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Points to be noted in cultural studies
1. Theories and concepts
2. Culture, Meanings and Ideologies 
3. Taste, Distinctions and hierarchies
4. Culture Industries, Commodities and Economies
5. Culture, Mass, Teenage and Popular
6. Cultural texts and practices
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1. Theories and Concepts
========================================================================
xv. Cultural studies has multiple discourses.
xiii. Cultural studies rejects the view that consumers are cultural dupes, that is to say, “victims of ‘an up-dated form of the opium of the people.”
266. A theory has two functions: (a) ideological function, and (b) emotional function.
x. an academic field of inquiry is defined by three criteria: (a) there is the object of the study; (b) there is the method of approach to the object of the study; and, (c) there is the history of the field of inquiry itself.
8. “the men of culture are the true apostles of equality. The great men of culture … [have] a passion for diffusing, for making prevail, for carrying … the best knowledge, the best ideas of their time … [They labour] to divest knowledge… to humanize it, to make it efficient outside the clique of the cultivated and learned… [They are] a true source, therefore, of sweetness and light.”
8. “Culture has one great passion, the passion for sweetness and light.”
7. “culture [is] a pursuit of our total perfection by means of getting to know, on all the matters which most concern us, the best which has been thought and said in the world.”
7. “If a [person] without books or reading, or reading nothing but his letters and the newspapers, get nevertheless a fresh and free paly of the best thoughts upon his stock notions and habits, he has got culture.”
9. for Arnold, anarchy refers to, for example, “an Englishman’s right to do what he likes [i.e., autocracy]; his right to march where he likes [i.e., colonization], meet where he likes [i.e., manipulation], enter where he likes [i.e., exploitation], hoot as he likes [i.e., vulgarity], threaten as he likes [i.e., hegemony], smash as he likes [i.e., violence].
11. Culture teaches that the framework of society is sacred.
22. Western culture has really been two cultures: (a) High Culture; (b) Mass Culture [It is sometimes called Popular Culture”.].
11. People, i.e., we are divided into Barbarians, Philistines, and Populace. (see p. 10-11 for details).
xv. the centrality of class in cultural studies; the importance of race and gender in cultural studies; questions about the invisibility of race in cultural studies analysis; ebates about ideology, hegemony and identity.
52. the theory of culture is “the study of relationships between elements in a whole way of life.”
52. “The analysis of culture is the attempt to discover the nature of the organization which is the the complex of these relationships.”
53. Structure of feeling “is the culture of a period: it is the particular living result of all the elements in the general organization.”
54. Three levels of culture: (a) the lived culture, (b) the recorded culture, and (c) the culture of the selective tradition. 
48. three general categories in the definition of culture: (a) the ‘ideal’, (b) the ‘documentary’, and (c) the ‘social’.
	Categories
	Definition of culture deals with
	Analysis of culture includes
	Williams’ Remarks

	The ‘ideal’
	The culture is a state or process of human perfection in terms of certain ‘universal’ values.
	The discovery and description, in lives and works, of certain absolute/universal values.
	Unacceptable.

	The ‘documentary’
	The culture is body of intellectual and imaginative work, in which, in a detailed way, human thought and experience are variously recorded.
	The activity of criticism, by which the nature of thought, the details of the language, form and convention … are described and valued.
	Unacceptable.

	The ‘social’
	The culture is a description of a particular way of life, which expresses certain meanings and values.
	The clarification of the meanings and values implicit and explicit in a particular way of life, a particular culture.
	Wrong.



427. “the field of culture is always a site of ideological struggle.” The struggle deals with “the boundaries between dominant and popular culture.”
428. “the cultural field is site of continual conflict between the ‘strategy’ of cultural imposition (production) and the ‘tactics’ of cultural use (consumption).”
xiii. “The cultural field is defined by the struggle to articulate, disarticulate and rearticulate cultural texts and practices for particular ideologies, particular politics.”
xiii. for Hall, “the field of culture is a major site of ideological struggle, a terrain of ‘incorporation’ and ‘resistance’: one of the sites where hegemony is to be won or lost.”
========================================================================
2. Culture, Meanings and Ideologies
========================================================================
xii. For Hall, “meaning is always the result of an act of ‘articulation’ … [It] has to be expressed, but it is always expressed in a specific context, a specific historical moment, within a specific discourse.”
xii. for Valentin Volosinov, “meaning is determined by the social context in which it is articulated.”
xiii. For Hall, “meaning of a cultural form … [and its positions are not] fixed once and forever.” This year’s radical symbol/slogan will be “neutralized into next year’s fashion; they year after, it will be the object of a profound cultural nostalgia.” (see p.xiii for m-info).
xiii. Hall says, “meaning is always a social production, a practice. The world has to be mad to mean.”
267. ideologies: (a) organize the ideas and images people make of reality, (b) enable people to form an image of themselves and to occupy a position in the world, (c) help “people acquire an identity, [people] become subjects with their own convictions, their own will, their own preferences.”
155. ideology: “Ideology is a representation of the imaginary relationship of individuals to their real conditions of existence.”
267. “The ideology of mass culture takes … the status of Absolute Truth. Judgement is passed, no doubts allowed.”
xii. For Stuart Hall, ideology refers to “the mental frameworks – the languages, the concepts, categories, imagery of thought, and the systems of representation .”
267. The ideology of mass culture: (a) has a monopoly of judging of cultural texts, practices and products, (b) supplies readymade conceptions, (c) offers a (negative)label for the programme as well as a mould to deal with the haters’ displeasure. 
267. The ideology of mass culture: (a) fulfils a comforting and reassuring role, (b) makes a search for more detailed and personal explanations, (c) provides a finished explanatory model that convinces, sounds logical, and radiates legitimacy.
267. “An individual living in the ideology of mass culture may qualify him- or himself as … ‘a person of taste’, ‘a cultural expert’, or ‘someone who is not seduced by the cheap tricks of the commercial culture industry.’”
268. The ideology of mass culture thus creates a “dividing line” among people.
========================================================================
3. Taste, Distinctions and hierarchies
========================================================================
427. “arbitrary tastes and arbitrary ways of living are continually transmuted into legitimate taste and the legitimate way of life.”
427. “taste is profoundly ideological discourse: it functions as a maker of class.”
427. “the difference between dominant and popular is a matter of ‘form’ rather than ‘content’, e.g., both celebrate eid/puja etc, but in a different way.
428. “the distinction between high and popular … emerged … out of the efforts of urban elites.” The urban elites did it “to build organizational forms” that both isolated high culture and differentiated it from popular culture.
427. “the distinctions of culture are a significant aspect of the struggle between dominant and subordinate groups in society.”
428. the “dominant culture attempts to locate the majority of the population as ‘uncultured’: to interpellate them as ignorant, insensitive and without the finer sensibilities of those who really ‘appreciate’.”
========================================================================
4. Culture Industries, Commodities and Economies
========================================================================
xiii. “the culture industries are a major site of ideological production”; it constructs “powerful images, descriptions, definitions, frames of reference for understanding the world.”
428. “the cultural commodities … circulate in two simultaneous economies: ‘the financial’ and ‘the cultural’.
xiii. cultural commodities are rejected by, and therefore fail in, the marketplace when they “do not contain resources out of which the people can make their own meanings of their social relations and identities.”
428. “The financial economy is primarily concerned with exchange value, whereas the cultural is primarily focused on use – ‘meanings, pleasures and social identities.’”
========================================================================
5. Culture, Mass, Teenage and Popular
========================================================================
22. Mass culture has also developed new media of its own into which the serious artist rarely ventures: radio, the movies, comic books, detective stories science fiction, television.”
xiv. “Teenage culture is a contradictory mixture of the authentic and the manufactured. It is an arena of self-expression for the young and a luch grazing pasture for the commercial providers.”
333. “‘popular culture’ carries within it a series of debates about political legitimacy, class identity and cultural value.” It “embodies definitions of class identity, historical change and political struggle which are often blind to the questions of feminism.”
xi. Since popular culture is “the cultures of everyday life … the study of popular culture is central to the project of cultural studies.”
xi. “popular culture is an arena of consent and resistance.”
xiii. “Popular culture is made by subordinate peoples in their own interests out of resources that also, contradictorily, serve the economic interests of the dominant.”
xiv. The works of Fiske “[reduced] the study of popular culture in cultural studies to an uncritical celebration of the ‘popular’ reading.”
xv. John Storey thinks that “people make popular culture from the repertoire of commodities supplied by the culture industries (film, TV, music, publishing, sporting etc) … making popular culture … can be empowering to subordinate and resistance to dominant understandings of the world.”
xvi. “the politics of the popular – questions of value, meaning, ideology, pessimism, populism, and pleasure.”
8. ordinary/serious popular culture; intellectual food. (see p.8 for m-info).
========================================================================
6. Cultural texts and practices
xii. “Cultural texts and practices are ‘multi-accentual’; that is, they can be articulated with different ‘accents’ by different people in different contexts for different politics.”
xii. “Cultural texts and practices are ‘multi-accentual’; that is, they can be articulated with different ‘accents’ by different people in different contexts for different politics.”
xiii. for Michel de Carteau, “the consumption of cultural texts and practices … is therefore always, at some level, the articulation and activation of meaning.”
xiv. Gramsci uses ‘hegemony’ to deal with the relations of power, whereas “recent formulations in cultural studies have extended the concept to include, for example, gender, race, meaning and pleasure.”
========================================================================
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