ed/

-emier University

hittagong City Corporahon

BBA

. 2. | BA (Hohs) in English
3.| MBA (2 years) 4. | MA in English
5. LLB (Hons) 6. | BSS (Hons) in Economics
7.| B.Sc.in CSE 8. | CCNA Exploration (CISCO Networking)
9.| Electrical & Electronic Engineering

Electrical & Electronic

student, having minimum GPA 2.5
equivalent examinati ons, is eligible fo
jiéh & :

second division or equivalent in both SSC and HSC orin
i te |

27-02-08 | 5th floor of academic building no.-2, West of Badnasha Mazar.

Engineering . -
| CSE 28-02-08 | 5th floor of academic building no.-2, West of Badnasha Mazar.
|BBA 02-03-08 | 1st floor of academic building no-3, Dampara Campus.

| BSS (Hons) in Ecoriomics | 04-03-08 | 3rd floor of academic building no.-4, Press Club Bhavan, Jamal Khan

|| BA (Hons) in English | 06-03-08 | 2nd floor of academic building no.-1, Prabortak Circle.

MBA (2 yrs.) 14-03-08 | 1st floor academic building no-3, Dampara Campus.
MA in English 14-03-08 ‘| 2nd floor of academic building no.-1, Prabortak Circle.

) (Hons) 15-03-08 | 1st floor.academic building no-1, Prabortak Circle.
CCNA Exploration

(CISCO Networking)

2nd floor of academic building no.-1, Prabortak Circle.

Ad 25
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Sltthlttagong

Dhaka Campus

www.iiucdc.org

=, International Islamic Unive

Government Approved
= ey e

BBA bt e 3.?’":5'5?22’3}? Tuition Fees Waiver:
EE (!I’:tealglm\fnlsﬂ Tmmzm 10%'100% on HSC GPA

Major in EEE : Telecommunication
B.5c. In Computer Science & SEPARATE & SECURE FEMALE CAMPUS
c s E (Total Credit 160, Total Cost 2,88,760/-) BN U E LA T A AL
- * Rich Library including supply of all textbooks
ELL B.A. (Hons) in English Language & Literature |« One of the two siblings 50% tuition fee waiver
(Total Credit 130, Total Cost 1,25,700/-) | Rich EEE (Circuit Lab, Digital Lab,b
Lal

Lab &
LLB Bachelor of Law | CoE & Physicstaty :
(Total Credit 132, Total Cost 1,45,300/-) |* Credit Transfer to foreign unlvemiﬂu
Open Credit Hour system

B.A (Hons) in Arabic Language & Literature. |+ Fostel Facilities for both Male & Female students

IALL

(Total Credit 122, Total Cost 27,000/) |. On Campus Doctor

Masters of Business Administration

1-Year
20-Month

o |
Lid
>
o
i
a.
[+ ]
<
Q
O
: b
o3
-
=
(]
o

2 University of Science &
Technology Chittagong (USTC)

Sponsored by : Janasheba Foundation

[ ADMISSION GOING ON ]
MBA Program

SPRING SEMESTER
The Program :

® 16 months professional post-graduate program.
® 48 credit hours (including dissertation) in 4,.semesters.
® Total course fee : BDT 60,000.n instaliments.

Faculty

® Well- quallﬁed senior teachers and leaders of
the profession.

‘Eligibility :

®. Minimum graduation + two years' job expenence
or Master's degree in any subject:

Viay be noted :

® Stxf)ends/speclal concessions are allowed for
brilliant or deservmg students.

® Classes are held on Friday only.

® The first private university in Bangladesh having
permanent campus since’ 1992
Last date of application February 10, 2008.

 Registrar, uUsTC

For Application Form & Prospectus

Please .contact gny day between 9am and 8pm at Central}
Office of USTC, 63 Central Road, Dhaka-1205.Tel : 02-8614400,
8614959, ext 104/108, Fax:8618300, Email-: ustchd@bangla.net

Ad 28
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BANGLADESH UNIVERSITY

(A Centre of Excellence for Higher Education) (Got. & UGC Approved)

Admission In Spring-2010 JN: et

Faculty of BBA

Business Studies |MBA & EMBA

B.Scin CSE (4 yeers)

Faculty of Science |Pharmacy (B.Pharm.)

Mathematics (Hons)

BA (Hons) English ® Forcign Degres Holder Teachers

MA n English & B. Ed 1 year)| Woder labs, Library with 33000 books
ot :

Faculty of Law]LLB (Fons) &LLN {1 year) American standard curriculum

® Very well designed own campus,
Faculty of | Archiecture (B Arch) ® Excellent Academic Environment for

Engineering | Electical & Elecironic Engg. 0?ﬁ:r?utggmlaerdgec'ultumlngrams

Faculty of | Scciology (Hons) ® Hodermsaciois s rooms & xam il
Social Science | Economics (Hons) d StfiCtdiSCip[iﬂt’..

1511, Igbal Road, Mohammadpur, Dhaka, 9136061, 9112663, 01711903103

Faculty of Arts

40-100 % Stipend for meritorious & deserving students

(11914535759, 01717679278, web : www.bangladeshuniversity.edu.bd

‘creative desfination of the nation’

Shanto-Hariam University of Creative Technology ensures quality education in

Bachelor of Busmess Admmlstrahon

shanto:mariem

(Government Approved)

Class Starts from 10th nu

at Uttara Campus

T T
SHANTO-MARIAH UNIVERSITYOF CREATIVE TECANOLOGY

House # 01, Road # 14, Sector # 13, Uttara Phone: 8919366, 8318932, 8952610, 8958048
TRl

B A[b,. 8:&1\ ;—?OJZ}J%S

L s

’.F
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1 | Faculty of Camputer BS in [CT {48 months) 173 Credit | !

Scmce &Tedlmlngy BS in CSE & BS in ICT
: [3 Grunaiths o Diplona Séndmis

:
| Business Studies - e~ ﬁ
[ mnCESmonky | 63 Crear | Sa B %
8
i

'
St e
ek

onfee
.

: _a_mpHS' 5 Mﬂmenbagh {Opposne R'qarbag PohceLmeNortizGa!e) Dha
Aamission Details: Tl (68021 936 0836, 933 0323, #880-1714-206584; £1552-337804 (3 a.m - 5

l4thy, Plothem Alb 261,14

FestRom Als, 18 ol 2005, 23

Contact for further details

CITY UNIVERSITY ADMISSION OFFICE, 40, Kemal Ataturk Avenue, Banani, Dhaka-1213. BAN GLADESH
Phone: 9893983, 9861543, 0885848, 8836782 Extn: 112, Mobile: 01819813111, 01817040987

com; Web: www.cityuniversity.edu.bd

Fax: 880-2-8859597 Email : admission_ci

Ad 31
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Tuition Fees Waiver

As M tingSCARSE i s
| o A D bohinSSCEHSC et sl
(AN bohinSCERSC 181 e s e
(AL bob hSSCRRSC M en o e
# Fendestiars 10 i s vy
w Fardison of end o of semeprrls - 0l v
i e wdve o s it § a0
Plysialy Dieled © 0o s veer
g r@w Mgfe%rm 3

1st Convocatlon of I.eadmg Umverslty -2006

Fultlio s wver

0 LLB (Hons)

0BBA

=~ Sylhet Campus Dhaka Campus

Leaons Unvararry  Te: 86-0621- 720 034

{1 Bachelor of Architecture 0 MBA
f1B.5¢.(Hons) in Computer 0 MBA (Executive)

Science & Engineering 0 MA in English (Preliminary)
0 BA (Hons) in English O MA in English (Final)

fFoth fy: Renowned Qfilanthropist Mr. Ragib AL

Wegasd Road,Dhaka127 VieesChancellor(Acting):
Bt St Elsgdﬁeas‘sﬂ;gé;laz : Prof.Dr. Md, KabuHassaqm

a1
T — T

B.5¢ in Civil Engineering

featbore Als, 2.2 Dec, Zoox, ¥

[UGC & Govemmert Approved)

TIONG. =2 ‘!gj

T Y v

@ LL.BHMM i ;

2 ® Gowvt. & UGC Apporoved .-0(. SE
_-Mlumamnmmaumsmnm _°EFI:

= Puequ Academic Environment | _’ MA in En g! Qh

| ® Provisior: for Credit Transferto & e L »ccredtled .
(@ J|  from other Universities | sy Conl
Pt =@ Affordable Fee Structure B Semester Spring admission

§ Waiver For Undergraduate Bre rsm
" 1 -
NewSpeaaIProgramsOffered M:;g:?::h:m Wit lm\m
| b
| Mirpur( Campus | marr T e
| F.4.999 78% AD%
9.0-8.49 80% 30%

8,0-88¢ 28%
VGJW 10%

A Plot # CEN 16, Road £106
Abut Basher Khan{ "% G m!'azksai ]ggﬂzﬂsﬁ
- Rei 1 8817525, 986
Regiton: F.Ia.i. 9862226; Mob: 01819-245895 |Tek 805995'%1 Mob: 716-6270

Beoth om

-

N, ¥ b, R016, 3

Admission S

MIU
Offers

Gulshan Campus
¢BBA *BA in English
¢CSE eMA in English
SECE o MBA (Regular & Evecutive)
Mirpur Campus
¢B.Pharm
¢LL.B(Hons.)

*Bi-Semester Spring admission

MANARAT INTERNATIONAL UNIVERSITY R

A Center of Academic & Moral Excellence aniversity

Ay Miv)

ummer-2010

B Govt. & UGC Apporoved
8 MU Meingins Inermational Sznerd -
B Upto 100% Tuition Fee Waiver ~
8 Qpen Credit System :
B Distinguished Faculty with Nanonal
& International Exposure
B Peaceful Academic Environment =
B Provision for Credit Transfer to &
from other Universities
B Affordable Fee Structure

g &pﬁLime,g

*MBA (Evening) %
¢MA in English (Evening)

Prof, Dr. Mohammad Abdur Rob
Vice-Chancellor
Former Chairman, Bangladesh Red Crescent Sockety

L Plot-CEN 16, Road-106, Guishan, Dhaka-1212
| Tel: 8817525, 9862251, 01819 245895, Fax: 9862226

! Plot01, Block B, Sectiom-01, Mirpur-01, Dhoka-1216
el:8059990, 8059991, Cell: 01716-627078

Gulshan Campus

Mirpur Campus

Abul Basher Khan Kesisis

STATE UNIVERSITY
OF BANGLADESH

Join the trendsetter

English « Years, 120 Credits)

Applled Linguistics & ELT
English Literature

@ .

Department of English Studies.
SUMMER .
201110 T e
Adjunct Faculty: Special Facilities:

Professor Dr. Nevin Farida, DU Located at own'campus «

Advisor, Dept. of English Studies, SUB !

Professor Shafi Ahmed

Dept. of English, JU a
|

Qualified faculty members from DU & JU

One-to-one counselling service
Professor Dr. Khondkar Ashraf Hossain : i
Dept. of English, DU

Professor Tahmina Ahmed

Dept. of English, DU

Begum Shahnaz Sinha

Assodiate Professor, Dept. of English, DU
Zerin Alam

Associate Professor, Dept. of English, DU Tailored English language program for all =

Hostels for mate & female students o
Convenient communication system o
Rich tibrary, group study area o

Scholarship for deserving students o

B

Vice Chancellor: Professor Dr. Iftekhar Ghani Chowdhury, Former Direcior, IBA
Admission office open: Sun-Thurs: 9:00am-8:00pm, Fri-Sat: o: 00am-6:00pm
77 Satmasjid Read, Dhanmondi, Dhaka-1205, Ph: 8151781-3, 9128329, ’

9125671, 8156520, Mobile: 0171-1228900 Fax: 880-2-8123206
E-mail: info@sub.edu.bd, www.sub.edu.bd )
LR R

28 AWL\,QMO,%
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Majors: Marketing, Acmunﬂllg Fingnce, HRM, MIS, |
nk Management, Health Cure Management, Textile &

M. Shamsher Al
Vice Ghancelior
. FormervC
Bangiadesh Open University

1| Prof, Dr. ANU Meshauat Uddin
Pro Vice Chancellor

. MBA {Indiana)

‘ hD (Cleveland) USA

Distinct Feotures of SEU

| (% Modern web—based central Kbrary.

& Rapidly growing wniversity with current
enrolment of over 12,000 students,

(v Hastel facilities adjacent 16 campus for female
Students.

(& Tuition waiver up o 100% based on merit and for

/5P
& Twition in 03 i per

5 Subje ized labs with

 forall deparfmems.

(% Evening/holiday classes for MBA, MDS, LLE
(Pass), LLM (I Year), BA & M.A Islamic Studies.

P labs

9am=8 pm

# 64, Road # 18, Block # B, | Banani, Dhaka-1!
33

asssnza 8860456, 8860454, 9882340,

all days

1926- 638618, 01747-564674,
Web : www.seu.ac.bd, E-mail

Iz M"‘] recthom Alg, 2000, 3

Gove ‘
approv
approve

CilEngineerng (CE r
Electiical & Electronic Engr(EEE)  Per Credit
Hlectionic & Communication Engr. [ECE}
Infermation Technology { IT)

s e =
Telacammunications (1 Year - 30 Credits) 60,000 TK
Telecommunications (2 Years - 60 Credits) 110,000 TK

Executive 75,000 TK Computer Science & Engr.(CSE) 2205007K .
FRragiar (60 Gredits) 116000 TK: BBA (Bachelor of Business Administration) 1,52,000TK |
5 Finance, Accotsting, Banking, Insurance, Economics, 5
5 Management, Marketing & Information Technogy b
MA in English (2 Years) 84,000 TK i
LLM (3 Year) 40,000 TK P
LLM (2 Years) 72,000 TK 118 (Honors)
LLB (2 Years) 65,000 TK B (Honors)in Englich
Our Opportunities
* Full Time it ic Re

3 fesured Coreer & Eploymer gmdzmlz
* Financial awards based ar merit & performance
Jrom BiP foundation
redit tm.:f{ fer to all international universities
7

- S)Jﬂcml Gredits waiver for Diploma Engneers
~ * Internship in top tier companies / industries
Baridhara: Kakrails Chittagong: Rajshahi:
Jamalpur Twin Tower (Tower2) * PHP Tomer 4071 Jakir Hassain Road, Hara o ear P08)
(Opposite to American Embassy) 10772 ekl Dheka-1000. Khulshi, Chittagong - 4225. | aishat
Baridhara View, + Progaii Sarani Phone; 1331133,01716937456 | Phone:01727 238799, Frenaoat

Baridhnara J-Block. Dhaka 1212
Phone:017153673a4, 5852755, 8850010, 8832136

OvSTa 326507091 28548036, | ovsmIBTTATLOT BN

A Concern of PHP Group

27 April, 2010, 1)

http://www.uits-bd.org e mail: InfoRuits-bd.org
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|
|

Govt. & UGC Approved

Qzaf ty education at affordable cost,

Major Areas: + Accounting + Finance
+ Marketing + HRM + MIS

B.Se.

+B.Sc. (Hons) Computer Science

+B.Sc. Computer Science & Engg.

+B.Sc. (Hons).Math

+B.Sc. EEE (Proposed)

M.Sec.

+M.Sc. Computer Science & Engg

+M.Sec. (2-yrs) Math

+M.Sec. (Final) Math

+M.Sc. (Final) Ph: ics

| School of Arts & Social Sc
Hons)

+ B.A. (Hons) English

+ LL.B. (Hons)

+ LL.B. (2yrs) * LL.B (Final)

+ B.A. (Hons) Islamic Studies

Masters

* M.A. (Preli) English

+ M.A. (Final) English

+ M.A. (Preli) Islamic Studies

+ M.A. (Final) Islamic Studies

School of Education &
Physical Education

Overseas credit transfer facilities to
University of Bedfordshire
Unlvers:ty of Worcester

Friday Classes F S

Special Tulﬂon Waiver for Fall 09
% GPA (5.00) - 100 * GPA (4.0 -4.49) - 20% ;. =
* GPA(4.5 -4.99)- 40% kGPA(3.75-3.99) - 10% Accomodation for International
2096 Tuition Waiver for Siblings & Spouses  Students bO'-'h Ma!e& Female

Main Campus Business Campus

PaneiaRoso5515754, 68025919116

88-01558-546308
E-maily vimain e

5, Fux:
B-mnil: wwmain ¢

RestRom Alo, 30 s2p, 2002, 5
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EWI
year, more will be offered this year to deserving students

i B ‘ o
8 P East West Universiry
Aim for the Best by Applying to East West!
WHY EAST WEST?

mong the private % we allow tuition discount to couples and siblings
lebometric survey % We allow corporate discount to group of students
ivate University in research * Friday-Saturday classes in graduate programs
Research Bangla »* We stand for excellence in education and don’t
very high standard faculty _ compromise with standard
96 hold Ph.D degrees : we p;‘orﬁ\zr;l:a kn?wlsdge lhrc:.igh ressan(:r;\ﬂ .
infai /e shall move to permanent campus at Aftab -
SiTal orotaka as scholarsnibieid st Nagar by 2011 which is now et i

UNDERGRADUATE PROGRAMS Bl GRADUATE PROGRAMS
; ggc in ggg : gg’; g 3 ) MBA (Regular: 60 Credits

.Sc. in in Economics ; i : -
} B.Sc. in ICE » BAin English Executive: 42 credits, Waiver Available)
}B.Sc.inETE ) Bachelor of Pharmacy b MBM » MDS
Admission Eligibility: ¥ MSin CSE } MS in Telecommunications

. Minimum GPA of 3.00 in both SSC and HSC Examinations. or, at least

N

- ma, and
4 Acceplable EWU Admission Test Score. A )
o or smission vl bo based on the ftal scores cbtsined  # Master of Population, Reproductive Health,
out of 100 weightage as follows: (ay Admission Test Score (50%),
(b) Rosults of SSCFO' level (zw.) and (c) Resuts of HSCFA' Gender and Development (MPRHGD)
level/Equivalent exams (
Admission Test Waiver: Admission Eligibility and Ad

Candidates having minimum a fotal score of 1500 in SAT or GPA
5 Dn sxcludtng 4th subject marks in the latest SSC & HSC exams

Merut Scholarshlpl'l'\lmon Fee Waiver:
Ful!owlng will be awamd 100% merit scholarshlp at entry Ievel for 4 years

subje
@ Candaies scoring € (GPAB.00 (excluding 4ih subject) i the most recent
S
(0) Cencioaies scoring 7'A'in ‘O’ Level (at one sitting) and 3 *A'in A Level (in
(c) Top b scorers nthe Admission Test (with i of 75%)
ach

Moreover, based
of students will be awarded merit scholarshi

# MAin English
» MAin ELT
¥ MS in Applied Physics & Elecironics

one first uwxswn either in SSC or in HSC. No third division is
allowed.or
Unrversuy of London & Cambridge GCE O Leve! in Four subjects
i 13,0 and *A” Level in Two subjects with a
scale of A=5, B=4, C=3, D=2 and E=1); o

Engineering (TE)

Varies from program to progr
obtained from the web_sit
mentioned at msmm

in Q' fevel (at one sitting) and 3'A' in ‘A’ level.

C & HSC examinations or

ne year)

year, a large
ftuition \wevrinancial s

For Application Form and detall information, please visi
Admission Office, EASTWEST UNIVERSITY, 43 Mohakhali C//
Phone: 9882308, 9887989 Fax: 880-2-8812336, E-mail: ad

27 Maeh 200 1|

www.diubd.edu.bd
Darul Thsan University
(An Abode of Excellence)
The first Private Universty in Bangladesh Established in 1989 by Darul fhsan
Trust (Reg. No. §- 55&2(656) 06 and approved by the Government & UGC in 1993

Admission Sprmg 2010

Program TofaTuton | Adnission umy Class
Foe Fee Day
E gBBA = 18000 1000011 -,3,5001- Regular] -

T LA | 000 | 300K Reguar]|
B8 Lo ) B | R0 | 200 iy || -
B (ST {6800 | 200 | 3500 Regutr| |-
§5 BB (120 |0 | 25 R
5 | ity B0 | S0 | (00 ey ||
BEd Pexs) Lo | 20 | g8 iy ||

VBARegia) 84000 | 10,0001 | 3500 |Friday

Wk e 6000 | 10000 | 350k Frcey
LLM{1Yea) 0000- | 5000+ | 3060 Friday
WAn Englsh (1 Year) 5000+ | 3000 |Friday ;
m:' Hlaic St Hilory i Fr%day Uttara Campus
; -|Fiiday Registrar
Uttara Campus ' Farmgate Campus

B.N.S Center, Plot # 87, Sector #7 {l* /112 Sajeda Mansion;, Green Road,
Farmgate; Dhaka-1205
Cell ; 01746-686006, 01190568398,
Tel { 8115084, 8113045

duate

Program

Cira

{13th Floor), Bhaka Mymensingh Road Uttara, Dhaka
Tel: 7?11}27. 7911428, Cell : 01822:022400, 01741-208824
E-mal : Info@diubd.edubd, admission@diubd.edubd: I Em nfo@diuhd.edu.bi, admission@diu&d.edu.bd

fFecthom. Alo, 20

L2009 17
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PSS Admission S U ER-2010

UL UNIERSITY OF BGLADESH

AUB FERTURES

@ Highly quaified and experienced faculty
members (80% of the courses taught by
{ull time teachers).

Bachelor Programs Master Programs

dard syllabus and

Ccredit transfer facilities to foreign

Universities.
@ Air conditioned and well equipped class

rooms.
@ Rich ibrary with 1,20,000 copies of books

& Journals,
@24 hours free Tnternet facilities for

students.

/ N\ Lastdate of application

Admissio
 Schedule

4S8 In Socil Welfars T AdmissionTest

17-04-2010

BSS (Hnns) in Socla! Weifare
BEd M Ed.

(1} Scholarship/Plaancial asistance for good/poor students,
0 T!tiﬂnll fee walver is avalable for good result at HSC Erm i strsSp ot AT

6, Road 27(0kd),
); Dhanmondi; Dha 56, 9134717,

Main Catripus: House 9, Road 5, Sector 7, Uttara, Dhaka.

Dhanmondi Complex:if

Q Tumon fee waiver of 12 5% each for_brother-sister of §

same parentage & alto for """"M‘ LT ULIR A 1 ifeel Complex: 281, Toyenbee Circular
AUB. Road, Motijhel, Dhaka-1000. Ph-01711469153,
01552573225,

2 Marey, 2010, 21

Prta“j‘Ram pﬂ]O, 31 Jem: ROVo . 22

Ad 43

62




Under-graduate Programs

kB, Banani, Dhaka.

ADMISSION,

wl;ay pProgram . :

(18th Batch)

Conta,  abad, B28

oniGg ON

[Evening Pro L

N
lSJ ct: aghbari, Sylhet

LB (bre & Fina) 1) 2¥ears.
S ot
: g
BSc ']n Csl MBAEer:g;iéy i 5
BT LLM(]&l)IYearg o
BBA -) . Ehg}gﬁgﬁ}‘ LLBGW ma Holders @é
LLB (HOI]S. _ B S it
BA (Hons)mEnghsh g
gy SSC&HSC‘WM ey she(lass St U3M v “ .
4 m@m&ea,dlm& mzxcy (B.Pharm) Coming 5"?&
#Bachelor © ATlo AL U | ERSI é

711319734, Webste - WwW.unisasdu org office, S1Us pnn wgusnewwsmnd‘ibﬁ‘
1° | ?nm e Momenmmms fa 1) é53‘é§“ﬁ“@ hmed Chawdhuty
! (i I : o Sccnoe & Techndiog) g
refom. Als,29 0, 2009, 23 | e _Chancellor: p: Professor b B G iimsiy o :
7 || Vice (Fist
L \
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nowledge Is Pawar

DIUH

Estd. 7th April, 1995

Bodan
INTERNATIONAL

Admlsslon 2010

‘ _ . ARGy
UNIVERSITY

1 {Under Graduate Programs:
B Bachelor of Phirmacy (4 Yers)

(Bangladesh Premacy Courcl Accreied)
B.Sc.in EETE (443 Years)

LLB Hons. (4 Years)

BBA (4 Years)

B.A Hons. in English (4 Years)

BSS Hons. n Secfology (4 Years)

B.Sc. in CSE (4 & 3 Years)

Graduate Programs:
LB (2 Years)

LLM (1 &2 Yoars)

Masters of Hunian Rights (VER) (2 Yeas)
MBA (Regalar & Exeautive)
MAin English (1 & 2% Years)
MBS in Soclology (1 & 2 Years)
BEd (1 Year)

MR (1 Yerr)

MSe. in CSE 1 Yea)

m oo

& uac Approved

Go

et.bd
net.bd

u.n

BnEEEeEDE

fo@d

Website: www. di

in

mission Office * Hause £, Road 1, Block F, Banan, Dhekr 1213, Phones B858734.5, 854608,
| Ext-104. Mobile: 01819891431, 01732764871, 01732604438-9,
\ Farmgate Campus: 66 & 143, Green Road, Dhake-1205, Ph: 9137568, 01670761719, 01720009787,

fetRom. Ale,21 Ton,2016,24
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North South University
T it piva urversit in Bangladesh

< EMBA Admission

SPRING 20410

MagorS' Marketing, Fmance, Management & HRM

This is a unique EMBA p for mid-level and
senior . Our EMBA program will enable you

O to acquire latest knowledge and skills of business

0 to enhance your career progression and

QO to prepare yourself to compete in a global marketplace

» A four-year Bachelor or & three-year Honors degree or a Master's degree in any discipline

+ Atleast Second Ciass in all exams or a minimum CGPA of 2.5 on a 4-point scale

+ Atleast five years of continuous work experience as executive (eight years for those with
a two-year Bachelor degree)

Faculty members wi h Ph.D. from North /—\mencan or equivalent universities or with
fong industry from
NSU financial aic

Weekend classes

Customized course offering
Up-to-date curriculum

NSU is a non-smoking campus

ApmmonDeadme: Wednesday, 23 December 2000

Extracurricular activities through EMBA forum
Academic collaboration with leading North American universities

YVYVYVYVYVYY V

[ No written test but must pass an oral test for admission
O Special course waiver based on academic background
Q Classes on Thursday, Friday and Saturday

Application Forms are available for Tk. 800 at NSU Accounts Dept. A complete application
mcludes (i) application form (duly filled in); (i) three passport size photographs; (i) clean
copies and hests (attested); (Iv) Jetter and

cemﬁca:e (attested) and (v) visiting cerd of the cendideto and her/hls supervisor.

For Further Information, Please Contact
T EMBA Program Office, School of Business

- NORTH SOUTH UNIVERSITY
&) @‘; Bashundara, Dhaka-1229
— Y,

A\

&
i
& &
Z/ &\ Tel: 880-2-885-2000, ext. 1163/1’64/17()3
e B E-mail: web: wwm.

&

h
center of excellence in higher education

Victoria Universityof Bargdest
Admission

Summer 2010 | Bachelor of Tourism &

W Rospitality Management

Specis/ 'memr

- Free Intensive English Language courses of 207 hours
- All THM faculty members are trained from abroad
- Full equiped Hospitality Lab ;
- Library with rich collection of tourism & hospitality books
- Low tuition fees
- Monthly tuition fees payment facility
- Modern computer lab with internet facility

B 15%-100% scholarship based on SSC & HSC or equivalent restilts
B 10% additional scholarship for female/tribal/spouse/sibling

(bher Programs
B BBA B B.A. (Hons) in English, @ M.A.in English (1 Yr)
o M.A. in English (2Yr), B MBA (Regular), B MBA (Executive)

Last date of Admission 31 May 2010

PO 58/11/A Panthapath, Dhaka-1205
phone : 862 2634, 865 2926, 862 2361,862 1840,01819.203691-2
Web:www.vub.edu:bd, E‘mail:info@vub.edu.bd, Fax: 88-02-8622635
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the country, |ncludmg current and ex- msmbels of iha 1BA. |

n to theoretical lectures, the program will uso case studies
roject-based le: mfessuons]s will be al appl e

Ty
magus MBA will offer new topics such as ip and ¢
Sustainability and Social responsibility; Negotiations and
nflict Management; Scenario Analysis and Strategic Management.
~ The program is designed to make students globally competitive. -

)

or details, please contact
Admissions office: 9am-7pm, everyday.

(6OVT & UGC APPRO

_Admission Spring 2008 )

"‘;,PRESIDENCY. UNWERSITY

Approved by the G of Bangladesh & UGC

-‘ Admxssron Open for Sprmgf 2008 :

Fm‘Hm?%ﬂty with |ntematianal educatlon & professmnal expenence
20% to 100% tuition waiver based on previous resulfs. ;
Additional hntlon waivers for smhngs female & tribal stude ts

| Vice Chaqoellor B

| Prof. Dr. M. Harunur |

~ Former Chairman 5
Dept. of Accounting & Information SVS'tams

¥ Dhaka University R

Other Undergraduatd Programs

Address: 11A, Road#92 Gulshan2 Dhaka-1212.

@2}-885761743 (02)-8831182-4 Mobile: 01727210160, 01731953716
% wwwprestdencyedubd :
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& UGC Approved

suoneziuebio pandal uj A
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Govt.

- Independent University, Bangladesh

since‘93
Spring 2008
Undergraduate Programs

Business, BBA
* Accounting

Undergraduate Admi;sion

Admission Eligibility:
HSC & SSC pass Certificate with a minimum Gf
50'Levels with a GPA 2.50 &2 A' levels with

International Baccalaureate/other equivals * Finance
Admission Test Exemption: * Marketing
Minimurm score of 1250in SAT 1 & minimum 550 213 cor * Management

inTOEFL or 5.5 in ELTS
Grade A in English and Math in A Level
Full Admission Fee Walver:
For top ten students in admission test
100% 1UB Merit Scholarship:
GPA of 48 (without 4th subjectjatHSC
Two'A' grades in minimum 2 A'levg
Tuition Foo Discount:
100% tition

* Management Information System (MIS)
* Human Resource Management (HRM)
BSc

* Economics
Liberal Arts and Social Sciences, BSS
© Media & Communication
Environmental Science, BSc
 Environmental Management
* Population Environment
* Land & Water Resources Management
Engineering, BSc
« Computer Science
* Computer Information System (CIS)
* Computer Engineering
«Electrical & Electronic Engineering
On campus job fac Electronic & Telecommunication Engineering
Features

# Computer labs for each school / Digtal Electron system. " student with major in

¥ Separate lab for Physics, Chemistry, Biology, Environm graphical Information Services(GIS) § any subject other than i
£ Career Guidance &P Office for hip & j “pfcememiamlmes E"?u Amnhgopclo' :f:"pi
1 Central library with electronic communication badwpwnhcnhne accessto " Sociology as minor

Emerald, JSTORP i Only opt g inthe archive.

www.iub.edu.bd
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North South University
The frst pivae niversit i Bangadesh

{EMBA Admission

ty

SPRING 2010

© )
2] Majors: Marketing, Finance; Management & HRM

r

This is a unique EMBA p for mid-k 1 and
senior executives. Our EMBA program wm enable you

0 to acquire latest knowledge and skiils of business

0 to enhance your career progression and

a to prep to in a global mar

ve

ni

I

o A four-year Bachelor or a three-year Honors degree or a Master's degree in any discipline
+ Atleast Second Class in all exams or a minimum CGPA of 2.5 on a 4-point scale

At least five years of continuous work experience as executive (eight years for those with
a two-year Bachelor degree)

.

ecial Features of EMBA Program
Faculty members with Ph D from Nonh Amencan or equivalent universities or with

fong industry
NSU financial aid/tuition waiver for meritorious students
Exclusive computer lab for EMBA studsnts

Weekend classes I
Tt SRR cvicw: Saturiay, 26 December 2009
Up-to-date curriculum

NSU Is a non-smoking campus

Application Deadline: Wednesday,
Extracurricular activities through EMBA forum
Academic coliaboration with leading North American universities

YYVVYYVVYY VE

outh U

Independent University, Bangladesh

Undergraduate Admission

Admission Eligibility:

HSC & SSC pass Certificate with a mlmmumg’kof&mh

50'Levels witha GPA250 & 2 A Ievels m@k of

Admission Test Exemption:

Minimum score of 1250 in SAT 1 smimssoanmmrbased)

in TOEFL or 5.5in IELTS

Grade A in English and Math in A Level

Full Admission Fee Waiver;

For top ten students in admission test

100% IUB Merit Scholarship:

GPA of 4.8 (without 4th subject) at HSC
“Two 'A' grades in minimum 2 A" level

Tuition Fee Discount:

Im%mlmleedlsowmlmme(opfiswsnsm IUBMMW

30% tuition fee discount for students having
GPA5.0in both SSC & HSC (with 4th subject)
~50% financial disbount for Siblings

Financial Aid:
Tmmnammmmebaasovmsmaum
On campus job facilities.

!

!since’93

{ Spring 2008
Undergraduate Programs

Business, BBA
= Accounting
= Finance
= Marketing
= Management
* Management Information System (MIS)
. ggﬁman Resource Management (HRM)

* Economics
Liberal Arts and Social Sciences, BSS

|« Media & Communication

Environmental Science, BSc
* Environmental Management

! Population Environment

 Land & Water Resources Management
Engineering, BSc
« Computer Science
« Computer Information System (CIS)
* Computer Engineering
« Electrical & Electronic Engineering
4 ic & Tel roa

@ No written test but must pass an oral test for admission
O Special course waiver based on academic background
O Classes on Thursday, Friday and Saturday

{

Application Forms are available for Tk. 800 at NSU Accounts Dept. A complete application
Includes: () sppilation form (duly lied (in); (ij) three passport size photographs; (i) clean
copie heets (attested); (iv)

P attosted) and (v) visiting cards of the candidate and her/his supervisor.

1S

For Further Information, Please Contact
EMBA Program Office, School of Business

NORTH SOUTH UNIVERSITY
Bashundara, Dhaka-1229
Tel: 880-2-885-2000, ext. 1765/1764/1763

orthsouth.eds, webs: www.northsouth.edu

Nortl

Features ;
- Computer labs for each schoolloglm Ele(tmkshhdammi Tsystem.

& o . = ‘Engineering may sign-up'
[ & &
Career Guida " faciites. for Anthropology or
' o backup with onl ', Sociology as minor
Emerald, SSTOR, Oford j 0 onal digital it h

¥ Global collaboration with reputed universties.

student with major in

{ab for Physics, Cheistry, Biology,

Services(GlS) any subject other than

ly

Application andﬂne. 5 November 2007

Academic Year 2007-2008
Admission Exam : October, 27

>
. ublish separate Business
o i 205

* n proven

® Engineering Laboratories: 14 well equipped Electrical,

Electronics, GHH
Laboratorics _
® BA : Chemistry and Design & Drafting Laboratories
O Advartising. ® OtheriT! 2 Optic
O Englith ckbor T with dedicated 768/384K bandwidth
© Mass Communication & Media Arts bk o =

: # Library: Rich collection of books, journals, articles,
Faculty of Business Administration Y Al

@ Language Laboratory: Most modern audio-visual & oral

‘communication skill in English
# Residence: Separste hostel facilities for male and female
students nearby the university campus.

SPECIAL PROGRAM

Ameﬁ-scx:uwa

House 83/B, Road 4,KumlmrkAme,hm,m1213
Phone: 8815387, 9894229, 8811749; Ext. 100, 200; Web:

(l2 months) taking maximum course load or bcc.wse of wuver or msfer of courses granted to her/him.

b 3 Dhaka Campus Chittagong Campus
.; Sy, House 81 Ka, Road 11, Suhrawardy Ave. Minhaz Complex
P, Baridhara, Dhaka-1212 12 Jamal Khan Road

m A CGPA of at least 2.50 at undergraduate or

Master of Business Administration
Admission Spring 2008
Eligibility Special Features
m Three-year Bachelor Degree from a reputed @Al faculties have Ph.D. degrees
university and at least one year of work experience @subscription to online library
in a managerial/executive position. (ProQuest, Emerald, Jstor, OUP, Hinari)

lFouryear Bachelor Degree from a repuzed @Degree from IUB is ac globelly. far,

Some ‘work afis ‘higher studies and job placement
in a manageri ive position is but ® i Curri
not essential. @State-of-the-art IT facilities
®Teaching Assistantship

@15% discount on tuition for TUB Graduates
@15% discount on tuition (based on academic
achievement and financial need) available
® Students with minimum 500 in GMAT will be for the deserving students at the end of

exempted from admission test. foundation module

‘Focus Areas

graduate level with no 3rd Division/Class in any
previous public examination.

 # @Classes are held in the evening

3 3% T
6 mopths). However, ane may fitish thié

nomepmgummnbeu

Last Date for Application : December 5 , 2007
Admission Test : December 7, 2007
Interview : December 13 and December 14, 2007
Classes Commence : January 6, 2008

Please Contact Registrar's Office

Tel: 9862386 - 90, 9881917, 9881681, 9884498  Tel: 611262
: Fax: 880-31-611263
Fax: 880-2-8823959, 8850226 E-mail: i

T et
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ww.aiub edufalch\'teciure
W

AMERICAN INTERNATIONAL
UNIVERSITY-BANGLADESH

WHERE LEADERS ARE CREATED

5 year Professional Degree

«AlUB

The progesm is led by Professor Or Seieh Uddn Sansl
of University of Missouri-Coiumbsa, USA

Atmission for Summer 2008 Semester:

Last date of spplication: Tuesday, February 26, 2008
Admission Test: Saturday, March 15, 2!03
Application materials can be obtaned

trom Adimission Office of AILB at

B3/8, Road 4, Kemad Ataturk Avence, Beneni, Dhaks 1213

Admission bformatson
Phone: 3894229, 8811744, Ext - 100, 200
Wek: www siub edu; Email info@aiub edu

RE_CREATED S -

Summer Semester
Academic Year 2007-2008
Admission Exam : March 15, 2008

Aeaﬂemm Hll[?‘d]ﬁﬂﬂ%

I Faculty of Engineering -

AIUB Facilities

& Placement: Separate placement office to assist students to find challenging &
growth orlented employment & internship o

@ Research: Only pi y i d
Science & Engineering Journals

& Faculty: More than 175 full-time faculties with proven teaching & research
excellence at home & abroad

@ Computer Laboratories: State of the art Computer Laboratories with more than
400 workstations (only labs)

# Engineering Laboratories: 14 well equipped El
‘Telecommunications and Data Cor
and Separate Design Studi

+ Science Laboratories:

® MsCs

&Drafting Laboratories
+ Other IT Infrastructfe
Bandwidth, owp
# Library: Rich

© English
© Moss Communication & Media Arts

Faculty of Business Administration

® BBA than 80 a« trations
9. Accounting & Finance + Languag jost modern audio-visual & oral equipment to facilitate
4 'x"‘"""s ! develoy written communication skill in English
e g + Residey e hostel facilities for male andfemale students nearby the
© Homan Resource Management (HRM) Fy 4
© Hotel and Tourism Management (HTM)

© Management Information Systom (MIS)

4

* MBA rmation Office

© Finance 4,Kemal Ataturk Avenue, Banani, Dhaka 1213

Moriaion Phon 9897387, 8811749, 9894229; Ext. 100, 200
rations Management

© Human Resource Management (HRM) MBA ice {12 pm to 8 pm) :

e = e T vt () Hous , Kémal Ataturk Avenue, Ea‘;&\ i, Bhaka 1213
Phon 690804, 9894641 Ext. 555 .

© Agribusiness MBA. E-mai "y

© Exocuive MBA Web: e

Ad 61

ADMISSION - SUMMER 2008

Be a proud professional in Film & Media by acquiring a degree on

Dept. of Film & Media Offers: Specialization:
OB. Ain Film & Media (yarsHus) @ Direction ® Media
® Editing @ Cinematography

< Master in Film & Media prisfi) Script Writing

Key Features:
<X Latest state of the art own editing pannel & media preview lab

<% Rated As The Best Private University in Bangladesh By Television Dorshok Forum |

@ Last Date of Application: March 25, 2008
@© Admission Test: March 28, 2008

STAN[F ORD UNIVERSITY

BANGLADE S H (Govt. Approved)
Education for Tomorrow's World

zontact Address:
ilead Office & Dh

di Campus | Sidd. i Camp
744, jid Road, i 51, Siddeswari Road, Dh.

Dhaka - 1209 (Behind Monowara Hospital)
Tel: 9124161, 9124569, 8156122-3, 8153168-9 | Tel: 8355626, 8354577, 23

8355596, 835551
(Ext- 110, 118, 119, 120, 124, 126, 128, 129, 294 & 462) | Ext - 114, 116, 119, 121, 122, 191 & 192)
Mobile: 01713082401-03 Mobile: 01713082404-05

© Bachelor of itecture /@ Bachelor of Environmental Science |
© B. Scin Civil Engineering | © B. Sc in Microbiology ‘
|© B. Scin Electrical & Electronic Engineering | © of Ph |
joB.s:inl' Science & Engineeril | © Bachell ofLaws(4YearsLLBHons) —}
|©@B.ScinC Science & i ! © B.S. S in Economics
| ©M.Scin Science & i il | © B. S. S in Journalism for Electronic & Print Media ‘
| ©Master in C: ication (MCA) 1 ©B. Ain Film & Media (4 Years) |
2 onad'nel rey E Id|(4f 5 ) I @M.AmFlIm&Medl J‘
or in Engli ears Hons. R o
|© Master of Arts in English (Final) of of Bu mi n (BBA) |
|© Master of Arts in English (Preliminary & Final) ||© Master of A ion (MBA) |

Non-conventional Features of Stamfo

| # Largest

< Largest campus among all private universities

% Well equipped labs, high speed campus backbone network
< Six modern & rich libraries with sufficient stock of books
< Visiting professors from renowned North American universities
<@ Nationally renowned professors of our own and from Dhaka University & BUET
<% Non-smoking and non-political environment < Free doctor's service
% Credit transfer facilities

Onl te University In Bangladesh H;
Membership of Top Two International Accredit
will be full free

OChannellor Scholarship

S Rated As The Best Pivae University in Bangladesh By Teleison Dorshok Forum

STAMFORD UNIVERSITY
BANGLADE S H (Govt. Approved)
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Admission
nquiries Open
Round

The Yea

Undergraduate Programmes
Business BBA
Accounting, Finance, Marketing, Managenient,
Management Information Systems (MIS) & Human Resources Mgt (HRM).
Engineering BSc
Computer Science
Computer Information Systems (CIS)
_Computer Engineering
Electrical & Electronics Engineering
Elcetronic & Telecommunication Engincering
Environmental Sclonoe Bsc
Environmental Managem
Population Environment
Land & Water Resources Management
BA English
English Literature
Media
Media & Communication
' Economics BSc
Economics

16-5 um

iLfiojoF DAYSTAR Paug-: 5

Postgraduate Certificate Programme on R
Early Childhood Development (ECD)

I%<

‘BRAC University Institiite of Educational Devetopment (BU-TEDY will offer a'10
months Certificate program on Early Childhood Development with a unique
curriculum designed to prepare highly skilled ECD professional to work in public
and private scctors.

Features:

L] A blend of 2 weeks class room instruction and 6 weeks individual assignment
for each course.

L4 Limited scholarships available to cover full or partial fees to highly qualified
applicants without financial support from the employer.

L Well designed curriculum taught by international and national resource persons
and BU-IED faculties.

° English proficiency course by BRAC EL-Pro.
Eligibility:
L4 Minimum requirement is Bachelor

degree

L] English proficiency (to be
determined by placement test or
1ELTS score- 5.5)

L4 Applicant engaged in or having
experience of early childhood
development program will be
given preference.

Hun
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@ MANARAT INTERNATIONAL UNIVERSITY (MIC)

(A Center of A ora

ADMISSION GOING ON

vBBA
vBScin CSE

v Bachelor of Pharmacy (B. Pharm)*
'vBSc in Electronies & Communication Engineering
v BA (Hons) in English

v MBA (Regular & Executive)

vMA in English

Waiver for Undergraduate
Programs

Total CGPA at

Why should you choose MiU?
¢ UGC & Govt. Approved
¢ MIU maintains international standard
¢ Upto 100% tuition fee waiver
¢ Distinguished faculty ‘vith national &
interpgticnal exposurs fvﬁ’gu?‘mssfm.“ Waiver
¢ Provision for credit transfer to and R e N
from other universities . .4
¢ Peaceful academic environment
P Affordable cost

INENIGIES
0] 0f©0|©

3
A5
S.

North South Universi

Certificate Course in
Digital and Online Librarianship

North South University is going to offer the 6" batch of
‘Certificate Course in Digital and Online Librarianship’ in
Fall 2007. This course will enable you to know how to
effectively utilize digital and online resources in the library
and eventually will help you to pursue higher studies and
research and develop skills in designing and maintaining
individual websites and digital libraries. The course
covers internet & web technology, database management
and web page design, digitization, online books and
journals procurement, use and access to electronic and
online resources etc. Each participant will be given
access to an individual PC.

5 chmber 20()7

lmc' 6pm-8pm 2 d Y

Tk. 8100/~ only
Application Deadlineg; 1 November 2007

Contact: Dr. M. Mostafizur Rahman
Program Coordinator & Deputy Librarian
North South University, House # 1, Road # 17, Block-C,
Banani, Dhaka-1213. Phone: 988561 1~20/Ext. 150,141, 230
Fmail' cdol@northsouth edi

Ad 68
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© Last Date of Application: December 07, 2009
© Admission Test: December 11, 2009

B.Sc.(Hons.) in Microbiology Bachelor of Laws (4 Years LL.B.Hons.)

MS in Microbiology B.S.S.in Economics

Bachelor of Pharmacy (Hons.) (For Spring & Summer) | . S.S.in Journalism for Electronic & Print Media
Bachelor of Architecture B.A.in Film & Media (4 Years)

B.Scin Civil Engineering M.A.in Film & Media (2 years)

B.Sc.in Electrical & Electronic Engineering Bachelor of Business Administration (BBA)
B.Sc.in Computer Science & Engineering Master of Business Administration (MBA)
B.Sc.in Computer Science & Information Bachelor of Arts in English (4 Years Hons.)

M. S¢.in Computer Science & Engineering Master of Arts in English (Final)

Master in Computer Application (MCA) Master of Arts in English (Preliminary & Final)
Bachelor of Environmental Science Master of Public Administration (MPA)

M.Sc.in Environmental Science

Our P’mumr" '

State-of-the-art facilities
10 electrical & electronic labs, 12 computer labs, 8| Full free studentship for 5% students on merit basis
pharmacy & microbiology labs, 6 civil fabs, 3 design &
drawing labs, jury room; language lab, acoustics lab, 3 video
editing labs, 8 professional video cameras & many more...
5 libraries with mare than 50,000 books
More than 350 full time qualified & experienced teachers

Head Office & Dhanmondi Campus
744, Satmosjid Road, Dhanmondi, Dhaka
Tel:9124161,8156122-3,8153168-9
(Ext-118,119,124,125,126,127,& 128) (Ext-114,116,119,121 & 122)
Mobile:01713082401,01713082402 Mobile:01937082093,01937085783

E-mail: admission@stamforduniversity.edu.bd, Web Page: www.stamforduniversity.edu.bd

Qur centers of excellence for advanced research
and training:

o Stamford University Research Center (SURC)

© Stamford Institute of Career Development (SICD)
© Institutional Development

Siddeswari Campus

51, Siddeswari Road, Dhaka
Tel: 8355626, 8355596, 8354577,8355512-13

Vision of Excellence
"Moving Teaching Excellence from Good to Great"

undergraduate

admission

summer 2010

Bachelor of Architecture (B.Arch)
Bachelor of Business Administration (BBA)

Sc in Ci and (CSE)

BSc In Electronics and Communication Engineering (ECE)
BSc in Electrical and Electronic Engineering (EEE)

BS in Applied Physics & Electronics (APE)

BSc in Computer Science (CS)

BS in Mathematics

BSS in Economics

cHAeddApds e

o
i
7

c e s

h Eligibiiity Requirements

1 Minimum GPA of 2.5 in SSC and HSC separately and a total GPA 6.0 or

O-levelin five subjects and A-Level in lwo subjects witha GPAof 2.5 al

each level (A=5, B=d, C=3, D=2 & E=1)_Only one E is acceptable.

All eligible to take the issi test.

' Up to 100% tuition waiver for candidates having |
;| HEEEE GpA of 5.0 without fourth subject in both SSC and HSC or 7 A's in 'O levels in |
e one sitting and 3 A’s in ‘A’ levels and on the basis of performance in the

i = Admission Test

I

¥

BS in Physics

Scholarships

Tuition waivers and scholarships are

- A full residential semester for all
students at its highly acclaimed Savar
campus

- Unique English language program for
all students

- Access to BRAC facilities and

programs ali over Bangladesh
- Wide choice of co-curricular activities
- Hostel for fomale students with
transport facilittes
- High-speed internet connectivity and
video-conferencing facilities
- Rich library with access to online 3t
m journals &

- Career services guidance and
placements
E

Tel: 882 4051-4 ext. 4003; 885 3948, 885 3949. Fax: 881 0383. email: admission@bracu.ac.bd |
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RMBA &45 cradu hours EMBA

nghly qual 1ﬁed and experienced faculty members

@ Enriched hbrary with up to date books & smdy maumals ; %ﬁ:’_;ﬁ;
Stabe-of-anvlabmatory facilities Engineering, EEE,

ﬁ Affordnblc tultl(]ﬂ fNS iy CsC, ETE,’L LB

® Well-equipped indoor gaming zone mcludmg Poul LLM, MPH etc.!
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U L AB ~ THINK. LEARN, GROWV

DISCOVER THE FUTURE

{ Now Open for Summer 2010 Admission }
Admission Office: 9a:n—7pm, everyday

Programs

# Business Administration (BBA)
+ English & Humanities

+ Media Studies & Journalism

» Comp Science & Engi g

* El ics & Tel ication Engi

+ MBA

+ EMBA

Facilities

OTwededxcaazd 6—stormd p “—ﬂdihgsin"‘f nondi

+ Fully ai n X multi 7. ilich

- Tournzmxent m.né{fd cnr:.lxz: gmund E g :
* Compurer/Media/Digital/ Telecom/Langus hbsﬁm&m;hhmequwment

UNWERS‘TV OF I]EERM_ ARTS BAMNGIADESH
_Hs 56, Rd 44, Satmasjid Road Dhanmondi, Dhaka.
Phone: 9661255, 9661301, 01714161614, 01713 091934
www.ulab.edu.bd
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BANGLADESH
Education for tomorrow's world...

Study

Diploma Englin

lﬁﬁS@ﬁEmgmi

the resource you need to beost your career to reach the highest peak...

Admission Summer 2010

J,

eriing

| @ 10electrical & electronic labs

@ 12 computer labs

© 8 pharmacy & microblology labs

@ 6 civil labs, 3 design & drawing labs

@ Jury room, language lab, acoustics lab
© 2 video editing labs, 8 professional

Architecture
B.Pharm.

M. Pharm.
B.A.inFilm & Medla

M. A, inFilm & Media | ) o o0

B, A.in English (Hons.}
M. A.in English (Final)

B“"""”f Em:lrnnmimnl Science | o First & only ISO certified university in

video cameras
@ More than 350 full time qualified &
experienced teachers
© 5 libraries with more than 50,000 books

Ry Journalism
lons.) | Economics
LL. M. (inal) | Li. M. (Pre, & Finar) | 5  Micobiclogy

Contact Address:

Head Office & Dhanmondi Cawipus

744, satmosjid Road, Dhanmondi, Dhaka
Tel: 9124161,8156122,8153168, 9124569,81 19623
(Ext- 118, 119 124, 125, 126, 127 8:128)° g
Mobile: 01713082402, 01675694482,01675694483

8,5¢.(Hons.) in Mlmbiniogy

© Full free studentship for 5% students
on merit basis

Last Date of Application: April 05, 2010
Admission Test: April 09, 2010

Siddeswari Campus

51, Siddeswarl Road, Dhaka

Tel: 8355626, 8355596, 8354577, 8355512-13
(Ext - 134, 116, 119, 121,122, 191 & 192)
Mobile: 01837082093, 01937085783

E-mail: admission@stamforduniversity.edu.bd, Web Page: www.stamfordunlversity.edu.bd

19 Mag b, 2ora, 7 ;

Spring 2010

Regular Program: 154 Credits  Total cost: Tk 2,95,800 only
Ewvening Program: (On| U for Textile Dipioma Holders)

I Bachelor of Law (Hon's) (LL.B,Hen's) g&% Umversrfy Prw

130 Credits - - Total cost: Tk. 1,91,000 only & Tuition waiver / scmnmnpupm 100%

50% special waiver
1 o g 7 B 50% tuition walver for siblings  couples
Bachelor of Business Administration (BBA) W 20 50% tiflicr waiver for s

! 124 Credits ait-time , on-campus job facility
| b guaranty for desarving candidates
‘Intemship arrangement facility
Well secured own hostel facility neae.
Ba

Totaf cost: Tk. 2,20, 400 only

Total cost: Tk. 223,600 only
fOn(y for Computer Diploma Holders)

E 120 Credits

50% L paclalwalver Faculty with Ph o fmm USA; U& Ukraine
.Ispan Korea :
Glosely ralated with group of industries
specially in Texiiles, Garments &
Financlal instiiutions. -

BSS (Hon's.) in Social Welfare Policy
& Social Work Practice

- 324 Credits Total cost Tk. 1,20,800 only -

"Master of Basiness Administration

egular Progeam: 60 Credits. Total cost Tk 1,20000 only
xecutive MBA (EMBA L] library with ;vefi;équypped modern
Total cost: Tk. 99,000 only furniture, fixtures and huge number of books,
Master of Arts in English | F\exlble credit transfer facity

- 39 Credits Totalcost: Tk 51, 100onty ~  ® Remedial English & Baslc Computerate -
50% special waiver : - compuisory for all programs.

Contact for further details

CITY UNIVERSITY ADMISSION OFFICE, 40, Kemal Ataturk Avenue, Banani, Dhak
Phone: 9893983, 9861543, 9885848, 8836782, Extri: 112, Moblle: 0181981311
Fax: 880-2-8859507 Email : admission_city@yahoo.com; Web: www.cityuniv

Well-equipped moder: 2bs for Computer
Sclence & Textile Engineering.

1213. BANGLADESH
817040987

edu.bd J
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6392, 09236070 OLTLAQ1 0%, e4nenett
Fur: 0035, admisions @bt ed info@iubaled

Vi Chanelor FoesorDe M il Miyan.

€ [

 Master of Businss Adminitetion

JBA g Forln ey

BBA  : Bachelorof Busiess Aduminsiation - B Ig! i 'mu!mwmi s e
BCSE :HachelorofG)mpumScimm&Engimring Ullhebﬁ]thHVﬂTﬂﬂ,Umm
KE Dol CilBigetiy. & i o By e i oy
BSEEE :Bache]orofsqdmiuillmicﬂ&fmmmmg bog '4(50‘4“79 Vi) el i i
BSME  + Bachelor o Sciaesin Mocharcal Engoeeing . B vifh 63 vt o o iy
BABenn + Bachelorof At n Economies : b e 8
B4y BchelorofSeimein Apriosze 3003 T i et s

TATEM ¢ Bt of A n Toutom ¢ ity Mimmgemen i ; y and‘ﬂ e
BN+ Behelorof Seenee  Nusing 15%spec1!scholarsmp o Ml sl b |
DSE Dl;lmmfampjurSclme&Engmmg i ol ¢ sl g o el
DIA Dok g L o s g & gy
oz ol

4 Exbukment Drve R, Sectr 10, P gt oot ool ey
Uttara Mode! Town, Dhaka-123) e GHZIPIL &Sl i &

www.iubat, edu

“JBAT lmﬂl'llﬂﬂﬂllﬂl University of
Business Adricuiture and Technology

(Founded 1991 by Md Alimullah Miyan)

Admission for Summer, 2010

FFESUMMAER "0 B Why Chooe IUBA

st i it Jean
Tl bl 2 el

3 Mvjfioio, 1

INDEPENDENT UNIVERSITY, BANGLADESH| |

2 MBA & EMBA ADMISSION TEST g

BusinessAdministration @38} SUMMER 2010

# Marketing ® HRM & Banking Spocial Features =

& All faculty have Ph.D. Degrees

® Subscription to online library
(Proquest, Emerald, Jstor, Blackwell, EBSCO)

© Degree from IUB is accepted globally for
higher smdies and job placement

© State-of-the-art IT facilities

® Scparate labs for MDA & EMBA

o wzé,
&

‘Eligibility

= 4-yoar Bachclor Degree or 3-year Bachelor Degree along
with at least one year of work experience.

& A CGPA of at least 2.50 at undergraduate or graduate level,

s No admission test required if GMAT score is 500+

e

® HRM = Finance 5= Marketing ® Teaching Assistantship
& E b Deve] & € 15% discount on tuition for IUB Graduates
Eligibility 7  15% discount on tuition (based on academic

achicvernent) available at the end of foundation
module

® 50% discount for siblings or spouses

& Payment of fees in installments

‘® Classes arc held in the evening & weekends

BB

8 4-year Bachelor Degree or 3-year Honour's Degree or a
Master's Degree in any discipline,

= At least Second Class in all exams or a minimum CGPA of 2.5
on a 4 point seale.

@ At least three years of continuous v.ork experience as an

executive.

T
Sii e

§ Apral, 2101

T
S
Selie

“‘Emimnmauumﬂyu,mmi

FORM SALE: ALL DAYS OF THE WEEK FROM 10:00 A.M. - 8:0(
Please Contact:

School of Business |
83 Suhrawardy Avenue, Block-K |
Baridhara, Dhaka-1212
Tel: 9862386 - 90, 9881917, 9881681, 9884498
Ext: 254
Fax: 880-2-8823959, 8850226
E-mail: info@iub.edu.bd

www.sb.iub.edu.bd - 4
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www.ulab.edu.bd

ULAB

GOVT & UGC APPROVED

ADVANCE YOUR CAREER

MBA &
EMBA

Senior Faculty Mesmbers

Professor Imran Rahman
Director, ULAB School of Business
Former Associate Professor (Finance), IBA

4

Professor M Z Mamun
Advisor, ULAB MBA Program
Former Direcror, TRA.
Professor Abdul Mannan

Professor, ULAB School of Business
Former Vice Chancellor, Chirtagang Universicy

ULAB graduates have found positions in
UNESCO * Citycell  Standard Chartered Bank * Eastern Bank
Prime Bank Led * BRAC Bank Ltd ~IDLC * CARE Bangladesh
Square Pharmaceuticals Led * Gulf Airlines * Gemeon Group

: Other Programs

< @ BBA

¢ BA in English & Humanities

¢ BSS in Media Srudies & Journalism (MSJ)

® B.Sc in Computer Science & Engincering (CSE}

® B.Sc in Electronics & Telecommunicarion
Engineering (ETE)

Admission Summer 2010
Admission Office: 9am-7pm, everyday

£ UNIVERSITY OF LIBERAL ARTS BANGLADESH
Hs 56, Rd 4A (Satmasjid Road), Dhanmondi, Dhaka 1209

E/MBA Scholarships
® Range from 10% to 30%

©109% additional scholarship far
female students

Admissiomspring 201

] BSc in Textile Engineering [BTE]
| RegularStuden; ToalFee: 380,000/
| DilomaHolders Total Fee: 42,500

Features of GUB
» Manthy tuition payment facities,
» 3%-100% Schalarship based on SSC & HSC Result,
85 in lecrcal & Fectronics Engmeermg [EE] »Merit Scholarship based on semester final resum for

Regular tudent, Total Fee:3,17,000/- Wthrguila Sulny - :
Diploma Holders; TotalFee : 1 93,600 > Full-time facutty with outstanding academic records,

»Well equipped computer, Physics, Chemistry, Textle & |
Other Programs

digital communication lab with internet & multimedia
BB e Tetalee: 21000 e

LLB dyears) TotalFee: 26,600 >Eredlt transfer fac\llty to University at home and
LLB (2years) Total Fee: 76,600/~

LUM(1 Year) Total Fee: 47,800/~

CSE Total Fee:1,42,400/ to 1,53,000/-
MBA Total Fee 73 400/-t01,27, 000/

)Huge mtlemun of modetn books, journals, magazines and
daily news papers, o

> Gareer Guidance & Placement Office for prov‘iding‘j
internship & job placement faclities, ¢

£ Large :dampus,d reqular seminars on useful topics, fully
o B I

BA [HOIISJ i Fﬂm, W & DIQIIBI I éir-conditioned lass rooms, extra-curricular artivities.
Total Fee:2,76,000/- 4

»2 Jan , 2010, 2

Restor Al

Mr, Ahsanul slam £
wsAaMpA (usa) | Dr Enamul Aziz

Facutty of Social Seience

Faculty of Business Studies
Facilities
* Foreign degree holder teachers
* Modern labs, Library with 35000 books
* American standard curriculam
*Very well designed own campus
* Excellent academic environment
for modern knowledge
* Extra curricular & cultural programs

* Modern spacious class rooms & exam, halls
*Strict discipline

40-100% Stipend

S www.ban : S
for meritorious & 15/1, Iqbal Road, Mohammadpur, Dhaka, 9136061

9112663, 01729-299003, 01914535759,01717579278

deserving sudents

Scholarships

Tuition and schol are in different categories

- A full residential semester for all
students at its highly acclaimed Savar
campus

- Unique English language program for
all students

- Access to BRAG facilities and

o programs all over Bangladesh
- Wids co-curricular iti
- Hostel for female students with
transport facilities

- internet and
video-conferencing faclilties

- Rich library with access to online
Journais

- Career services guidance and
placements

Tel: 882 4051-4 ext. 4003; 885 3948, B85 3949. Fax: 881 0383. em:

Plone: 9661255, 9661301, 01714 161614, 01713 091936 - e v 44030
Email: admissions@ulab, edu | ———
I o n UNIVERSITY
(Acentre of Excellence for Higher Education) (Gov. &UGC Approved) a ! I k l S S =
S spring 2010 —~
-
Hdmission ﬁf Spring Semester-2010 c AR R
Qe Ashir Al >'| B e e B e (Can
Programs Of‘fere Vice Chancellor& BSe in Electronics and Communication Engineering (ECE)
B - Former Education Secretary “ BSc In Electrical and Electronic Engineering (EEE)
Prof.Dr. Golam Ali Faki BS in Applied Physics & Electronics (APE)
Pro c in Computer Scie
4 Plor\ﬂce%haamello:&a " B mss BSc in C Piies fnat::ria(gfs)
BxVice- Chancellor, Khulna University BSS in Economics
BA in English N
@0 Prof. Dr. Menibur Rahman | Dr. Nilufar Akter petB: (Hons) dal
& Faculty of Science | Faculty of Social Science h i St in Phy: =
g\ j Prof. Mustafa Kamaluddin | pr. Mahn_'ludAhmed Minimum GPA of 2.5 in SSC and HSC separately and a total GPA 6.0 or =i
2 Facultyof Ats { Facultyof Sclence O-Level in five subjects and A-Level in two subjects with a GPA of 2.5 at 2 —‘0:.- i
A Dr. Anwarul Islam | b sabbir Ahmed each level (A=S, B=4, C=3, D=2 & E=1). Only one E is acceptable. |
3 Sub Fm;tyofk:ﬂ.ce Facliy ot Enghiesring All eligible candidates are required to take the admission test. 8‘ i
3 Dr.Subrata umar 5 | pr, Knawaja lqbal Up 10 100% tuition waiver for candidates having =
a Faculty of Social Science ANt %
7 Faculty of Law BB cra of 5.0 without fourth subject in both SSC and HSG or 7 Asin O lovels and' &
Q Dr. Jakir Hossain Mr. Sardar Masud Karim 3 A’sin ‘A’ levels in one sitting and on the basis of performance in the Admission o=
b Faculty of Business Studies Head of Architaciura : Test, g
?‘\
fé:
o
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» STATE UNIVERSITY ,
OF BANGLADESH SUMMER

www.sub.edubd

CERTIFICATE IN CLINICAL
ULTRASONOGRAPHY (CCU)

28" Batch

€ Classes will commence on

DIPLOMA IN MEDICAL
ULTRASOUND (DMU)

30" Batch

© asses will commence on

ning Program
:00 PV — 9:00 PM)

o
=

Vi€
h

6 April, 2010, 9 April, 2010. Admission test: 30 April 2010 Application Deadline: 20" April 2010
© Regular 1 day class/week exclusively O« . .
onTuesday. lasses exclusively on Friday.
A o N Majors in:
© Convenientclasstiming 2pm-6pm. ) Convenient class timing 8am -6pm.  Epidemiology w HIV/AIDS & Infectious Disease Control m Reproductive & Child
Health m iour Change C: & Health Service Management &

@ Three months duration 12 credit. @) One year duration 48 credits.
Special Features
9 Most advance 3D/4D, Color Doppler, Power Doppler machine available

Disaster Management & Environmental Health mPublic Health Dentistry ete.

Why MPH at NSU:

for training. «  Most of the NSU MPH gradustes have already secured job at UNO, international & national |
@ Diploma Tude all organizations
ip! course include all aspect of abdominal, Obs & Gynae , Small parts, . +  Internationaliy reputed faculty members having PhD & Post Doctorate from reputable forcign
Transvaginal, Peripheral and vascular uitrasound examination. Admissfoﬁ offic hiveraiiias
ice

- Internship in UN organizations (UNAIDS, UNFPA, WHO) & International organizations (Save
the Children, ICDDR,B, FHI) for career development opportunities
Credit transfer facility to reputod intomational universities
Part-time job opportunity only for NSU MPH students
50% tuition waiver for candidate with highest score In admission test

North American course curriculum, i
2 i LR n =

Extensive hand-on practical training & Audio visual lecture classes. s Fl da}’S

Excellent Preparation for RDMS & RVT examination. o

Admission Office == §151781-2,8156520,8154638 Mobile: 0171 1228900,01190185118] ¥, '
Campus  : 77 Satmasjid Road, Dhanmond, Dhaka-1205, Ph: 8151781-5,9128329, 9125671 SUB

8156520, Fax: 880-2-8123296 E-mailinfo@sub.ed.bd, Url: www.sub.edu.bd| tranm enoun
Campus02: 2/16 Iqbal Road, Asad Avenue, Dhaka-1207. Ph: 9126696, 8152656 | ™suisoncen

LR R J

+  Financial-aid for deserving students
«  Course Waiver for experienced & deserving students

Fully automated & digital fibrary with rich collections
Exclusive research & computer fabs with 24 hours internel facilities

International & National study tour

Rescarch & teaching assistantship opportunity in Canada, USA, UK and Australia for NSU MPH
graduates

North South University
For Information: Dept of Puhhc Healih Office (SAC, 8" floor)
Dhaka-1229, Coll: , 017156 01914444604,
01712270681, 01814756154 01196248446&01819&\}%4)
Phone: 880-2-8857000 ext: 1914, 1905, 1913 & 1901

E-mail: .edu, Web: wws thsouth.edu

OWESTERN COLLEGE &Vl

3

31{ Mawech. 2010. 31 o Apre’l, 2010, 13
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WORLD UNIVERSITY = STAMFORD UNIVERSITY

E* ' B A°N G L A B E S H BANGLADESH
ADMISSION  FALL-2009 Education for tomorrow's world... ' ~ Admission Summer 2010

| @ Faculty of Business Studies Il & Department of Pharmacy |
|
o BBA

a Bachelor of Pharmacy

©
o
> £ ]
‘n'. o MBA (Regular & Executive) = {Accradited by the Pharmacy Councll) f\ 7 T [ e e
Marketi i < .
P | aior e e e o, T 1) @ A i
<< | © Faculty of Engineering r_:-“f @ Faculty of Arts & Humanities 8 i | s i
o BSc in g | :
[Tl | o Mechatronics Engg. E S ttgg cg\;s)4years W EF E
o Electrical & Electronic Engg. e LM 1 Y oA 2
g | o CulEngo. S & BA Hogs. In Engish J g chan e Id
= tel o MA in English (2 Yrs & 1 year) 5 g your wor
b For Diploma Engineers Some Spacialities of WUB 5 : . : :g ier;x:::el :S;ae'l:cuomc labs
Y BScin i ualmedlmm mmmadﬁngsﬂﬁ > I e & icrobi
Electrical & Electronic Engg. @*;éé ““‘i.._..mm 2 ¥ | B.Sc.inComputer Science & Infa 9 - 1© 6 civillabs, 3 design & drawing labs
Civil Engg. @,u' & e Conitadthannone: oo 5 e Juryroom,language lab, acoustics lab
Textile En % Labis: Computer, EEE | Pharmacy,  R7= MS@ !nﬁnmyme Sdem&Eng eerlnu 5 o
Computer Seence & Engg: o L R — : ication ] 8 dvdshedtnglabs S protissona
Las § Adrmission: Iil\g&muﬁnl:bﬁ”;ln:;mng fottes 5 video cameras
Last Date of Admission: | aceesnto e Lonret v 3 © Morethan 350 fulltime qualified &
December 31, 2009 USA, UK, Australa & Caribbean o lenced teachers
= ,
= Engl - |9 Slibraries with more than 50,000 books
<
s Engﬁl?l(Hnns.) M-A0] - {@ First &only IS0 certified university in
5 | Journalism . M.Se i Environmiénta Bangladesh
& B.5c e Microblology i & 1@ Full free studentship for 5% students |
B ‘MSin Microbiology 5 4 A on merit basis a i
E m) N cioniiciadd Last Date of Application: April 05, 2010
: £ 0 T e e i
£ Vice-Chancallor: Prof, Dr, Abdul Mannan Choudhury &4 i . ac it Admlision Test. Apiti 20t
g El Former Academic Dean FSMS, BUK, Nigerla: Procter (DU ? o 3 > g - o
] o Provost 5.M, Hall (DU); Chairman of Mnnngement Studies Deptt.; =]
o L Founder Chairman of MIS Deptt; Founder Director of Evening MBA
24 ontact Brogram In Managerent Deptt, & Selection Grade Professor of DU,
= 3 1471 CAMPUS. Houso- /A | DHANBAONDI UNIT-2-Hotise-13/A, Read:5 | DHANMONDI UNIT-_Hovse-20, Rosd.
£ § Road: 4, Dhanmondi Mehar Plaza (n Mirpur Road), Dhaka-1205 | AR.A Ceniter (on Mirpur Road), Dhaka-1205 ¢
HE-3 Dhaka-1205, Tel: 9677474 6674

E-mall: Surbd, Web Page: www.stamforduniversity a0y b
SR

- N
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DISCOVER THE FUTURE

ULAB

GOVT & UGC APPROVED

B.Sc in
ELECTRONICS AND

TELECOMMUNICATION
ENGINEERING

Diepartment Headed by
Drafoisa: Asmdal Flug Ph D,
Kanazawa University, Kanazawa, Japan

Achievements

+ ETE graduates are recruited by renowned companics

» Champions Citi Financial I'l' Case Competition 2009

x “Admi;s’ion Stii‘hiner 2610

Admission Office: 9am-7pm, everyda;r

Facilities o

+ Tlectronics Lab: Digital Storage
Oscilloscopes, Digiral LCR Meters,
Analog Communication Lrainer Board

Scholarships

+ Range from 10% to 100%

+ Undergrad Merit Scholarships

+ 10% additional scholarship
for fernale students

+ Telecommunication Lab: GSM Trainer
Board, Microwave Experimenc Setup, .
Oprical Fiber Trainer Boatd

© Hardware and Networking Lab

+ 7 Mbps internet connectivity with
WiMAX facilities

UNIVERSITY OF LIBERAL ARTS BANGLADESH
Hs 56, Rd 4A (Satmasjid Road), Dhanmondi, Dhalka 1209
: 9661255, 9661301, 01714 161614, 01713 091936

dmissi edubd Web: tab.edu.bd

_

e UNITED
LL1} INTERNATIONAL
== UNIVERSITY
Grow With UIU Family
Become Professional Engineers and
Excellent Academicians

Dr. Ragibul Mostafa

Head, EEE, UiU

M.S. (Virginia Tech, USA)

Ph.D. (Virginia Tech, USA)

admission

summer 2010
Admission Test on April 23,2010

Academic Programs

BScin Electrical & Electronic Engg. (EEE)

BSc in Electronic & Telecemmunication Engg. (ETE)
MSc in Communication Engineering (MSCE)

|

Scholarships
Up to 100% scholarship based on previous academic results
Almost 1/3 students received 25% to 100% tuition fee waiver based on trimester results

Outstanding Achievement of EEE students

Amongst three International participating teams, UIU EEE is the only
Bangladeshi team selected for the 2009 International Future Energy
Challenge in group A [Sponsored by the IEEE Power Electronics
Society, and the Power Sources Manufacturers Association (PSMA), USA]

Other Programs

85 i Economics, MS in Economics, #4035, BBA, B In A1S, MBA, EME4, BScin CSE, B5¢ in CTE MScin CSE

¢ Apral 2016, 33

72N
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INSTITUTE OF EDUCATION AND RESEARCH (IER)

University of Dhaka

Certificate Course on Effective Teaching
For English Medium Schools and Kindergartens (6" Batch)

The sixth Certificate Course on Effective Teaching for the teachers of
English medium schools and kindergartens jointly organized by IER,
Dhaka University and Highland Resource College, Nova Scotia, Canada
is going to be held from 12th January 2008. Individuals having a
bachelors degree or ‘A" level education and competence in English
language are eligible to apply. Classes will be held in the afternoon thrice
a week (Saturday, Monday and Wednesday : 5 to 8 pm) for three months.

® The course is of international standard and will be conducted by over |
20 reputed national experts.
@ There will be an opportunity to participate in an education workshop
to be conducted by a Canadian expert in Dhaka,
@ Certificate will be provided jointly by Dhaka University and Highland
Resource College, Nova Scotia, Canada.
Registration fee : Tk. 20,000/ to be paid in 3 installments (8,000+6,000+
6,000). Seats are limited so please enroll immediately at the following address.

Contact : Prof. Nazmul Haq
Training Coordinator
Room No.- 212, |ER Building
Ph. 9661920-59 Ext. 8215. Mobile : 01819-277 497

BANGLADESH UMIVERSIT\; OF ENGINEERING
- & TECHNOLOGY, DHAKA-1000, BANGLADESH
|

No. Date ..

Admission into Postgraduate Programmes
April 2008 Semester

Applications in prescribed form are invited for
for April 2008 semester.

into the

g

A) Doctor of Philosophy (Ph.D.) degree offered by the Department/Institute: Chemical
ineering. Chemistry, - Civil incering, | Computer Science and Engineering, Electrical &
Ahichiy ot yompHian i i A

Electroni

ial & P
i i ineering, Naval
and Regional Planning, Water Resources Engincering.

B) Masters Degree Programme:

and Marine

Physics, Urban

(i) M.Sc. Engg/M. Engg. in Advanced Engi Chemical Engineering, Civil
ineeri i ), Civil Engineering (G ), Civil Engineering (: ), Civil
Engineering (Transportation), Computer Science and Enginecring, Electrical and Electronic

& ¥ and
c jcation T 5 als & i ineeri i i
Architecture and Marine Engincering and Water Resources Engineering.
(i) MURP in Urban and Regional Planning by Course & Thesis.

(ii) MURP in Urban and Regional Planning by Course & Project.

Naval

©) Master of Philosophy (M.Phil) Degree in Chemistry, Mathematics, Physics and Materials
Science.

e F ining detailed i i for into different
and i ication Form will be available from Registrar’s Office
(Academic Section) on cash payment of Tk. 300/~ (Three hundred Taka).

« Prospectus and Application form may be also available by sending a Bank Draft for this
amount in favour of Comproller of BUET drawn on Sonali Bank, BUET Branch, Dhaka along
with a self-addressed envelope affixed with a postal stamp of Tk.10/- (Ten Taka).

« Candidates in employment must apply through their employers for both part-time and full-time

enrolments.
« Students must submit the completed application form along with attested photocopies of all
i mark e eets, testimonial & i from the instituti
tast attended.
= One copy stamp size photograph will have to be attached with the application form.
« Candidates will have to appear before the ion Committee of the D Tnstitute on
dates to be notified by the respective Head/Director of D itute on the respecti

Notice Boards.

« A few Teaching Assistantships may be awarded to suitable full-time students. -

« Admission of candidates obtained degrees from institutions other than BUET is subjected to
equivalence of their degrees by BUET Authorities.

Last date for récciving the applications is 05/4/08, Classes will commence on 10/5/08.

Sesv(axy) Registrar
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INSTITUTE OF BUSINESS ADMINISTRATION S
UNIVERSITY OF RAJSHAHI
ADMISSION <
MBA (bAY) PROGRAM
Applications are invited for admission into MBA program (Day) for the session 2007-08
QUALIFICATION : The applicants must have Bachelor degree from any discipling >
(business, engineering, medicine, agriculture, social science. arts, etc.) The minimum| = -
qualifying points for applying is 6(six). with no more than one 3 division in an
public ulated on the following basis. =
Certificate / Degree Division / GPA
Ist/350r | 2nd/3.0t0 | 3rd/2.0t0
above - below 3.5 below 3.0 -
SSC or equivalent >
HSC or eguivalent 3 >
Bachelor Degree (pass) 4
BBA, Bachelor Degree (Hons) 3
or Engineering, Medicine &
Agriculture
Master Degree 1 !

] N
Candidates, who have a score of at least 400 in GMAT with a minimum 25 percentilc]
in verbal and 40 percentile in quantitative may not require to appear at the written| X
admission test. However, they will be required 1o appear at an interview.
APPLICATION PROCEDURE : Candidates can collect prescribed application form along|
with MBA Brochure from IBA office on payment of application fee of Tk. 400/-| 63
(non-refundable) from November 01, 2007. The application form can also bef N

collected by mail from IBA office by sending (i) a bank draft of Tk. 400/~ drawn in|
favor of *“The Director. IBA™ (ii) two copies passport size and on copy stamp sizc|
photograph and (iii) a 10"x8" size self addressed envelop with a postage stamp of Tk
The filled-in application form should reach the IBA office between 8:00 a.m. and
2:00 p.m. on working days from November 01, 2007 to November 29, 2007.

For further information, please contact IBA office, (Telephone No.0721-751508 and
750041-9 extn. 4167).

WRITTEN TEST : The written admission test will be held at 10:00 a.m. on Friday
December 07, 2007.

Features of IBA

(i) Academic Curriculum is similar to that of IBA of Dhaka University. (i)
academic program based on well defined time frame. (iii) Classes are conducted by
experienced faculties. (iv) Media of instruction is exclusively in English. (v) A 16 week
Internship Program in reputed business houses. (vi) Tri-semester for MBA evening
program and bi-semester for MBA day program.

Facilities of IBA

(i) Well equipped computer lab with A/C. (i) Well furnished classrooms with
multimedia. (iii) Rich library. (iv) Guest faculties are arranged from among
academics, industrialists and experts. (v) BBA graduates will get course exemption
out of core courses as per rules of MBA ordinance.

Professor Dr. Md. Akhtnr Uddin
Director

y of Engineering and Technology (BUET) !
Dhaka-1000, Bangladesh |

Admission Notice

Bangladesh Univer

or
Post Graduate Diploma in Information and
Communication Technology (ICT)

Applicalions in prescribed form are invited for admission into the Post Graduate
Diploma in Information and Communication Technology [PG.Dip. (ICT)]
Program under Institute of Information and Communication Technology (IICT).
Admission Requirements

For admission into the Program, a candidate must have

l+ An applicant must have cither B. Sc. Engineering degree from any recognized
University.

OR
Master degree / Four year Bachelor degree in Computer Science, Information
Technology, Physics or Mathematics from any recognized University.

e must have a minimum GPA of 3.50 out of 5.00 or a first division or equivalent
in any one of S. S. C and H. S. C or in equivalent examinations and must not
have a GPA less than 2.00 out of 5.00 or a third division or equivalent in any of
the aforementioned examinations.

e must have at least 50% marks or a minimum GPA of 2.50 out of
4.0 or its equivalent in B. Sc. Engg. / Master degree / Four year Bachelor
degree.

Application Procedure
Prescribed Application Form and Information brochure will be available from
the Registrar’s office (Academic Section) on cash payment of TK. 300/- per
form or by sending Bank Draft for this amount in favor of “Comptroller, BUET™
drawn on Sonali Bank, BUET branch, Dhaka along with a 255 mm x 115 mm
(10 inch x 4.5 inch) self-addressed envelope affixed with a postal stamp of TK.
6/- (TK Six only). The application form and Information brochure will be
available trom 6" October, 2007. Applicants must submit the completed
application form along with attested photocopies of all certificates, transcripts/
mark sheets/ grade sheets, testimonials and character certificate from the
institution last attended. Candidates in employment must apply through their
employers for both part-time and full-time enrolments.

Admission Test

Details of the admission test may be found in the Information Brochure or at the

website: www.buet.ac.bd/iict

Important Dates:

S1 No Important Events
01 Last date for Submission of Application 06 Nov, 2007 Tuesday
02 Publication of list of eligible candidate at| 14 Nov, 2007 Wednesday

1HCT Notice Board

03 | Written test

04 Result of written test

Practical Examination of successful

candidates in written test

inal results of admission test
07 | Course registration starts
o8 Classes Start 01 Dec, 2007 Saturda;

Weritten test: 16 Nov, 2007 at 10:00 AM at First Floor of Civil E 2 BUET

GD-3422 R ar

Dates

16 Nov, 2007 Friday
18 Nov, 2007 Sunda;
20 Nov, 2007 Tuesday

0s

21 Nov, 2007 Wed 1
24-26 Nov, 2007
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East West University Center for Research and Training (EWUCRT)
promotes academic and applied research for creation and
dissemination of new knowledge. With this goal the Center is
dedicated to developing the research potentialities of faculty
members of the East West University. In this effort EWUCRT
provides generous financial grants to support faculty research and
training on research methodology, publications of research reports
and journals and sharing of research results with academia,
researchers and policy makers. To facilitate dissemination and
exchange of knowledge CRT organizes seminars and symposiums.
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